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Abstract: The P¢inja District is located in the southeast of Serbia and represents an area
with natural and anthropogenic tourist attractions as the basis of the tourist offer of the
destination itself. However, in addition to tourist attractions and tourist infrastructure
and superstructure as elements of tourist valorisation of the destination, the tourist staff
is also a significant and indispensable factor of the tourist affirmation of the area. Tourism
employees affect the entire tourist offer and thus affect the tourist traffic in the destination
by virtue of how they operate, improve and conduct their business with the tourists. The
aim of this paper is to present the degree of tourist satisfaction with the services of tourism
employees during their stay in the P¢inja District. The degree of tourist satisfaction was
determined by empirical research conducted in the area of the district in the second half
of 2021, in which 526 respondents/tourists participated. The results were analysed using
the IBM SPSS Statistic 20 software package. Partial (dis)satisfaction of respondents/tour-
ists with the elements of tourist infrastructure and superstructure, as well as with the ser-
vices of tourism employees, is shown by the obtained relatively low average scores of the
analyzed variables. Using the T-test and ANOVA, it was concluded that the degree of
(dis)satisfaction of tourists does not statistically significantly differ according to gender
and age, that is, they generally have a uniform attitude when it comes to the development
of the tourist infrastructure and superstructure and the features of the services of tourism
employees in the Pé¢inja District.
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Introduction

Taking into consideration that the modern tourism market is oversaturated, the main
factors of success and competitiveness of a tourist destination are economic and ecolog-
ical sustainability, destination appeal and satisfaction of tourists with the offer and ser-
vices. In order to improve, a tourist destination must create a high-quality tourist product
so as to satisfy diverse tourist needs. In doing so, a successful and competitive destina-
tion, largely dependent on the level of tourist satisfaction (Basan, Kape$ & Kamenecki,
2021; Pansiri, 2014; Croes, 2011).

The World Tourism Organization (UNWTO) considers quality in tourism to be the re-
sult of an interactive relationship between satisfying the legitimate need for products and
services in a tourist destination, satisfaction provided by meeting user/tourist demands and
expectations and satisfaction with the price — value-and-services ratio. UNWTO also de-
fines the basic determinants of quality in tourism to be safety, hygiene, accessibility and
marketing of a tourist destination. The safety of a tourist destination is reflected in the fact
that the final tourist product does not pose a danger to people and the environment with
respect to all the laws and regulations on environmental protection. Hygiene is very im-
portant for quality and successful tourism, as well. The principal cleanliness of basic and
complementary accommodation capacity, catering and other facilities integral to the devel-
opment of tourism, sports and recreation must be followed in order to reach the maximum
level of cleanliness possible so as to establish a high-quality level of the destination. It is
very important to remove all physical and communication barriers and create an accessible
destination, which is crucial to getting a high-quality destination. And finally, the quality of
a destination is affected by marketing, which requires providing factual, unambiguous, and
transparent information about the tourist offer while at the same time being respectful of
the traditions and indigenous features of the destination. (https://www.unwto.org/ethics-
culture-and-social-responsibility, downloaded 12.09.2022)

Basically, the attractiveness of a destination is closely related to the satisfaction and
loyalty of tourists, which certainly affects the choice of destination, the needs and desire of
tourists to return (Raimkulov et al., 2021). Numerous studies have shown that the relation-
ship between the destination's attractiveness and satisfaction is an important indicator for
assessing the quality of the destination's attraction, improving poor performance and im-
proving the destination's brand image against the competition (Raimkulov et al., 2021; Ahn
et al., 2020; Chi et al., 2020; Ahn et al., 2018).

In the process of organizing a visit to a tourist destination, both tourists and employees
are in constant communication and their mutual cooperation creates the quality of services.
How successful their interaction will be, depends on the ability of tourism employees to
provide service. In this regard, the employees in tourism have a direct and indirect influ-
ence on the satisfaction and motivation of tourists, making them sometimes the deciding
factor in choosing a destination. The successful results of tourism development stem from
satisfied and loyal tourists who are always ready to return to the destination, which is a
direct result of the service quality, ability, and skills of the employees (Peri¢ et al., 2015).

According to Vetitnev et al. (2013), the overall satisfaction of the tourists is not based
solely on the quality of the tourist destination, but also on the price - service ratio in
tourism. Given that the level of tourist satisfaction with a destination affects the choice
of future tourists, the same author believes that tourist satisfaction is an extremely
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important determinant in creating the overall economic power of a tourist destination.
The satisfaction of tourists increases theirs creating loyalty which results in tourists re-
turning to the destination, which in turn affects the long-term strengthening of the des-
tination's economic success and traffic. On the other hand, a satisfied tourist will always
recommend the destination to others, which is the cheapest and fastest form of market-
ing. (Hapenciuc & Condratov, 2007). This is also supported by Musanovié¢ (2020) who
points out that from the point of view of the tourist offer, a tourist destination with a
strong image increases the tourist satisfaction as well as the number of skilled labour and
investors and increases the profit and economic power of the local population from the
sale of tourist arrangements, which then increases the price of services and reduces op-
erating costs. The interaction of these factors affects the loyalty of the tourist who is ready
to return to the destination (Musanovié, 2020).

Lacmanovi¢ and Bulatovi¢, who agree that tourist satisfaction is not measured only by
the quality of the offer, emphasize that tourist satisfaction is the result of the provision of
tourist services at every stage of the tourist journey. This entails provision of services even
before the journey starts through promotional material of the destination such as brochures
and exposure in the media and social networks, then the service of the journey itself from
and to the destination and of course, provision of services during the stay at the destination.
(Lacmanovi¢, & Bulatovié, 2014).

The employees in tourism, as well as their direct managers, are the main ones who
provide tourist services. Therefore, they play a major role in anticipating and adapting to
specific tourist needs and in building strong relationships with them. Tourism workers
must distinguish their services from the services of competing destinations, thus influenc-
ing the success of business while providing tourist satisfaction (Vuékovi¢, 2015).

Golob and his associates emphasize that the satisfaction of tourists during their stay in
a certain tourist destination is one of the most important factors for its future development.
Plans to improve the tourist offer are made based on the level of satisfaction or dissatisfac-
tion of the tourists. Modern tourist trends force tourist destinations to constantly adapt to
new needs and wishes of the increasingly demanding tourists in order for them to become
or remain competitive destinations (Golob et al., 2014).

According to Kozak, tourist satisfaction is one of the main variables of the profitability
of the tourism industry because it affects the choice of destination, the consumption of
products and services, and the choice of returning to the destination again or not (Kozak,
2000). For this reason, it is very important to adapt the tourist needs to the expectations of
potential tourists. This is because if the destination is unable to adapt the offer to the tourist
needs, there is a discrepancy between the expectations and experience of the tourists, which
results in their dissatisfaction and reduces the possibility of them returning to the destina-
tion (Golob et al., 2014). Modern tourists are no longer satisfied with the meeting of their
primary needs; they are in search of new adventures and experiences. That is why destina-
tions must constantly improve their tourist offer and keep pace with modern technical and
technological innovations.

The spatial framework of the research is the P¢inja District with an area of 3,520
km2, (3.98% of the territory of the Republic of Serbia), which stretches between the
Grdelica Gorge and the mountain slopes of Kukavica and Cemernik in the north and the
Republic of North Macedonia border in the south, the Republic of Bulgaria in the east
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and expands to Kosovo Pomoravlje (AP Kosovo and Metohija) in the west. The P¢inja
District is directly bordering the Jablanica District in the north through the municipali-
ties of Leskovac and Crna Trava and in the west, the Kosovo-Pomeranian District through
the municipalities of Gnjilane and Kosovo Kamenica. In the administrative sense, the
seat of the P¢inja District is the city of Vranje, which consists of the municipality of the
same name and the municipality of Vranjska Banja. In addition, the P¢inja District also
includes municipalities: Vladi¢in Han, Surdulica, Bujanovac, Bosilegrad, Trgoviste and
Presevo (Marié¢ Stankovié, 2022).

There are several natural and anthropogenic tourist attractions in the Péinja District
area with an exceptional potential for the development of several forms of tourism —
sports and recreational tourism, mountain, spa, hunting and fishing, excursion, tour and
transit tourism. Given its specificity of sharing national and district borders, the Pé¢inja
District is faced with numerous consequences that have a negative impact on tourism
and, in general, on the economic development of the area in question. Some of the factors
that keep the P¢inja District, as a tourist destination marginalized are: the great distance
of generating markers of the tourist attraction centres (Belgrade, Novi Sad, Kragujevac)
from tourist locations in the Péinja District, proximity to competitive and already valor-
ised tourist destinations (Kopaonik, Vrnjacka banja, Zlatibor), outdated and over-exten-
sive accommodation facilities inadequately adapted after privatization, unsatisfactory
number of the accommodation capacity that do not meet the categorization require-
ments, minimal marketing by tourist organizations, a small number of tourist agencies,
insufficient professional staff and experienced tourist staff, ethnic heterogeneity result-
ing in intolerance among the population, especially in the southern municipalities of the
district (Presevo and Bujanovac), political and economic instability due to proximity to
Kosovo, just to name a few (Marié Stankovi¢, 2022).

Given that the tourists' (dis)satisfaction with the services of tourism employees at a
certain destination is the foundation of tourism development and the basis for future
strategic planning, it is necessary to conduct research that will give a clearer picture of
the tourist services and tourist approach in the Péinja District area. This paper aims to
present the results of empirical research on the satisfaction of tourists with the services
of tourism employees in the area of the Péinja District, all with the aim of supplementing
and improving the existing tourist service so that the district can be recognized as a seri-
ous tourist destination. In accordance with the defined aim of the research, the primary
tasks of this paper are to discover and determine those characteristics of the tourism em-
ployees in the area of the Péinja District with which the tourists/respondents were most
and least satisfied.
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Fig. 1. The position of the Péinja District in the Republic of Serbia



Material and methods

For the needs of the empirical research presented in this paper, an anonymous survey
questionnaire was created in the Serbian language, as an instrument used to collect data
in the field. The empirical research using a questionnaire was conducted from July 1 to
December 31, 2021, and 526 respondents participated. The questionnaire was created
based on the model of similar researches conducted in the Republic of Serbia, and for the
purposes of this paper, particular attention was paid to the specifics and answers about
the level of satisfaction of the tourists with the services of tourism employees in the area
of the P¢inja District.

In addition to the data obtained through this questionnaire on the socio-demographic
structure of the tourists/respondents, the tourists/respondents evaluated their satisfaction
with the tourist infrastructure and superstructure while being provided with the following
services: accommodation, catering, sports and recreational facilities, facilities selling sou-
venirs and handicrafts, etc., and then also rated their satisfaction with the services of the
employees in the area of the P¢inja District - the expertise, courtesy and competence of the
staff, provision of information, etc. The aforementioned elements of satisfaction were rated
by the tourists/respondents on a Likert scale from 1 to 5, where 1 means "completely dis-
satisfied" and 5 means "completely satisfied".

After collecting the field data, they were entered and processed in the IBM SPSS Sta-
tistics 20 software package with the following methods of statistical data processing: socio-
demographic descriptive analysis, determination of arithmetic mean and standard devia-
tion for the Likert scale scores, T-test for independent samples according to gender and
ANOVA for independent samples according to age.

The independent samples T-test is used to determine whether there is a statistically
significant difference in the average measuring result of a certain characteristic within two
groups. If the significance (Sig) for p has a value < 0.05, then there is a statistically signifi-
cant difference according to the variables (Turjacanin, & Cekrlija, 2006). In this paper, the
T-test will be used to examine whether there is a statistically significant difference between
the dependent variables (elements of tourist infrastructure and superstructure and the sat-
isfaction of the tourists/respondents with the services of tourism employees in the area of
the P¢inja District) and the independent variable (gender of tourists/respondents).

The analysis of variance — ANOVA, aims to compare the variability of the results (var-
iance) in three or more groups, where one independent variable is divided into several lev-
els in order to determine a statistically significant difference in the measurement of a char-
acteristic (Turjaéanin, & Cekrlija, 2006). The between-group variance divided by the
within-group variance is represented by the coefficient F, which shows the variability be-
tween groups. If the value of the quotient F is high, then the variability between the groups
is also greater, which refutes the assumption of equality of the characteristics’ average val-
ues in the sample. To what extent there is a statistically significant relationship between
groups is shown by Sig (2-tailed), which has a p value of < 0.05 and a coefficient of F>2.37
(Pallant, 2011). In this analysis, by using the LSD post hoc test, it will be determined which
age groups show significant differences in their attitudes toward the satisfaction with the
services of the tourism employees in the P¢inja District.
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From the clearly set aim and tasks of this research, the general hypothesis (Ho), on
which this research is based, is derived, which is that the tourists/respondents who visited
the Péinja District are to varying degrees satisfied with various indicators and characteris-
tics of the service employees in the researched area. From the general hypothesis, three
specific ones are derived, namely:

Hypothesis 1 (H1): The degree of satisfaction of the tourists/respondents with the tour-
ist infrastructure and superstructure in the Péinja District area is statistically significantly
different according to gender.

Hypothesis 2 (H2): The degree of satisfaction of the tourists/respondents with the ser-
vices of tourism employees in the P¢inja District area is statistically significantly different
according to gender.

Hypothesis 3 (H3): The degree of satisfaction of the tourists/respondents with the ser-
vices of tourism employees in the P¢inja District area is statistically significantly different
according to age.

By applying the statistical analyses of the T-test and ANOVA, the previously defined
hypotheses will be confirmed (+), refuted (-) or partially confirmed (+/-).

Results and discussion

Data on the socio-demographic structure are presented through the variables of the re-
spondents/tourists’ gender, their age structure, level of education and country of origin.
Over the period of time in which the research was conducted, 71.8% of the female tourists
and 28.2% of the male tourists stayed in the P¢inja District tourist destination. The largest
percentage of the tourists/respondents was between the ages of 19 and 49 (93.6%) and had
a higher education, i.e., with the VII degree of vocational education (44.6%). When it comes
to the national structure, the largest number of the tourists/respondents was of Serbian
nationality (87%) whose place of permanent residence was within the dispersal zone of up
to 100 km. In addition to Serbian tourists, this destination was also visited by foreign tour-
ists, mostly from Bulgaria (5%), Macedonia (4%), Bosnia and Herzegovina (2%), Croatia
(0.3%) and Hungary (0.2%).

According to the data in table 1, it can be concluded that for the duration of the em-
pirical research, the majority of tourists were younger, between 30 and 39 years old.
These were mostly tourists who came as families, accompanied by partners and with chil-
dren, which indicates that the tourist offer and service should be adapted to suit their
needs. The share of tourists over the age of 50 and older is only 5.7 % in the observed
period, which is a relatively small overall share. This leads to the conclusion that it would
be desirable to adapt the tourist offer and services for this age group in closed building
complexes during the winter months. This would relatively balance out the tourist traffic
throughout the year.
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Table 1. Socio-demographic characteristics of the tourists/respondents surveyed

Total Percentage
Sex 526 100%
Male 149 28,2
Female 377 71,8
Age structure
Under 18 years old 4 0,8
19-29 118 225
30-39 288 54,9
40-49 85 16,2
50-59 23 4,2
60-69 8 1,5
over 70 years - -
Degree of education
Primary school - -
High school 93 17,7
gllﬁizz school/vocational 108 20,6
College 236 44,6
Master's degree/magistracy 56 10,7
Doctorate 33 6,3
Country of origin
Serbia 457 87,5
Bulgaria 26 5,7
North Macedonia 21 4,1
Bosnia and Herzegovina 11 2,2
Croatia 6 0,3
Hungary 5 0,2

Source: Author's data processing in the IBM SPSS Statistic 20 program

In table 2. are presented the satisfaction ratings of the tourists/respondents with the tourist

infrastructure and superstructure in the Péinja District area, obtained using a Likert scale.

Table 2. Satisfaction of the tourists/respondents with the tourist infrastructure and superstructure

in the P¢inja District

Elements of tourist infrastructure and superstruc- Middle value Standard deviation

ture of the Péinja District as a tourist destination (M) (o)
Accommodation facilities 3.59 119
Catering facilities 3.56 1.23
Arrangement of shared accommodation facilities 3.38 1.21
Facilities for selling souvenirs and handicrafts 3.36 1.21
Quality of food, drinks and service in restaurants 3.85 1.35
Price-quality ratio in the accommodation 3.80 1.42
Tourists signaling 3.34 1.27
Tourist information centers 3.06 1.28
Recreational facilities 3.32 1.22

Source: Author's data processing in IBM SPSS Statistic 20
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Based on the statistical data shown in Table 2, it can be concluded that all the analysed
elements display a value of standard deviation greater than 1 (o> 1), which indicates a large
oscillation in the structure of responses during the survey. Seen as a whole, the analysed
elements of tourist infrastructure and superstructure in the P¢inja District area received
relatively low average ratings from the tourists/respondents (M=3.06). This means that the
entire tourist service in the researched area must be further improved in the future in order
to better valorize it so that it could become a competitive tourist destination. Out of 9 ele-
ments analyzed, the best average rating given by the tourists/respondents was for "quality
of food, drinks and service in restaurants” (M=3.85) and for "price-quality ratio in the ac-
commodation” (M=3.80), while the worst rated element was "tourist information centers"
with an average rating of M=3.06. Such a low rating is expected considering that in the
Pé¢inja District area, tourist organizations, as centers of tourist marketing, are located in the
city of Vranje and the municipalities of Surdulica, Bujanovac and Trgoviste. The munici-
palities of Vladi¢in Han, Bosilegrad and Presevo do not have their own independent tourist
organizations. In the Municipality of Vladi¢in Han, tourism activities are carried out within
the municipal administration under the name - the Centre for Cultural Activities, Tourism
and Librarianship, while in the Municipality of Bosilegrad, enterprises related to tourism
are carried out within the Cultural Center. (Mari¢ Stankovi¢, 2022). The average rating of
the "recreational facilities" elements (M=3.32) shows that tourists were partially satisfied
with these amenities. By modernizing the facilities, grounds and equipment for a variety of
different sports activities, the deficiencies would be eliminated.

Table 3. shows the mean values and standard deviation of the level of satisfaction of
tourists/respondents with the services of tourism employees in the P¢inja District.

Table 3. Satisfaction of the tourists/respondents with the services of employees in tourism in the
Pcinja District

. . .. e s Middle value
Features of the services of employees in tourism in the Péinja Standard de-
District viation (o)
D
During the stay in the destination, everything offered in the
) . 3.49 1.20

contract, prospectus or internet presentation was respected
Kindness of employees in tourism (receptionists, tour

. 3.71 1.22
guides, curators, etc.)
Education level of employees in tourism 3.55 1.19
Employees in tourism’s speaking of multiple foreign lan- 118
guages 3-35 )
Employees in tourism are tidy 3.72 1.17
Tourism employees are ready to help the guest 3.81 1.15
Provision of information by the tourist organizations in the 11
destination 3-44 19
It did not take long to provide services in restaurants 3.73 1.15
Working hours of catering facilities 3.75 117

Source: Author's processing of data in the IBM SPSS Statistic 20 program

As with the previous analysis, all elements analysed in Table 3 show a standard devia-
tion value greater than 1 (o> 1), which indicates a large oscillation in the structure of re-
sponses during the research. Looking at Table 3, it can be concluded that the tourists/re-
spondents were generally partially satisfied with the services of the tourist employees in the
P¢inja District area. This is indicated by the mean values of service characteristics of the
tourist employees, which are in the range of M>3.44; M<3.82). The tourists showed the
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highest degree of satisfaction with the "employees are ready to help the guest" element
(M=3.81). The lowest degree of tourist satisfaction can be seen in the elements “employees
in tourism’s speaking of multiple foreign languages” (M=3.35) and "provision of infor-
mation by the tourist organizations in the destination” (M=3.44), which is also in accord-
ance with the above-highlighted fact about the absence of tourist organizations in each mu-
nicipality of the Péinja District.

In order to determine the overall satisfaction of the tourists/respondents visiting the
P¢inja District, a statistical analysis of their satisfaction with the tourist infrastructure and
superstructure will be performed first. Using the independent T-test, it will be concluded
whether there is a statistically significant difference between the independent variables (the
tourists/ respondents according to gender) and the dependent variables, where 9 elements
of the tourist infrastructure and superstructure of the P¢inja District, presented in Table 4,
have been singled out.

Table 4. T-test results on the tourist/respondents satisfaction according to gender with the tourist
infrastructure and superstructure in the area of the Péinja District

Total Middle
L. num- value
Elements of tourist infra- ber of Standard
structure and superstructure - .
e TNt Sex re- deviation t-test Sig
of the Péinja District as a spond- (©)
tourist destination P D
ents
N)
Male 1 .46 1.1
Accommodation facilities 49 34 54 -1.637 | 0.102
Female 377 3.64 1.201
Male 1 .46 1.171
Catering facilities 49 34 7 -1.161 | 0.246
Female 377 3.59 1.247
Arrangement of shared ac- Male 149 3.21 1.194
commodation facilities Female 377 3.45 1.213 1975 | 0.049
iliti i - Mal 1 .2 1.1
Facﬂ_ltles for selhpg souve: ale 49 3.23 34 -1.593 0.112
nirs and handicrafts Female 377 3.41 1.231
Quality of food, drinks and Male 149 3.72 1.316
L -1.364 0.173
service in restaurants Female 377 3.90 1.365
. . . . . _ M 1 . .
Price-quality ratio in the ac ale 149 3-58 1.439 0062 | 0.024
commodation Female 377 3.89 1.399
Male 1 .20 1.28
Tourists signaling 49 3 4 -1.534 0.126
Female 377 3.39 1.265
Mal 1 2. 1.2
Tourist information centers &e 49 97 54 -0.998 | 0.319
Female 377 3.09 1.201
Recreational facilities Male 149 3-19 1178 -1.524 0.128
Female 377 3.37 1.232

Source: Author's processing of data in the IBM SPSS Statistic 20 program

By analysing the statistical results from Table 4, it is concluded that there is a statisti-
cally significant difference between the mean values of the attitudes of both sexes at the
level of significance (p) in 2 out of 9 elements of the tourist infrastructure and superstruc-
ture, namely in: "arrangement of shared accommodation facilities" where p=0.049 and
"price-quality ratio in the accommodation" where p=0.024. With other elements of tourism
development, there are no statistically significant differences in the tourists/respondents’
attitudes of either gender, which refutes hypothesis H1 (-). This indicates that the
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tourists/respondents of both sexes have generally the same attitude when it comes to their
satisfaction with the tourist infrastructure and superstructure in the P¢inja District. Ac-
cording to the data in table 4, it can be seen that the tourists/respondents were partially
dissatisfied with the tourist infrastructure and superstructure in the P¢inja District, given
that they rated the aforementioned elements with low marks. This is indicated by the fact
that the mean value of the analysed elements is M>2.98; M<3.90. The highest rated ele-
ment by the tourists/respondents of both sexes was "quality of food, drinks and service in
restaurants”, the mean value for men being M=3.72 and for women M=3.90. Both genders
rated the same element the lowest, namely "tourist information centres", whose mean value
for men is M= 2.98 and for women M= 3.09.

The following table shows the results of the T-test according to gender of the tour-
ists/respondents on their satisfaction with the tourism employees in the Péinja District
area as a tourist destination, which is presented in table 5. In this way, it will be deter-
mined whether there is a statistically significant difference between independent varia-
bles (the tourists/ respondents according to gender) and dependent variables, where 9
characteristics of employees’ services in tourism in the P¢inja District area have been
singled out.

By analysing the statistical results from table 5, it is concluded that there is a statis-
tically significant difference between the mean values of the attitudes of both sexes at the
level of significance (p) for 2 out of 9 characteristics of the tourism employees’ services
in the P¢inja District, namely: "kindness of employees in tourism" (p=0.046) and "edu-
cation level of employees in tourism" (p=0.011). With the element "employees in tourism
are tidy" where the value of p=0.056, the statistical difference is not significant because
it is close to the limit value. Based on this statistical analysis of the results, hypothesis
H2 is refuted (-), which indicates that the tourists/respondents had a generally uniform
attitude when it came to their satisfaction with the services of tourism employees in the
area of P¢inja District.

Observing the ratings on the respondents’ satisfaction degree, it is concluded that the
tourists/respondents are partially satisfied with the services of employees in the P¢inja Dis-
trict, where the mean values range from M=>3.23; M<3.86, and that the female part of the
respondents gave higher average ratings. The highest average rating was given by both
sexes for the "tourism employees are ready to help the guest" characteristic, where the mean
value is M=3.86 for women and M=3.69 for men, and the lowest average rating for the
"employees in tourism’s speaking of multiple foreign languages" characteristic, where the
mean value is M=3.39 for women and M= 3.23 for men.
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Table 5. T-test results according to the gender of the tourists/respondents on their satisfaction with
tourism employees in the Péinja District

Total | Mid-
num- dle | Stand-
. ber of | value ard
Fea}tures (.’f th.e Services (?f emplqyees Sex re- devia- t-test Sig
in tourism in the P¢inja District -
spond- ™) tion
ents (0)
(N)
During the stay in the destination, Male 149 3.45 1.153
everything offered in the contract,
Fe- -0.489 0.625

prospectus or internet presentation

377 | 351 | 1223
was respected

male

Male 149 3.54 1.148

Fe- -2.001 0.046
377 3.77 | 1.238

Kindness of employees in tourism (re-
ceptionists, tour guides, curators, etc.)

male
Education level of employees in tour- Male 149 3-34 1.137
. Fe- -2.550 | o.o11
1sm male 377 3.63 1.207

Male 149 3.23 1.175

Fe- -1.435 0.152
377 3.39 | 1187

Employees in tourism’s speaking of
multiple foreign languages

male
Male 149 3.56 1.153

Employees in tourism are tidy Fe- -1.916 | 0.056
male 377 | 378 | 1170

Male 149 3.69 1.162

Fe- -1.531 0.126
male 377 3.86 1.149

Male 149 3.29 1.199
Fe- -1.844 | 0.066
male 377 3.50 | 1190

Male 149 3.64 1.098

Fe- -1.137 0.256
e 377 | 376 | 1167

Tourism employees are ready to help
the guest

Provision of information by the tourist
organizations in the destination

It did not take long to provide services
in restaurants

male
Male 149 3.63 1.105

Working hours of catering facilities Fe- -1.506 | 0.133
male 377 3.80 1.192

Source: Author's processing of data in the program IBM SPSS Statistic 20

The data obtained by one-factor analysis of variance (ANOVA) will show to what
extent there is a statistically significant correlation between independent variables (the
tourists/respondents’ age) and dependent variables (9 characteristics of services of
tourism employees in the Pé¢inja District area) presented in table 6., when examining
the tourists/respondents’ satisfaction with the services of tourism employees in the
area of P¢inja District.

By analysing the respondents’ attitudes according to age, as shown in table 6, we
can conclude that there are statistically significant differences at the level of signifi-
cance for p <0.05 and F>2,37 in tourist satisfaction with service of the tourist employ-
ees for 4 out of 9 characteristics, namely: "kindness of employees in tourism" (p=0.021;
F=2.670), "education level of employees in tourism" (p=0.007; F=3.252), "employees
in tourism’s speaking of multiple foreign languages" (p=0.011, F=3.014) and "tourism
employees are tidy" (p= 0.036, F=2.401), thus partially confirming H3 (+/-). For other
characteristics, at the level of significance for p <0.05, there are no statistically
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significant differences in the attitudes of tourists/respondents according to age regard-
ing their satisfaction with the services of tourism employees.

In order to determine between which age groups of the tourists/respondents there
were significant differences in the attitude toward satisfaction with the tourism em-
ployees’ service, a post hoc LSD test was applied. The results of this test show that for
all 9 characteristics of the tourism employees’ services, the biggest differences in an-
swers were recorded among the respondents who are between 30-39 years old. Within
the other age groups, statistically significant differences occurred in: the 19-29 age
group for 3 characteristics, namely: "employees in tourism’s speaking of multiple for-
eign languages", "provision of information by the tourist organizations in the destina-
tion" and "education level of employees in tourism"; in the 50-59 years old age group
for 2 characteristics: "during the stay in the destination, everything offered in the con-
tract, prospectus or internet presentation was respected " and " kindness of employees
in tourism", and in the 60-69 age group for one characteristic: "there was no waiting
for service provision in restaurants".

Partial dissatisfaction with the general tourist infrastructure and superstructure
when visiting the P¢inja District is expected given the absence of tourist organizations
and info centres, or the existence of only 2 pumps on the 111 km stretch from Leskovac
to Presevo. Such facts are not encouraging, given that it is a transit and border area.

The entire area of the P¢inja District has exceptional facilities for rest, recreation
and relaxation for families with children. However, the average ratings of the elements
"recreational facilities" (M=3.32) show that tourists are partially satisfied with this
content. With the modern equipment of facilities, grounds and content for children's
activities, even small shortcomings would be eliminated.

Given the results of the research, it was concluded that tourists/respondents are
partially satisfied with the services of tourism employees and that the oldest group of
respondents showed the least disagreement. This kind of analysis indicates that it is
necessary to constantly invest in the education of tourist staff in the P¢inja District.
This would perhaps encourage better operations of tourist organizations and info cen-
tres, or any branches of tourism activities that are part of local self-government.
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Table 6. Results of one-factor analysis of variance ANOVA on satisfaction of tourists/respondents
according to age with the services of tourism employees in the area of Péinja District

. . Age Stand- .
Features of the services of employees in strac- N M ard de- F Sig. (2-
tourism in the Péinja District ture via(lti;)n tailed)
o)
<18 4 4 1.155 1.508 0.186
19-29 118 3.25 1.402
During the stay in the destination, every- 30-39 289 3.58 1121
thing offered in the contract, prospectus or
internet presentation was respected 40-49 85 348 1.231
50-59 22 3.55 0.858
60-69 8 3.38 1.188
<18 4 4.25 0.957 2.670 0.021
19-29 118 3.39 1.426
Kindness of employees in tourism (recep- 30-39 289 3.79 1.114
tionists, tour guides, curators, etc.) 40-49 85 3.75 1.243
50-59 22 4.09 0.868
60-69 8 3.38 1.408
<18 4 4.25 0.957 3.252 0.007
19-29 118 3.29 1.384
Education level of employees in tourism 30-39 289 3.65 1106
40-49 85 3.56 1.219
50-59 22 3.77 0.922
60-69 8 2.50 0.756
<18 4 4.00 1.155 3.014 0.011
19-29 118 3.15 1.369
Employees in tourism’s speaking of multi- 30-39 289 3.42 1.074
ple foreign languages 40-49 85 3.39 1.235
50-59 22 3.55 1.057
60-69 8 2.13 1.126
<18 4 4.00 1.155 2.401 0.036
19-29 118 3.49 1.370
. . . 30-39 289 3.82 1.042
Employees in tourism are tidy 40-49 85 .66 1.259
50-59 22 4.05 0.950
60-69 8 3.00 1.309
<18 4 4.25 0.957 1.927 0.088
19-29 118 3.60 1.385
Tourism employees are ready to help the 30-39 289 3.87 1.060
guest 40-49 85 3.80 1.163
50-59 22 4.32 0.780
60-69 8 3.63 1.188
<18 4 4.00 1.155 1.617 0.154
19-29 118 3.23 1.398
Provision of information by the tourist or- 30-39 289 3.54 1.096
ganizations in the destination 40-49 85 3.44 1.258
50-59 22 3.32 0.839
60-69 8 3.00 1.309
<18 4 4.00 1.155 1.563 0.169
19-29 118 3.55 1.298
It did not take long to provide services in 30-39 289 3.80 1.060
restaurants 40-49 85 3.69 1.225
50-59 22 4.00 0.873
60-69 8 3.13 1.458
<18 4 4.50 1.000 1.286 0.268
19-29 118 3.62 1.383
Working hours of catering facilities 30-39 289 3.82 1.056
40-49 85 3.66 1.240
50-59 22 4.00 1.024
60-69 8 3.38 1.188

Source: Author's processing of data in IBM SPSS Statistic 20
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Comparison with other research shows similar trends when it comes to satisfaction
with the elements of the offer, infrastructure and superstructure and employee ser-
vices. By studying the competitiveness of the Jablanica District, which, like the Pcinja
District, is marginalized on the tourist market, Stamenkovié et al. (2018) emphasize
that it is very important to recognize those touristic elements of the offer and services
in the destination that have already shown attraction potential. For such elements, it
is necessary to create strategic development plans, because an increased influx of tour-
ists results in an increase in the income of tourism actors, and therefore in greater in-
vestments in tourism infrastructure. Vukoli¢ et al. (2021) point out that gastronomic
specialties are very important to tourists in the destination, especially a rich offer of
international dishes adapted to different tastes. Guided by this fact, the Pé¢inja District
has the potential to build a recognizable tourist offer based on traditional oriental cui-
sine. Recently, the authors Boivin & Tanguay (2019), studying the urban environments
of Canada, pointed out that the basis of tourist satisfaction lies in natural locations,
cultural-historical places and museums. In addition to them, it is necessary to establish
an entertainment aspect, such as manifestations, MICE events (ie meetings, team
buildings, conferences and exhibitions).

When it comes to employees in tourism and hospitality, Sabri et al. (2019) point
out that, if employees in the hospitality industry are motivated to work, it can lead to
an increase in productivity. In this way, they work longer, remain focused on servicing
their visitors, visitors are more satisfied with their services, return to the destination,
and thus ensure greater traffic and economic profit.

Conclusion

The literature review at the beginning of this paper established that the (dis)satisfac-
tion of tourists with the services of tourism employees at a certain destination is the
foundation of tourism development and the basis for future strategic planning. For this
reason, it was carried out empirical research that gave a clearer picture of the tourist
services and the tourism employees’ approach to tourists in the P¢inja District.

During the empirical research, it was determined that the P¢inja District was
mostly visited by domestic tourists with permanent residence in Leskovac, Vlasotinac,
Ni§, i.e. the tourists whose dispersal zone was up to 100 km. This indicates to us the
fact that the Pé¢inja District as a tourist destination is poorly marketed, which has re-
duced the interest in its visit to the wider tourist clientele.

The P¢inja District is a very attractive tourist destination, accessible by traffic, and
most importantly, a cheap tourist destination, but lacks marketing promotion. How-
ever, with intensive promotion, this destination can experience positive trends in fu-
ture tourist development. If the shortcomings were eliminated and the offer improved,
then a great marketing promotion would be created according to the needs of the mod-
ern tourist, which would ultimately result in the creation of a quality tourist offer in
this destination. In this way, the "long distance from larger city centres" would not be
a disadvantage, because the high-quality tourist content would make it worth traveling
long distances. Due to the existence of natural and anthropogenic tourist attractions,
it is possible to develop several forms of tourism (health, sports-recreational and
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excursion tourism) in Pcinja District, through the arrangement of accommodation fa-
cilities, tourist signage and education of tourist staff.

Ecologists drew attention to the fact that the area of the P¢inja District is a very
important area for migratory birds, insects, butterflies and medicinal plants. They
pointed out that this destination must create an offer for a narrower target group that
wants to stay and engage in educational tours about the natural values of this area.

The results presented in this paper can be used to form a strategic basis for future
serious planning of tourism valorisation of each municipality individually at the local
level in the Pé¢inja District, or the district as a tourist destination at the regional level.
By examining tourists' satisfaction with the services of tourism employees, this re-
search also wants to show the degree of education of tourist staff as one of the very
important factors of tourism offer. This will indicate the direction in which the further
professional development of the tourist team should be directed, in order to raise the
entire management sector of tourism in the Péinja District to a higher level.
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POZHUM K QHTPOIIOTEHHUM TYPUCTHUYKHIM aTpaklyjaMa Kao OCHOBOM TYPHCTHYKe IOHyze. Me-
ByTeM, opezs TypHCTHUKIIX aTpakipja 1 TyPHUCTHUKe HHOPACTPYKTYPe U CYIPACTPYKTYpE, Ty-
PHICTHUKH Ka/iap je Takohe jeZaH off 3HaYajHUX M HEM30CTaBHMX (pakTopa TypucTUYKe adpup-
Mangje Ipocropa. 3anocJeH! y TypU3My Kpo3 HaYWH EbHUXOBOT IIOCIOBAKA, YCABPIIABAKA 1
orxohera IpeMa TYPUCTHMA YTUUY Ha LeJIOKYIHY TYPHCTHUKY [TOHY/Y, a THME U Ha TYPUCTHY-
KM TIPOMeET y JlecTuHaIju. 1{1b OBOT pajia je mpeyicraBsbambe CTeleHa 33/I0BOJbCTBA TYPHCTa
yeIyraMa 3arocIeHHX Y TypU3My TOKOM Gopaska y ITunesckoM okpyry. CTelleH 3a70BOJBCTBA
TypHcTa yTBpl)eH je eMITHPHjCKUM HCTPAsKUBAEM KOj€ je CITPOBEJIEHO Ha mpoctopy [Tunbekor
OKpyTa y IPyToj TIOJIOBUHU 2021. TOJIIIHE y KOME je YIEeCTBOBAJIO 526 UCIIUTAHUKA/TypucTa. Pe-
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(H€)3a/10BOJBCTBO TYPHCTA/UCIUTAHKKA €JIEMEHTHMA TYPUCTHUYKE WH(pa U CyIPaCTPyKTIype,
Kao0 U yoIyraMa 3arocIeHuX y TyPU3My, IoKa3yjy 100vjeHe peIaTHBHO HUCKE IIPOCEYHE OIleHe
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(H€e)3a/10BOJBCTBA TYPHCTA CTATHUCTUYKY 3HAYAJHO He PA3JIUKYjy IpeMa IOy U CTapOCTH, OZ[HO-
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YBog,

C 063upoM /1a je caBpeMeHO TYPHUCTHUYKO TPKHUIITE Ipe3acuheH0, OCHOBHU (haKTOpHU
ycrexa 1 KOHKYPEHTHOCTU TyPUCTHYKE HeCTI/IHaHI/Ije Cy €KOHOMCKA M €KOJIOLIKA OOPXKH-
BOCT, IIPUBJIAYHOCT U 33/I0BOJBCTBO TYPHCTA MOHYAOM U yciyrama. Kako 6u ce yHanpeau-
Jia, TYPUCTHYKA HeCTI/IHaIII/Ija MOpa Aga CTBOPHU BHCOKOKBAJIUTETAH TYPUCTHYKU ITPOU3BO/
Kako OU 3a710BOJbIJIA PA3HOBPCHE TypUCTHUKe mOTpebe. Ha Taj HauyuH OM ce CTBOpHIIA
yCIIEIIHA U KOHKYPEHTHA JeCTHHAIMja Koja Y BEJIMKOj MEPHU 3aBUCH OJi HUBOA 33/I0BOJb-
crBa Typucra (Baman, Kamem & Kameneukn, 2021; Pansiri, 2014; Croes, 2011).

Ceercka Typuctuuka opranuszanvja (UNWTO) moj, KBaJUTETOM Yy TYPU3My cMaTtpa
pe3yJsITaT MHTEpAaKTHBHE Be3e M3Mel)y 3a/I0BOJBCTBA CBHUM JIETUTHUMHHM HOTpebama 3a
TPOU3BO/IMMA U yCJIyraMa y TYPUCTUYKO]j AeCTHHAIUjHU, 33/I0BOJbCTBO KOje HACTaje HCILy-
EIbeM 3aXTeBa U OUEKHBama KOPUCHUKA/TYPUCTAa U 33I0BOJHCTBO OJTHOCOM IeHE, BPE-
HoctH H ycayra. Takohe UNWTO peduHwuIlle /1a Cy OCHOBHE OFpEIHHUIE KBAJIUTETA Y
TYypU3MY CUTYPHOCT, XUTHjeHa, MPUCTYIIAYHOCT ¥ MAPKETHHT TYPHCTHYKE JEeCTHHAIIU]E.
CHUTYPHOCT TypUCTHUKE JIECTHHAIMj€e OIJIe/ia ce Y ToMe /1a GUHAIHU TYPUCTHUUKH IPOU3-
BOJI HE CMe IIPEJICTABJbaTH OMACHOCT 32 JbYZIEe U OKPYXKekhe ca MOIITOBAEM CBHUX 3aKOH-
CKHX PeryJIaTHBa O 3allTUTH KUBOTHE CpeAiniHe. XUTHjeHa je Takolje BpJIO Ba’KHA 3a KBa-
JINTETaH W yCIellaH TypusaM. [IpuMapHM cTaHZapau 4ucTohe OCHOBHOT M KOMILIEMEH-
TapHOT CMEIITAjHOT KaIlalluTeTa, YTOCTUTE/bCKUX U JAPYTHX 00jeKaTa KOju CJIyKe pa3Bojy
Typu3Ma, CIOpTa M peKpealyje, Mopajy ce IMOIITOBATH U JOCTHhH MaKcHMasHO MOryh
HHUBO YHCTOhE pajy yCIIOCTaBJ/bathba BHUCOKOT CTEIEHA KBaJUTETa JecTHHAIHje. Bpiio je
Ba)KHO OTKJIOHUTH CBe (PU3NUYKE U KOMYHUKATHBHE IPENpeKe U U3IPaJUTH IPUCTYIAUHy
JIECTUHAIM]Y IIITO je BPJIO BAXKHO 3a MOCTHU3akhe KBINTETA JecTHHAIUje. V1 Ha Kpajy, HA
KBAJIUTET y IECTUHALM]H YTHYE MAaPKETUHT KOJ KOT Cy HEOIXOZHE UCTUHHUTE, HEABOCMHU-
CJIEHE W TPAHCIIAPEHTHE WH(pOPMAIVje O TYPUCTUYKO] ITOHYH Y3 MOIITOBAE TPAJAUIIH]E
¥ ayToXTOHUX obeseskja mectunanuje (https://www.unwto.org/ethics-culture-and-social-
responsibility, downloaded 12.09.2022).

¥V oCHOBH, aTPAaKTUBHOCT JIECTHHAIHjE je YCKO MOBe3aHa ca 3aZ0BOJHCTBOM U JIOjaI-
Holrhy TypucTa, IITO CBaKaKO yTHUe Ha U300p JecTUHAIM]e, TOTpebe U JKeJbe TYPUCTa A
ce onoBo Bpate (Raimkulov et al., 2021). BpojHa ucTpaskuBama Cy okasasa fia je OIHOC
u3Mel)y aTpaKTUBHOCTH JIECTHHAIIMj€ U 3a/I0BOJbCTBA BayKaH MHIMKATOP 3a MPOIIEHy KBa-
JIUTETA aTpakIlfje JleCTUHAIM]e, yHATIpelema jonux mepbopMaHCH U TOO0IbIIAE UMU-
11a 6peHzia ecTUHANMje HAcympoT KOHKypeHIuju (Raimkulov et al., 2021; Ahn et al.,
2020; Chi et al., 2020; Ahn et al., 2018).

¥V nporecy opraHusanyje TypUCTHUKe JleCTUHALMje, U TYPUCTHU U 3aIIOCIEHH CY Y cTa-
JIHO]j Be3u umja MelycobHa capaja Kpenpa kBaiureT yeiyra. Komnuko he muxosa nHTe-
paxiija OUTH yCIelHa 3aBUCH O CIOCOOHOCTH 3aMOCJIEHUX ¥ TYPHU3MY TOKOM IIPYKarba
yeiyra. Ca TUM y Be3H, 3alI0CJIEHU Y TYPU3MY MUMajy AUPEKTaH WU UHAUPEKTAH yTUIQ]
Ha 33JI0BOJBCTBO M MOTHBAIIM]y TYPHUCTA, T7le HEKaja Jeayjy U Kao omaydyjyhu daxTtop
NIpUJIMKOM U300pa JecTUHAIYje. YCIelHN pe3yJITaTi TYPUCTHUKOT Pa3Boja IpoU3usIase
0]1 33/JI0BOJPHUX U JIOJJIHUX TYPHCTA CIIPEMHUX Jla ce BpaTe y JleCTUHALIY]y, LITO je Ioce-
JIUIa KBAINTETHE YCIIyTe 3aII0C/IEHUX, IbHXOBUX 3Hawha U BelutuHa (Perié et al., 2015).

IIpema Vetitnev et al. (2013) 11€JI0KyITHO 33J0BOJBCTBO TyPHCTE HE TEMEJBU CE CAMO U
HCKJ/BYYHBO Ha KBAJIUTETY TYPUCTUYKE JECTUHAIlMje HETO U HAa OFHOCY IleHa U ycjIyra y
Typusmy. C 063UpOM Jia CTeleH 3a7[0BOJBCTBA TYPUCTA JECTHHAIV]OM yTHUYe Ha H300p
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6yayhux Typucra, ucTH ayTop cMaTpa JAa je 3aJ0BOJBCTBO TYPHUCTA M3Y3€THO BajKHA Jie-
TEPMHUHAHTA y KPEUPAy IIeJIOKyITHE eKOHOMCKe MONU TypUCTHUYKeE JieCTUHALMje. 3a/10-
BOJBCTBO TypucTa oBehaBa HUXOBY OZJaHOCT W Bpahaime JecTWHANWjH, IITO 3a y3BpaT
yTH4e Ha JYTOPOYHO jayare EKOHOMCKOT ycIexa U IpoMerTa JiectuHanuje. Ca apyre crpa-
He 33/I0BOJbAH TypHCTa e yBeK NPENOPYYUTH AECTHHAIUjY APYTHMMa LITO MPELCTaB/ba
HajjepTuHMjN U HajOpxKu 00K Mapkerurra (Hapenciuc & Condratov, 2007). Ha oBo ce
ocyarba U MyrmraHoBuh (2020) Koja HUCTHUE [la ca IVIEJUINTA TYPUCTHYKE IOHYZE, jak
MMUIl TYPUCTUYKE JIeCTHHAIUje moBehaBa 3a/I0BOJbCTBO TYPHCTA, KBAIU(DUKOBAHY PaiHy
CHATy, UHBECTUTOPE, oBehaBa MpodUT U eKOHOMCKY MOh JIOKAJTHOT CTAHOBHHUIITBA O]
Mpozaje TYPUCTHUKOT apaHKMaHa, YuMe ce noBehaBajy IieHe yCiyre, a cMambyjy omepa-
THBHU TPOIIKOBH. ¥Y3ajaMHO JIeJIOBaEh€ OBUX YHMHUJIAIA YTUUE HA JIOJAJITHOCT TYPUCTE KOJU
je cipeMat j1a ce Bpartu y fiectuHanujy (Musanovié, 2020).

Jla ce TYpHUCTHYKO 33/{0BOJBCTBO HE MEPHU CaMO KBJIUTETOM IIOHY/E CJIAXKy ce u Jlar-
manosuh u BysaToBuh Koju uctudy /1a je 3a710BOJbCTBO TYyPHCTA PE3YIITAT [IPYKAEa TYPU-
CTUYKUX YCJIyra y cBakoj ¢hasu TYPUCTHUYKOT IIyTOBama. 1o/ TUM ce mozpasyMeBa Ipy-
JKambe YCJIyra Ipe MOYeTKa IIyTOBama KPO3 IIPOMOIH)Y /IECTHHAIIMje IIOCPEICTBOM OpO-
1Iypa, Meinja, APYIITBEHUX MpexKa, KPo3 YCJIyre TOKOM IIyTOBarba Off U JI0 JleCTHHAIIM]je
JI0 ycJIyra TOKOM caMor 6opaBka y fectuHanuju (Jlanmanosuh, & Bysmatosuh, 2014).

3amnociaeHy y TypusMy, Kao U HUXOBU HEIOCPEIHH PYKOBOAMOLM Cy TJIABHH Y
Npy’Kaky TYPUCTUUKUX ycayra. 360T Tora UMajy BEJUKY YJIOTY y MpeABuljamy U MpPU-
snarohaBamy crenuGUUHUX TYPUCTHUKUX MOTpeda U y U3TPaALbi UBPCTUX OJHOCA ca
wuMa. TypUCTHUKK PAAHUIYM MOpPajy pasrpaHUYUTH YCIYre Y OAHOCY Ha yCayre KOH-
KyPEHTCKe JeCTUHAIMje YMMe YTU4y Ha YCIeX IOCJI0Bamha Y3 CTBAPAbe TyPUCTUIKOT
3amoBosbeTBa (Byukosuh, 2015).

Tos106 ¥ capagHUALKA UCTUYY JIa je 3aI0BOJBCTBO TypHcTa GopaBKoM y ofpeljeHoj Ty-
PHCTHYKO]j IECTUHALIM]H jeaH O/ HajBaXKHUjUX (hakTopa 3a mheH Oyayhu passoj. IliaHoBu
0 000JbLIAGY TYPUCTHUKE ITOHYZE JOHOCE CE HA OCHOBY CTEIIeHA 3a/I10BOJHCTBA WJIH HE3a-
ZI0BoJbCTBA TypucTa. CaBpeMeHHU TYPUCTUYKY TOKOBU HaMmehy TYPHUCTUYKUM [[eCTHHAIIV-
jama crasHO TpmIarol)aBarbe HOBHM IoTpebaMa M JKejbaMa CBE 3aXTEBHUjUX TYPHCTa
Kako 0¥ OHe IIOCTaJIe WJIH OCTasie KOHKypeHTHe mectuHanwje (Golob et al., 2014).

IIpema Ko3aky TypHCTHUYKO 33/I0BOJBCTBO je jelHA 07 OCHOBHUX Bapujabsu mpodu-
TaOMITHOCTH TYPUCTHUYKE UHAYCTPHU]e, jep yThde Ha u300p JecTHHANN]e, TOTPOIIY [IPO-
W3BOJIA U yCJIyra U Ha m36op moHoBHOr Bpahama y mecrunanujy (Kozak, 2000). 13 tor
passiora BpJIO je BaXKHO IPIUIATOAUTH TYPUCTUYKY IIOTPeOy OYEKHBAMMa HOTEHIUjaI-
HUX TypHCTa. Jep YKOJIMKO JecTHHAaIMja HUje y MOTyNHOCTH [ja IPIJIATOAU IOHYZAY
norpebama, 710J1a31 0 HEeCKJIaa u3Mel)y OueKuBama U J0KUBJbaja TYPUCTA, IITO PE3YJI-
THpa BUXOBOM HE33JI0BOJBCTBY U CMambyje MOTyhHOCT HeroBor Bpahama y AecTHHAIUU
(Golob et al., 2014). CaBpemeHOTr TypHUCTY HIIle He 337]0BOJbaBajy IpuMapHe norpebe, Beh
Cy y IOTPa3y 32 HOBUM aBaHTypaMa U UCKYCTBHMaA. 3aTO JIECTUHALV]e HEIIPEKUIHO MOpa-
jy yHanpehuBaTH CBOjy TYpHUCTHUKY IIOHYZy H IPAaTUTH CaBPEMEHE TEeXHUYKO-
TEXHOJIOIIIKE MHOBAIH]E.

IIpoCTOpPHHU OKBUD HCTPAKUBama je I[UIbCKU OKpYT, MoBpIInHe 3.520 km2, (3,98%
Teputopuje PermyOsnike CpOuje), koju ce mpoctupe uaMmely I'prenudke Kincype U Iia-
HUHCKHUX naanHa Kykasune u YemepHUKa Ha ceBepy, ApKaBHe rpaHuIe ca PemyGinkom
CeBepHOM MakeOHHMjOM Ha jyTy, Ap:KaBHOM rpaHuIoM ca PemybGiukom Byrapckom Ha
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uctoky u 7o Kocosckor ITomopasspa (AIl KocoBo u Metoxuja) Ha 3anany. ITuumcku
OKPJYT je Ha ceBepy y HellOCPeTHOM KOHTAKTYy ca JabjlaHWYKUM OKPYToM IIPeKO OIIITHHA
JleckoBany u llpna TpaBa, a Ha 3anazy ca Kocoscko-IloMopaBCcKMM OKpYyroM IIpeKo
onmTuHa I'suiane u KocoBcka Kamenuna. Y aZiMHUHUCTDATMBHOM CMHUCIY CEUIITE
ITuumckor okpyra je rpaj Bpame kora yuHe HcTOMMeHA ONIITHHA U ONIITHHA Bpamcka
Bama. [Topen wux, [TunmbCcKkoM OKpyTry IpuUIazajy u onmrtuHe: Biagwmann Xan, Cypaysiu-
1a, Byjanosar, Bocunerpan, Tprosuiite u ITpemieso (Mari¢ Stankovié, 2022).

Ha mpocropy ITYniCKOT OKpyTa IOCTOje BHIE IPUPOAHUX W aHTPOIOTE€HUX TypH-
CTUYKHX aTpaKIfja KOju UMajy U3y3eTaH IMOTEHIIUjasl 32 Pa3BOj BUIIIE OOJIMKA TypHU3Ma U
TO: CIIOPTCKO — PEKPEATUBHOT, IVIAHUHCKOT, 6ahCKOT, IOBHO-PUO0IOBHOT, H3JIETHUYKOT,
€KCKYP3UOHOT U TpaH3UTHOr. C 063upoM Ha crnenudHYHOCT IMOTPAHUYHOr II0JIOXKAja,
[TunCKU OKPYT ce cyouyaBa ca GPOJHHM IOC/IeIUIlaMa KOje HETaTUBHO yTUUYY HA TypH-
CTUYKMY, U YOIIIITE IPUBPEAHU Pa3BOj IpoydaBaHor mpocropa. Heku of daxTtopa koju
yruay na ITYHECKE OKPYT, Ka0 TyPHUCTHUYKA JIECTHHAIV]a OCTaHE MApPTHHAJIN30BaHA CY:
BeJIMKA y/laJbeHOCT eMUTHBHUX IleHTapa (beorpaza, Hoeor Cana, Kparyjesna) ox typu-
CTUYKUX JIOKaIuja y [[YHbCKOM OKpYTy, KOHKYPEHTHE U O/IaBHO BAJIOPU30BAaHE TYPHU-
crtuuke gecruHanuje (Komaonuk, Bpmauka Bama, 3iatubop), HeajeKBaTHA MIPUBATH3A-
1Mja 3acTapeyux U MPeoOMMHHUX CMeIITajHuX objexaTa, He3azoBosbaBajyhu 6Gpoj cmerr-
TaQJHUX KallallUTeTa KOjU He HCIyHhaBajy YCIOBE KaTeropusalje, MUHUMAJIAaH MapKETUHT
O/l CTpaHe TYpUCTUYKHUX OpTaHu3aluja, Majau O6poj TYPUCTUUYKUX areHIHja, HEeAOBOJbHO
CTPYYHOT U KCKYCHOT TyPHUCTHUYKOI Ka/ipa, eTHUYKA XETEPOr€HOCT HAPOUUTO y jy:KHUM
onmmTuHaMma okpyra (IIpemeBy u ByjaHOBIly) M TOJUTHYKO-€EKOHOMCKA HECTaOWIHOCT
360r 6smmsuHe ca KocoBoMm. (Marié Stankovié, 2022).

C ob3upoMm jna je (He)3aI0BOJBCTBO TYPHCTA ycJyraMa 3aloCIeHUX y TypU3My Ha
ompeljeHoj ecTUHANM)H TeMesh TYPHUCTHYKOI pa3Boja M OCHOBa 3a Oyayha crparermka
IJTAaHUPaba, HEOIXOHO je CIIPOBECTH MCTPaKMBaibe Koje he maTu jacHujy CIuKy O Typu-
CTUYKUM yCJIyraMa U onxolemy mpema muma. OBaj paj TeXXU Aa MPEJCTAaBU Pe3yJiTaTe
E€MIINPUjCKOT MCTPAXKHBAha 33/I0BOJBCTBA TYPUCTA YCIyraMa 3alloCIeHHX Y TypH3My Ha
npoctopy [T4mbCKOr OKpyTa, a CBe Y I{UJbY AOINyHaBama 1 I000JblIama noctojehux Typu-
CTUYKUX yCIyra Kako 6u ce ITUMEbCKH OKPYT [IPEN03HA0 Ka0 030W/bHA TYPUCTHYKA AECTU-
Hanwja. Y ckiany ca AedUHHCAHUM IWBEM HCTPAKUBAKa, OCHOBHU 33JIallk Y Pajy Cy
OTKpHBalke U yTBphHUBame OHHX obesekja yciyra y TYpu3sMy Ha IpocTopy II4mesckor
OKpyTa ca KOJUM Cy TYPUCTH/HCIIUTAHUIH HAjBUIIIE U HajMarbe OWIN 33/10BOJbHU.

Ca. 1. I[Tonoxcaj Muurckoe oxkpyza y Penybauyu Cpbuju (cmp. 391)
Marepujai u meToae

3a norpebe eMIIUPHjCKOT UCTPAKUBAaa NPEZCTAB/bEHOT Y Pazy, 0popM/beH je aHOHUMHU
AQHKETHU YIUTHHK Ha CPIICKOM je3WKy, KA0 MHCTPYMEHT MOMONY KOra cy IPHUKYIJbEHH
MOJAI Ha TepeHy. EMINpPHjCKO MCTpaXKUBale aHKETHUM YIHUTHHUKOM CIPOBEZIEHO je Y
TIEPUOZY OA O1. jysia Ao 31. AeneMbpa 2021. TOJUHE I7I€ je YIeCTBOBAJIO 526 UCIUTAHUKA.
AHKeTHU YIIUTHHK je GOPMUPAH 110 y30py Ha CIMYHA HUCTPAKUBAKa KOja Cy CIIPOBEZEHA Y
Peny6iunn Cp6uju, Te ce 3a morpebe OBOT pajzia oOparusia mocebHa MaXKkha Ha CIEIU-
¢uyHOCTH O CTENeHy 33/10BOJbCTBA TYPHCTA yC/IyraMa 3all0Cc/IeHUX Y TYPU3MY Ha OADPYYjy
ITuuHCKOT OKpyTa.

ITopen fmobujeHMX ToOfaTaka O  COLUO-AEMOrpadCckoj CTPYKTypH  TypH-
CTa/UCIIUTAHNKA, KPO3 AHKETHHU YIIUTHUK TYPUCTH/UCIIUTAHUIY CY OLEEHHUBAIH 33/0BOJb-
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CTBO TYPUCTUUYKOM HH(PA U CYIPACTPYKTYPOM IIPUINKOM IIPYy>Kama yCIyra: CMelTajHuX,
YTOCTUTEJbCKUX U CIIOPTCKO-PEKpeaTUBHUX objekara, objekaTa IIpojaje cyBeHHpa U J0-
mahe pafiuHOCTH HUT/,., & 3aTUM Cy OLEHUBAIN U CBOje 33/I0BOJHCTBO YCJIyraMa 3arocie-
HUX Ha nogpy4jy ITuumckor okpyra: CTPy4HOCT, Jby0a3HOCT U KOIETEHTHOCT TYPUCTUY-
Kor ocoOspa, Ipyxkame mHpopmanuja uty. HaBeseHe eseMeHTe 3a7]0BOJBCTBA TYpHU-
CTH/UCIUTAHUIY Cy OLIEHHUBAJIN Ha JiecTBUIU JIMKepTOBe cKajle of 1 [0 5, TAe 1 3HAUH
LIIOTIIYHO HE33aI0BOJbCTBO” a 5 3HAUU ,IIOTIIYHO 337I0BOJbCTBO”. HakoH NMpHKyIUbama Ha
TepeHy, mojaanu cy yueTu u obpalienn y IBM SPSS Statistic 20 cobTBepckoM makeTy Koj
cnenehux MeTozia CTATHCTHUKe 00pajie IO/aTaka: COIHO-AeMorpadcke JeCKpUITHBHE
aHaIN3e, OfipeljuBame apUTMETHYKE CpPeJUHe U CTaH/AAp/HE JieBUjanyje 3a oleHe 100u-
jeHe JlukepToBoM ckasioM, T-Tecta 3a He3aBUCHe y30pke npema oy u AHOBE 3a Heza-
BHCHE y3pOKe IIpeMa CTapOCTH.

T-tect 3a He3aBucHe y30pke (eHr. Independent samples T-test) kopucru ce 3a yTBp-
huBame na i1 moCTOjU CTATUCTUYKY 3HAUAJHA PABJIMKA Y IIPOCEYHOM PE3YIITATy Meperha
HEKOT o0eJieskja ca iBe rpyme. YKOJIUKO 3HauajHocT (Sig) 3a p MMa BpeAHOCT < 0,05 OHZA
IIOCTOjU CTAaTHCTHUYKA 3HaYajHA pasjuka nmpema Bapujabiama (Typjauanun & Yekpiuja,
2006). Y oBoMm pazy nmomohy T-tecra ucnuTrBahe ce /a Jik MOCTOjU CTATUCTHYKY 3HAYAj-
Ha pasjiuka u3Mel)y 3aBUCHHUX Bapujabiu (eeMeHaTa TypUCTUYKe HHGPa U CYIPaCTPyK-
Type U 33]0BOJbCTBA TYPHCTA/UCIUTAHUKA YCIyTaMa 3all0C/IEHUX Y TYPU3MY Ha IPOCTOPY
[TuumCKOT OKpyTa) U He3aBHCHEe BapujabJie (o1 TyprcTa/ UCITUTAaHUKA).

JemHodakropcka ananusa (enr. Analysis of variance - AHOBA) uma 3a 1iusb ymope-
huBame mpomMeHspUBOCTH pe3ysTaTa (BapHujaHce) y TPH WU BHUIIE TPyIa, I7e je jeaHa
He3aBHCHa Bapujabiia moje/beHa Ha BUIIE HUBOA KAaKO OM Cce YTBPJMJIA CTATUCTUYKU
3HaYajHa pasyinka y Mepemy Hekor obenexja (Typjauanun & Yekpiuja, 2006). Bapu-
jarca usmel)y rpyma, moje/beHa BapHjaHCOM yHyTap Tpylia MPeJCTaB/beHa je KOJTHIHHU-
koM F Koju mokasyje mpoMeH/bUBOCT u3Mel)y rpyma. YKOJIMKO je BpeAHOCT KOJIuYHuKa F
BeJIMKa OH7IA je 1 Beha mpoMeH/bUBOCT U3Mel)y rpyma unme ce oaballyje TBp/iba je/iHa-
KOCTH IIPOCEUYHHUX BPETHOCTH 00esieja y Y30pKy. Y K0joj MePH MOCTOJU CTAaTUCTUYKHU
3HauYajHa Be3a M3Mely rpyma mokasyje Ham Sig (2-tailed) xoju 3a p uma BpemHOCT <
0,05 u konuuHuK F>2,37 (Pallant, 2011). Kox oBe ananuse mpumenom post hoc LSD
TecTa 3aK/bydnhe ce KOJ KOjUX CTapOCHHX Ipylla TYPHCTa/HUCIUTAHHKA Cy Ce jaBHJIE
3HauYajHe pas3jIMKe y CTAaBOBHMA O 33JI0BOJHCTBY yCJIyrama 3aloCJeHUX Y TypU3My Ha
npocropy ITunmckor okpyra.

V3 jacHO MOCTAaBJ/BEHOT IWJbA U 33/laTaKa MCTPAXKMBamha, IPOU3IIIA3H OIIIITA XUIIO-
Te3a (X0) o7 Koje ce MOJA3W y OBOM HCTPAXKUBAKY a TO je A CYy TYPUCTU/UCIUTAHUIN
KOju cy nocetunu [TYNBCKU OKPYT Y PA3JIMYNUTO] MEPH 33/I0BOJbHU PA3JIMUUTUM ITOKa3a-
TeJpUMa U O0eJIeXKjuMa ycayraMa 3arloc/IeHHX Ha MPOydYaBaHO] TepuTopuju. M3 ommre
XHUIIOTe3€ MIPOU3IIIa3e TPU oceOHe U TO:

Xumoreza 1 (X1): CremeH 3a70BOJbCTBA TYPHUCTA/HCIUTAHUKA TYPUCTHIKOM
nHdpPa ¥ CynpacTpyKTypoM Ha IpocTopy [TYHEmCKOT OKpyra ce CTATUCTUYKU 3HAYajHO
Pa3IUKyjy IpeMa moJIy.

Xumnoresa 2 (X2): CremneH 3a70BOJbCTBA TypPHUCTa/UCIUTAHUKA yCIyraMm+a 3aro-
CJIEHUX Yy TypU3My Ha IpoCTOpY IIUMILCKOr OKpyra ce CTATHCTHYKY 3HAYAjHO PA3JIU-
Kyjy IIpeMa IoJry.
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Xumnoresa 3 (X3): CTeneH 3a/10BOJ/bCTBA TypUCTa/UCIUTAHUKA YCIyraMa 3arociie-
HUX y TYPU3MYy Ha npocTopy IIYMICKOT OKpyra CTATUCTHUKHU Ce 3HAYajHO Pa3JIUKYje
IpeMa CTapoCTH.

IlpumenoMm cratucThukux aHaiauza T-tecta 1 AHOBE Beh nmedunucane xumorese
6uhe morephene (+), omoBpruyTe (-) Win AeTUMHYHO TOTBpheHe (+/-).

Pe3yitatu ¥ JUCKycHja

ITomaru o conuo-AemMorpadckoj CTpyKTypu IpHUKa3aHu cy Kpo3 BapujabJie mos Typucra/
WCIUTAHUKA, FbUXOBE CTAPOCHE CTPYKTYpe, CTENEeH 0Opa3oBama W 3€eM/ba MOpeKIa. Y
MEPUOY ¥ KOJEM j€ MCTPAKUBAKLE CIIPOBE/IEHO, Y TYPHCTHUYKO) JAeCTUHAIUH [[UMHCKU
OKpYT 60paBmIO je 71.8% TypucTa KeHCKOT mosa u 28.2% mymikor nosia. Hajsehu mpoue-
HAT TypHCTa/UCIIUTAaHUKA je 610 cTapocHe 106u usmel)y 19 u 49 roguna (93,6%) 1 BUCO-
Kor 0b6pasoBama, oHOCHO ca VII creneHoM cTpy4He cripeMe (44.6%). Kaza je peu o Ha-
IIMOHATHO] CTPYKTypH, HajBehu 6poj TypucTa/MCIUTAHUKA je CPIICKE HAIMOHAJHOCTH
(87%) uuje je MecTo cTayHOT MPEOUBAIHUINTA Y AUCIEP3UBHO] 30HU /10 100 km. ITopen
CPIICKUX TYPUCTa, OBY JIECTUHAIU]Y Cy IIOCETHJIN ¥ CTPAHU TyPUCTH, HajBUIIIe U3 Byrapcke
(5%), Makenouuje (4%), bocue u Xepueroputue (2%), Xppatcke (0,3%) u Mahapcke
(0,2%). TIlpernen coumo-meMorpadCKUX KapaKTEPUCTHKA AHKETHPAHUX  TypHU-
CTa/UCIUTAaHUKA /1aTa je y Tabesu 1.

Tabena 1. Coyuo-0emozpagcke Kapaxmepucmuke AHKeMuUpaHux mypucma,/ucnumaHuxa

YKyITHO IIpouenar

ITosx 526 100%
Mymku 149 28,2
JKeHcku 377 71,8
CrapocHa rpyna

Muialju o1 18 roauHa 4 0,8
19-29 118 22,5
30-39 288 54,9
40-49 85 16,2
50-59 23 4,2
60-69 8 1,5
IIpeko 70 - -
CreneH oGpa3oBama

OcHOBHa HIKOJIa - -
Cpenpa mKoJa 93 17,7
Bucoka I1KoJ1a/CTPYKOBHE CTyAHje 108 20,6
dakysreT 236 44,6
Marwucrparypa/Mactep cryauje 56 10,7
JloxTopat 33 6,3
3emsba IopekJia

Cpbuja 457 87,5
Byrapcka 26 5,7
CeBepna Makejonuja 21 4,1
BocHa u Xeprieropusa 11 2,2
XpBaTcka 6 0,3
Maljapcka 5 0,2

U3sBop: O6pasa noparaka y mporpamy IBM SPSS Statistic 20

IIpema mozmanuma y Tabenu 1, MOXKe Ce 3aKJBYUUTH /1 Cy Y HEPHOAY EMIUPHjCKOT
HCTpa)KMBaa HajBuile OopaBwiu Typuctd Mialje crapocHe nobu, usmehy 30 u 39
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roauHa. To cy yIyIaBHOM TypUCTH KOjU CY {OJIa3UJIN IOPOMYHO, y IPATIHH apTHEPA U
ca ZIenoM IITO yKasyje Aa mpeMa muMa Tpeba mpuiarohaBaTu TypUCTHUKY IOHYAY U
yciyre. Y1eo TypUCTa y CTAPOCHOj OOU MPEKO 50 U BHUIIE TOMHA ¥ TOCMATPAHOM Iie-
puozy je cBera 5.7%, IITO HABOM HA 3aK/bydak Zia 6u OMJIO MOKEJPHO Jia Ce OBOj CTapo-
CHOj TPYIH MPUJIATOAU TyPUCTUYKA ITOHY/A U YCJIYTe ¥ 3aTBOPEHUM KOMILIEKCHMA TO-
KOM 3HMMCKHUX MeCeI[d YrMe OU ce PeJIATUBHO YjeJHAUMO TYPUCTUYKU IIPOMET TOKOM
1eJie TOAMHE.

V tabenu 2. mpukasaHe Cy OIleHe 33JJ0BOJBCTBA TYPUCTA/HCIUTAHUKA TyPHCTHIKOM
nHOpa U CyIpacTpyKTypoM Ha mpocTtopy ITunbckor okpyra gobujeHe JINKEPTOBOM CKaJIOM.

Tabena 2. 3a0080/cM80 MypuUCMA/UCNUMAHUKA MYPUCTUYKOM UHPPA U CYNPACMPYKIMYPOM HA
npocmopy ITuurckoe okpyea

Enementu Typuctruke nHbpa U cymnpacTpykrype ITunib- Cpenrba BpejiHoCT CranzpapaHa
CKOT OKpyTa Ka0 TyPUCTHYKE JIeCTHHALILje (M) nesujanuja (o)
CmenrajHu 06jeKTi 3,59 1,19
YrocTuTesbCKu 00jeKTH 3,56 1,23
Vpehenocr 3ajeqauukux objekara 3a CMeNITaj 3,38 1,21
OGjexTu 3a Ipojiajy cyBeHupa u joMahe paJuHOCTH 3,36 1,21
Ksasurer xpane, nuha u ycayra y pecTopaHuMa 3,85 1,35
OpHOC IleHe U KBJIUTETa y MecTy 60paBKa 3,80 1,42
Typuctuuka curHajauzanuja 3,34 1,27
Typucruuko-uHGOpMaTUBHU IIEHTPU 3,06 1,28
OG6jexTu 3a peKpearnujy 3,32 1,22

U3Bop: O6pasa noparaka y mporpamy IBM SPSS Statistic 20

Ha 0CHOBY CTaTHCTHUKUX ITO/IaTaKa IPUKA3aHUX y Tabesu 2, 3aK/bydyje ce J1a Cy CBU
aHATM3UPAHU €JIEeMEHTU MMOKa3ajJid BPEIHOCT CTaHJapAHe AeBujaruje Behe ox 1 (o> 1),
IITO yKasyje Ha BEJHKY OCHUJIANU]Yy y CTPYKTYPH OJTrOBOpA IPHJIMKOM aHKeTHpama.
ITocmaTpaHo y IeJWHY, aHAJTU3UPAHU eJIeMeHTH TYPUCTHUKe WHGPA U CYIPACTPYKType
Ha npoctopy IIYHWICKOT OKpyra cy Of TypHCTa/HCHUTAHUKA JOOWIN peJIaTUBHO HHUCKe
npoceuHe oreHe (M<3.85; M>3.06). To 3Hauu J1a ce IeJIOKYITHA TYPUCTHYKA yCIyra Ipo-
ydJaBaHOT IpocTopa y OyayhHOCTH MOpa BUIIE YHAIPEAUTH KAaKO O1 ce TYPUCTHYKK 50Jbe
BJIOPU30BaJIa U IOCTAJIA KOHKYPEHTHA TYPHCTHUYKA JectuHanuja. On 9 aHAIU3UPAHMIX
eyleMeHaTa, Hajoosby IPOCEYHY OIeHy Cy TYPUCTH/HUCIUTAHULU I ,KBUINTETY XpaHe,
nuha u yeirysu y pecropanuma” (M=3.85) 1 ,,0/HOCY IIeHe U KBUINTETa y MecTy bopaBka”
(M=3.80), oK je HajJIoIINje OIEHEH eJIEMEHT , TYPUCTUIKO-UHGOOPMATHBHY LEHTPHU €A
npocevyHoM orjeHoM M=3.06. OBako HHCKa OIleHa je U Ouia oueKuBaHa ¢ 063UpOM fia ce
Ha npocTopy ITUMICKOT OKpyra TYpHUCTUYKe OpraHu3aluje, Kao LEeHTPH TYyPUCTHUYKOT
MapKeTHHTa, Hayla3e y rpaay Bpamwy u onmrruaama Cypaynuny, ByjaHoBny u Tprouiry.
Ommrruee Biragwunn XaH, Bocusnerpan u ITpenieBo HeMajy CBOje CaMOCTaIHE TYPUCTUYKE
opranuzanuje. Onmruaa Biraguans XaH nocyioBe U3 00J1aCTH TYpU3Ma OZBHja Y CKIIOIY
ONINTHUHCKE yIpaBe IO HA3WBOM ,YCTaHOBA 3a KYJITYpHE [eJaTHOCTH, TypuU3aM H
6ubIOTEKAPCTBO”, IOK Ce Y ONMIITHHY Bocrierpas; akTHBHOCTH Be3aHe 32 TYPU3aM OZBU-
jajy y okBupy ,,llenTpa 3a kyatypy” (Mari¢ Stankovi¢, 2022). IIpoceuna orjeHa eieMeHaTa
»00jexTu 3a pekpeannjy” (M=3.32) mokasyjy Jia Cy TYpUCTH JEJIUMUIHO 33/I0BOJbHU OBUM
canpkajeM. CaBpeMeHUM OllpeMameM 00jeKkaTa, TepeHa U CafipiKajuMa 3a CIIOPTCKE aK-
THBHOCTH, HeloCcTal O OHMJIN OTKJIOH-E€HU.
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¥V tabenu 3. mpuKasaHe Cy Cpe/iibe BPEJHOCTH U CTAHZAP/AHA JeBUjannja cTeleHa
3aJI0BOJbCTBA TYPHCTa/HUCIUTAHUKA ycjayrama 3aIlloCJeHUX y TYPU3My Ha NPOCTODPY
ITYuBCKOT OKPYTA.

Tabenaa 3. 3a0080/6cM80 MypucmMa/UcCnNUMAaHUKa Ycay2ama 3anocAeHUx Yy mypusmy Ha Npocmopy
ITuurckoe okpyea

Cpenmwa C
O6esexja ycryra 3aoc/IeHIX U3My Ha IPOCTO BpETHOCT TAH/apAta
ja yeryr Y TYPH3MY Ha IIPOCTOPY pen eBwiama
ITuumckor okpyra o) (0)
3a BpeMe 6OpaBKa y IECTUHAIU]H UCIIOLITOBAHO je CBe
OHyl)€HO yTOBOPOM, IPOCIIEKTOM WJIX HHTEPHET 3,49 1,20
MIpE3EeHTAlNjOM
Jby6a3HOCT 3aI0CIeHUX y Typu3My (peleniuoHapH,
TYPUCTHUKH BOAMYH, KYCTOCH H JP.) 371 1,22
EykoBaHOCT 3aII0CIEHUX Y TYPUBMY 3,55 1,19
ITo3HaBambe BUIIIE CTPAHUX jE3UKA 3AMIOCTIEHUX Y TYPU3MY 3,35 1,18
3amnociieHn y TYPU3MY Cy YPeIHHU 3,72 1,17
3anocseHy y TYpU3My Cy CIIPEMHH /1a TIOMOTHY TOCTY 3,81 1,15
Ipyxame nadopmanyja y TyprucTHUKUM OpraHU3anyijama
Y A€CTHHAIUjHI 344 1,19
Ha npy>kame yciiyra y pecToOpaHiMa ce HUje JyTo YeKaIo 3,73 1,15
PaJ1HO Bpeme yroCcTUTe/hCKUX 00jeKara 3,75 1,17

HU3Bop: O6pazna noparaka y nporpamy IBM SPSS Statistic 20

Kao u ko1 mpeTXoHe aHATN3e, CBU aHAJTU3UPAHU eJeMEeHTH y Tabenu 3. cy moKasa-
JIK BPEAHOCT CTaHAap/iHe AeBujanuje Behe of 1 (0> 1), ITO yKa3yje Ha BEJIUKY OCIIAJIAIIN-
j¥ V CTPYKTYpH OArOBOpa MPWIMKOM aHKeTHpamwa. 13 Tabese 3. MOXKe ce 3aKJbYIUTH Ja Cy
TYPUCTH/UCTUTAHUIN YIJIABHOM JIEJIMMUYHO 33/TOBOJPHU yCIyTaMa 3alOCIeHNX Y TypHU-
3My Ha mpoctopy ITunmbckor okpyra. Ha To ykasyjy cpenre BpeAHOCTH obesexja yciyra
3aMoCJIeHuX y TYpU3My Koje ce kpehy y pacniony og M>3.44 1o M<3.82. HajBumu crenex
3a7I0BOJbCTBA TYPUCTHU Cy MOKA3aJIU KOJ| eJIEMEHTA ,,3aII0CJIEHN Cy CIIPEMHHU Ja TIOMOTHY
rocty” (M=3.81). HajHM:XHU CcTelleH 3a7[0BOJbCTBA TyPUCTA BUU CE€ KOJI €JIeMeHaTa ,,I103-
HaBaibe BUIIIE CTPAHUX je3UKa 3amocaeHux y Typusmy” (M=3.35) u ,IpyxKambe HHdopMa-
nuja y Typuctnukum opranusanujama y gectuHanuju“ (M=3.44) MTO je U y CKJIaAy ca
rope HMCTAaKHYTOM YWIHEHUIIOM O HeMmocTOojarby TYPHUCTHUYKHMX OpraHu3alldja y CBaKoj
oniThHY [TYMHCKOT OKpyTa.

Kako 6u ce yTBpAMJIO ILIEJIOKYIIHO 3aJ0BOJBCTBO TYPHCTA/HCIHTAHHKA IOCETOM
ITuubckoM OKpyTY, Hajupe he ce U3BPIINTH CcTATHCTUYKA aHAIN3a BHUXOBOT 337I0BOJBCTBA
TypUCTHYKOM HMH(ppa u cynpactpykrypoMm. IIpumenom T-tecta 3akspyumhe ce fa ju
IIOCTOjU CTATHUCTHYKA 3HAayYajHA pasinkKa wu3Melly He3aBHCHUX Bapujabiau (Typu-
CTa/UCIIUTAaHMKA IpeMa II0JIy) ¥ 3aBUCHUX Bapujabiu IZie je M3JBOjEHO 9 eyleMeHaTa
TypUCTHUYKe HHGPA U CypacTpyKType ITUnICKOT OKpyTa IPe/ICTaB/beHUX Y TabesH 4.
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Tabena 4. Peayanmamu T-mecma 3a00680/6cmea mypucme/UcCnumaHuka npema noay mypucmu-

KoM uH@pa u cynpacmpykmypom Ha npocmopy ITuurbckoe okpyza
EnemeHnTU TypucTuuke Yxynau Cpenta CranzapaHa
j BpETHOCT
UH}PA U CYNPACTPYKTYDe ITon 6poj PeA neByjanpja | t-test | Sig
Ha npocropy [Tunmckor HUCIUTAHUKA (0)
OKpyTa ™) )
. . M, 1 ,46 )1
Cmerrajau 06jexTi YIIRH 49 34 L154 -1,64 0,1
Kencku 377 3,64 1,201
VrocruTesbeku 00jeKTr My 149 3,46 LI7A -1,16 | 0,25
Kencku 377 3,59 1,247
Vpehenocr 3ajenauuknx | Mymiku 149 3,21 1,194
f . -1,98 | 0,05
objexara 3a CMeIITaj Kencku 377 3,45 1,213
O6jexTH 3a IPo/IAjy Myiku 149 3,23 1,134
cyBeHupa u qomahe -1,59 | 0,11
pazmHOCTH Kencku 377 3,41 1,231
Kpanurer xpane, nmhaun | Mymku 149 3,72 1,316
-1,36 | 0,17
yeJIyTa y pecTopaHuMa YKencku 377 3,9 1,365
OpHOC 1IeHe U KBasiuTera | MyIIKI 149 3,58 1,439
-2,26 | 0,02
y MecTy 6opaBka Kenckn 377 3,89 1,399
TypucTuuka Myuiku 149 3,20 1,284
; -1,53 | 0,13
CHTHAJIH3aIHja Kencku 377 3,39 1,265
Typucruuko- Mymiku 149 2,97 1,254 4 0.32
WHPOPMATUBHY LEHTPH | KeHCKH 377 3,09 1,291 ?
. ) Mymku 149 3,19 1,178
OGjexTu 3a peKkpeanujy T — 377 3,37 1,232 -1,52 | 0,13

N3Bop: O6pasa noparaka y mporpamy IBM SPSS Statistic 20

AHaAJIM30M CTAaTHUCTUUYKHUX pe3yJiTaTa u3 Tabesie 4. 3akbydyje ce Jia IOCTOjU CTATH-
CTUYKY 3HAYajHA pas3yivKa u3Mel)y cpeJibuX BPeQHOCTH CTaBOBa Ko7 00a I0JIa Ha HUBOY
3HauajHOCTH (P) KO/ 2 07 9 eJieMeHaTa TypUCTUYKe UHGPA U CYIPACTPYKTYPE U TO KOJ:
»ypeheHocT 3ajeTHUUKHX 0o0jeKaTa 3a cMeITaj” T/e je p=0.049 u ,,0HOC [[€HE ¥ KBAJTUTE-
Ta y Mecty 6opaBka” rze je p=0.024. Koj ocranux ejemMeHaTa TYPUCTHYKOT pa3Boja He
IIOCTOj€ CTAaTHCTUYKU 3HAUajHE Pas3jIuKe y CTaBOBMMA TypuCTa/UCHUTAHMKA o0a moJsia
urMe je omoBpruyra xunote3a X1 (-). To ykasyje ga TypucTd /ucnuTaHunu oba mosa
UMajy yIJIaBHOM YjeJHA4YeH CTaB KaJia je y MUTAkYy HBHUXOBO 330BOJHCTBO TYPHUCTHUKOM
uHbpa u cynpactpykrypoMm y ITummckom okpyry. [Ipema nojanuma y Tabenu 4. BUOU ce
Ja Ccy TYpPUCTH/WCHUTAHUIY JeJIUMUYHO HE33/JI0BOJbHU TYPUCTHUKOM UHOpa u
CYIPACTPYKTYpOM y ITUHECKOM OKpYTY ¢ 003UPOM /1A Cy HaBe/IeHe eJeMeHTe OLeEhUBAIH
HUCKHM olleHaMa. Ha To ykasyje ynmeHHUIA J1a je Cpefba BPEIHOCT aHAIM3UPAHUX eJle-
MeHara y pacnoHy of M=2.98 no M<3.90. Typucru/ucnutanuny oba mosa Hajoosbe cy
OIIEHIUIN €JIEMEHT ,KBAJUTET XpaHe, Muha M ycjayra y pecTopaHHMA“, Uuja je cpeirba
BpeAHOCT 3a Mymkapre M=3.72 u 3a xxeHe M=3.90. O6a 1moJjia cy HajJIOIINje OIeHIIN
HCTH eJIEMEHT U TO , TYPUCTHUYKO-UH(DOPMATHUBHU IEHTPH 4YHja je CPeArha BPEZHOCT 3a
mymkapie M= 2.98, a 3a ;xene M= 3.09.

VY nasjeM TeKCTy IPHKAa3aHU Cy pe3yaTaTtu T-recta mpema IOJIy WCHUTABamba 3a/10-
BOJBCTBA TYPHUCTA/UCIHUTAHUKA 3aI0CJIEHHMA Y TYPU3MY Ha IPocTopy IIUHMICKOT OKpyra
IITO je IpezcTaB/beHo y Tabenu 5. Ha Taj HauuH he ce yTBPAUTHU Jia JIM MTOCTOjU CTATH-
CTHYKU 3HA4YajHA pa3juKa u3Mel)y He3aBUCHUX Bapujabiu (TypucTa/HCIUTAHUKA IIpeMa
TI0JIy) ¥ 3aBUCHUX BapujabiIu T7ie je U3/BOjeHO 9 obesiekja ycIyra 3arnocaeHuX Y TYPU3MY
Ha npocropy ITummbckor okpyra.
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Tabena 5. Pesyamamu T-mecma npema noay mypucme/UcnumaHuka o bUxo8om 3a0080/6cmsy
3anocaeHuma y mypusmy Ha npocmopy ITuursckoe okpyea

O6esnexja ycryra VYkynau Cpenma
sanocneHJnxyy T?rpn- o 6}17)oj BpPEHOCT CTaHgapnga :
3My Ha IPOCTOPY o HCITUTAHUKA (M) Aewjampja | t-test | Sig
ITYHELCKOT OKpyTa N) @
3a Bpeme 6opaBkay | Mymku 149 3,45 1,153
JIeCTHHAIIV] U
HCIIOIITOBAHO je CBe )
Hofg?cﬁiﬁoﬂﬁﬁ% Kemcku 377 3,51 1,223 0,489 | %625
HUHTEPHET
MPE3EHTALN]OM
Jby6asHocT Myiku 149 3,54 1,148
3aM0C/IEHUX Y
TypusMy R 0,046
(peuemnuonapy, Kencku 377 3,77 1,238 2,001 ’
TYPUCTUYKH BOAUYH,
KyCTOCH H JIp.)
EnyxoBasnoct Mymku 149 3,34 1,137
3ar11';)7§;1121;[1;17x y Kencku 377 3,63 1,207 255 | oom
ITo3naBame BUIllE My1mku 149 3,23 1,175
CTpaHUX je3uKa - 0,152
3aM0C/IEHUX y Kencku 377 3,39 1,187 1,435 ’
TYpU3MY
3amocyienu y Mymku 149 3,56 1,153 - 0,056
TypusMy ¢y ypeauu | KeHcku 377 3,78 1,170 1,916 ’
3armociieHu y My1mku 149 3,69 1,162
Tﬁnﬁgz OCZH(;HEOeCB;;m KeHcku 377 3,86 1,149 1531 | 0,126
IIpyxxame My1ku 149 3,29 1,199
nHbopManyuja y )
JleCTUHAIU)U
Ha npyxame ycimyra | Mymku 149 3,64 1,098
Tutje syro vexano | PKeneKn | 377 376 A e
PagHo Bpeme Myiku 149 3,63 1,105 _
yrog%?;f:f;;mx Kencku 377 3,80 1,192 1,506 | 133

W3Bop: O6pasa noparaka y mporpamy IBM SPSS Statistic 20

AHaynn30M CTaTUCTHUYKUX pe3yJiTaTa U3 Tabese 5. 3aKbydyje ce Aa IMOCTOjU CTATH-
CTHYKH 3HauajHa pasyuka usMel)y cpeqmux BpeJHOCTH CTaBOBa Koj ob6a Iosla Ha
HUBOY 3HauajHOCTH (P) KOZ 2 07 9 obesiekja ycyiyra 3anocjieHux y Typusmy y Iluns-
CKOM OKPYTy U TO KOJA: ,Jby0a3HOCT 3alloCjaeHuX y TypusMmy (p=0.046) U ,efAyKoBa-
HOCT 3amociyeHux y TypusMmy’ (p=0.011). Kox enemeHTa ,3amociieHH y TypusMy cy
ypenHH” TZe je BPeJHOCT P=0.056 CTaTUCTHYKA Pa3/IMKa HUje Y BEJIMKO] MepPHU 3Ha-
4ajHa jep ce Hasla3u GIM3y rpaHUYHEe BpeJHOCTH. Ha OCHOBY OBe cTaTHCTHYKE aHAJIU-
3e pesysTara Xumore3a X2 je omoBprayra (-) IITO ykasyje Zia TYpUCTH/UCIHTAHULIN
HMMajy yIJIaBHOM yjeHAdeH CTaB Kajja je y IUTamby HBUXOBO 33JJ0BOJBCTBO ycIyrama
3aI0CJIEHNX Y TYPU3MY Ha IpocTopy IIunmckor okpyra.

ITocmarpameM OIleHA CTelleHA 3a70BOJbCTBA 3aKJbydyje ce Jia Ccy TypHu-
CTH/UCIUTAHUIU ETUMUYHO 337J0BOJbHU yC/IyraMa 3amocjeHux y I[UumbCeKoOM OKpyTy
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rze ce cpefme BpenHoctu kpehy ox M=3.23 0 M<3.86, ¢ TUM IITO je 3KEHCKU JI€0
HUCIIUTAHUKA OLIEHHO BUIIMM IIPOCEYHMM oIleHaMa. Hajsuiry npoceuHy omeHy cy oba
1moJsia gana kox obesexja ,,3amocjaeHd y TYpU3My Cy CIPEMHH /]a TIOMOTHY TOCTY  T/E je
cpenma BpenHocT M=3.86 3a jxeHe u M=3.69 3a MymIKaplle, a HQjHUXKY Ko obesexja
~II03HaBame BUIlle CTPAHUX je3WKa 3aIOCIeHUX y TypusMy I7ie je cpelba BpeZHOCT
M=3.39 3a :xeHe u M= 3.23 3a MyIlIKapie.

Iomanu no6ujenu jenHodaxTopckom ananmn3oM Bapujarce (AHOBA) mokasahe y xo-
jOj Mepu IOCTOjHM CTATUCTHYKKM 3HAYajHA Be3a KOJ HCIUTHBAMa 3a7I0BOJBCTBA TYPHU-
CTa/UCIIUTAHNKA yCIyraMa 3aloC/IEHUX y TYpU3My Ha pocTopy [IUubCKOr OKpyra nsMe-
hy HesaBucHuUX Bapujabiu (crapocHa 106 TypHCTa/HUCHUTAHMKA) ¥ 3aBUCHUX BapHujabiu
(9 obGesnexxja yciyra 3amoCIE€HUX y TypU3My Ha IPOCTOpy [TYHMEbCKOT OKpyra) IpeicTaB-
JbeHUX y Tabesu 6.

AHa30M CTaBOBA MCIUTAHUKA IIPEMa CTAPOCTH IPUKA3aHUX y Tabenn 6. 3aK/bydyje
ce J1a TI0CTOj€e CTATUCTUYKY 3HaUyajHe PasJIMKe Ha HUBOY 3HAYajHOCTH 3a p <0.05 U F>2,37
y BUXOBOM 33JI0BOJBCTBY yCjIyrama 3aIllOC/IeHUX Y TyPHU3My KO 4 of 9 obesexja U To:
,Jby0a3HOCT 3amocyeHux y Typusmy” (p=0.021; F=2.670), ,eIyKOBaHOCT 3alIOCIIEHUX Y
TypusMy” (p= 0.007; F=3.252), ,lI03HaBame BUIIE CTPAHUX je3UKa 3aIOCIIEHUX y TYpPH-
3my” (p=0.011, F=3.014) u ,3amocjieHu y TypusMy cy ypeaau (p= 0.036, F=2.401), unme
je X3 menumuuno morBphena (+/). Kox ocramux obesekja, Ha HUBOY 3HAYAjHOCTH P
<0.05, He IMOCTOje CTATUCTUYKHU 3HAuajHe pas3jIuKe Y CTABOBHMAa TYPHUCTA/HCIHTAHUKA
3a/I0BOJBCTBOM YCJIyraMa 3aIloC/IEHUX Y TYPU3MY IIPpeMa CTapOCHOM {00y .

Kako 6ucMo yTBpAWIN u3Mel)y KOjUX CTapOCHUX IpyIia TYpHCTa/HCIIUTAHUKA Cy CE
jaBmIe 3HaUYajHE PA3JIMKE Y CTABOBHMA O 33JJ0BOJBCTBY yCJIyrama 3all0C/IeHUX Y TYPU3MY,
npuMerbeH je post hoc LSD rtect. Pesysitatu oBOT TecTa €y IMOKasaju Jja ¢y Hajsehe pas-
JIKE y OATOBOpUMA 3a0eJiexkeHe KOJ| MCIIUTAHUKA CTapOCHe 06U 30-39 IOZiHA U TO KOJ
CBUX 9 obesexxja yciyra 3aloC/IeHHX y TypusMy. Of OCTaJHX CTapOCHUX IpyIa CTaTH-
CTUYKY 3HAUYajHE Pa3JIMKe Cy Ce jaBUJIe KOJI: CTAPOCHE TPyIle 19-29 roJiuHa Koj 3 obese-
JKja ¥ TO: ,JIO3HABAbE BUIIIE CTPAHUX je3UKA 3aMIOCJIEHUX Y TYPU3MY , ,lIpy:Karmbe HHPOp-
Manuja y TypUCTHYKUM OpraHusanujama y AeCTHHAIUjU U ,,elyKOBAaHOCT 3aIOCIEHUX Y
TypusMmy”. Koz crapocHe rpyre 50-59 TOAMHA CTATUCTUYKY 3HAYajHE Pa3JIUKe jaBUJIE CY
ce Koz 2 obesiexja U TO ,3a BpeMe 60paBKa y IECTHHALM]H UCIOIITOBAHO je CBe IMTOHYl)eHO
YTOBOPOM, IIPOCHEKTOM WM HHTEPHET IIpe3eHTanujoM” U ,JbyOa3sHOCT 3aIlOCJIEHUX Y
TypusMy” U KO, CTapOCHe rpyIe 60-69 Kof 1 0beJexja u To ,Ha IPYyKambe YCIyTa y pecTo-
paHuMa ce HUje AyTo YeKayo.”

JleJITMMIYHO He3aZ|0BOJBCTBO OIIITOM TYPHUCTUYKOM HHOpPa M CyIPaCTPyKTYpOM
TIPUJIUKOM ToceTe [TYNCKOM OKDYTY je U OUeKHUBAHO ¢ 003UPOM Ha OCYyCTBO TYPUCTUI-
KHUX OpraHusanuja u oo EeHTapa, WK I0CTOjambe caMo 2 IyMIIe Ha Ay»KUHHU o 111 km
orx JleckoBua nio ITpemesa. OBakBe YHmbeHUIle He 0Xpabpyjy, ¢ 003UpOM Aa ce pagu o
TPAH3UTHOM U IIOTPAHUIHOM IIPOCTOPY.

Ienokyman mpocrop ITUHECKOT OKpyTra UMa U3y3eTHE MTOTOAHOCTH 32 OZMOP, PEKpe-
anujy U peJiakcaiyjy mopoauia ca genom. Mehytum, mpoceuHe oneHe ejieMeHarta ,,00jek-
i 3a pekpeanyjy’ (M=3,32) mokasyjy Aa Cy TYPHUCTH JEJTHUMUYHO 33JJ0BOJBHH OBUM
cazpskajem. CaBpeMeHUM OlpeMarbeM 00jekara, TepeHa U cajipkaja 3a Jiedje aKkTHBHOCTH,
¥ MaJT¥ HeJTocTanu OWIu 61 OTKJIOH-EHH.
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Tabena 6. Peayamamu jeoHogpakmopcke ananyse sapujarce AHOBA 3adosoncmea mypucma
npema cmapocHom 000y ycayeama aanocaeHux y mypusmy Ha npocmopy ITuurckoe okpyea

O6estekja yeryra 3arocIeHuxX Crapocua Crangapma Sig.
y TypU3My Ha IIPOCTODPY 6 N M esojamua (o) F (2—
ITyuescKOT OKpyTa o Aesojartmja 1o tailed)
<18 4 4,00 1,155 1,508 0,186
3a BpeMe 6opaBKa y 19-29 18 3,25 1,402
JIECTHHAIIMJH UCIOLITOBAHO je
cBe oHyeHo yroBopom, 30-39 289 3.58 1121
IIPOCIIEKTOM WUJIX UHTEPHET
[Ipe3eHTalujoM 40-49 85 3,48 1,231
50-59 22 3,55 0,858
60-69 8 3,38 1,188
<18 4 4,25 0,957 2,670 0,021
Jby6a3HOCT 3aII0C/IEHUX Y 19-29 118 3,39 1,426
TypusMy (peleniuoHapH, 30-39 289 3,79 1,114
TYPUCTHUYKH BOAUYH, KyCTOCH 40-49 85 3,75 1,243
u 71p.) 50-59 22 4,09 0,868
60-69 8 3,38 1,408
<18 4 4,25 0,957 3,252 0,007
19-29 118 3,29 1,384
E/fyKOBaHOCT 3aTIOCTIEHUX Y 30-39 289 3,65 1,106
TypU3MY 40-49 85 3,56 1,219
50-59 22 3,77 0,922
60-69 8 2,50 0,756
<18 4 4,00 1,155 3,014 0,011
19-29 118 3,15 1,369
ITo3HaBame BuUllle CTPAHUX 30-39 289 3,42 1,074
je3uKa 3aroCIeHUX y TYPU3MY 40-49 85 3,39 1,235
50-59 22 3,55 1,057
60-69 8 2,13 1,126
<18 4 4,00 1,155 2,401 0,036
19-29 118 3,49 1,370
3aroc/ieHu y TypusMy cy 30-39 289 3,82 1,042
ypeaHu 40-49 85 3,66 1,259
50-59 22 4,05 0,950
60-69 8 3,00 1,309
<18 4 4,25 0,957 1,927 0,088
19-29 118 3,60 1,385
3amnocyieHu y Typusmy cy 30-39 289 3,87 1,060
CIIDEMHH J1a IIOMOTHY TOCTY 40-49 85 3,80 1,163
50-59 22 4,32 0,780
60-69 8 3,63 1,188
<18 4 4,00 1,155 1,617 0,154
Ipy:xame HHbOpMAaIHja y 19-29 118 3,23 1,398
TYPUCTUYKUM 30-39 289 3,54 1,096
opraHusanujama y 40-49 85 3,44 1,258
JIeCTHHAIA]U 50-59 20 3,32 0,839
60-69 8 3,00 1,309
<18 4 4,00 1,155 1,563 0,169
19-29 118 3,55 1,208
Ha npyxarse yemyray 30-39 289 3,80 1,060
pecTopaHuMa ce HUje Iyro
qeKaio 40-49 85 3,69 1,225
50-59 22 4,00 0,873
60-69 8 3,13 1,458
<18 4 4,50 1,000 1,286 0,268
19-29 118 3,62 1,383
PasiHO BpeMe yroCTUTEIbCKUX 30-39 289 3,82 1,056
objexaTa 40-49 85 3,66 1,240
50-59 22 4,00 1,024
60-69 8 3,38 1,188

3Bop: O6pazna noparaka y nporpamy IBM SPSS Statistic 20
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C 063upoM [1a ce pe3ysTaTHMa KCTPasKMBama JIOILIO JI0 3aK/bydKa Ja Cy TypH-
CTH/UCIIUTAHUIY JETUMUYHO 33/I0BOJBHU YCIyTaMa 3aIocjeHUX y TYPU3MY U Ja je Haj-
cTapyja rpyla HCIUTAHUKA II0Ka3ajla HajMarbe Heclarame. OBaKkBa aHaIM3a HABOJH 1A je
HEOIIXOZIHO KOHCTAHTHO yJIarare y eQyKalijy TYPUCTHUYKOT Kaapa Ha mpocropy ITunm-
ckor okpyra. To 61 MOzia ¥ TO/ICTAKJIO 60Jbe IMOCTIOBAKE TYPUCTHUKUX OpraHU3anuja u
vHpO neHTapa, WiK OWUIO KOJUX OrpaHaka TYPHUCTHUKE EJIATHOCTH KOjU ce Hajaze y
CKJIOILY JIOKAJIHE CAMOYIIPABE.

ITopeheme ca aApyrum ucTpakuBamuMa IOKa3yjy CIMYHE TPEHOBE Ka/la je y MUTarby
3a/I0BOJBCTBO €JIEMEHTHMA MOHY/e, HTHPPA U CYIPACTPYKTYPOM H yCayraMa 3aIocieHux.
[IpoyuaBambeM KOHKYPEHTHOCTH JaOJIaHUUYKOT OKpPYyTa, KOjU je Kao W I[UHEbCKH OKpYT
MapruHaJIN30BaH Ha TYPUCTUYKOM TpxkuInTy, CtamenkoBuh et al. (2018) Haramasajy ga
j€ BPJIO Ba)KHO IPEMIO3HATH OHE TYPUCTUYKE eJIeMeHTe MOHYZE U YCJIyTe y AeCTUHAIUU
Koje cy Beh mokasasie MOTeHIMjasT IPUBJIaveiba. 3a TAKBE €JIEMEHTE je HEOIIXOHO KPer-
paTu cTpaTellKe IUIAHOBe pa3Boja, jep moBehaH MPWIKMB TypuUCTa pe3yaThpa mosehame
MPUXO0/Ia TYPUCTUUKUX aKTePa, a CAMUM TUM U Beha yJiarama y TYPUCTUIKY HHDPACTPYK-
Typy. Bykosuh et al. (2021) uctuuy f1a ¢y TypuCTHMAa Y A€CTUHAIN)H BPJIO BaXKHHU TaCTPO-
HOMCKH CIEIHjaJTUTEeTH, HApOYNUTO GoraTa MOHYJAa MHTEPHAITHOHAHUX jesia puiarole-
Ha pas3jInyuTUM yKycuma. Bogehu ce oBom ummbeHuiom, [Tunmbeky OKpyT UMa HOTEHIU-
jaut mja u3rpajiy Mpeno3HAT/PUBY TYPUCTUUKY IMOHY/Yy 0a3upaHy Ha TPaJAUIUOHATIHO] Ky-
XUEbY OpUjeHTaTHOT KapakTepa. HezaBHo cy ayropu Boivin & Tanguay (2019), mpoy4uasa-
jyhu ypbaune cpenuue KaHazie, MCTAKJIU [1a OCHOBA TyPHUCTHUYKOT 33J{0BOJbCTBA JIEXKH Y
TMIPUPOAHUM JIOKallMjaMa, KyJITYpHO-UCTOPHjCKUM MeCTHMa W My3ejuma. lloper X,
HEOTIXO/IHO je YCIIOCTaBUTH 3a0aBHU aCIIeKT, Kao IITO cy MaHubecranuje, rorahaju MICE
(Tj. cacranmy, TUM OWIIAMH3HU, KOHGEPEHTIH]je U U3JI0K0E).

Kaza je peu o 3amocjieHnMa y TYpU3My U yTOCTUTEJBCTBY, Sabri et al. (2019) ucruuy
J1a, YKOJIMKO CY 3aIlI0CJIEHHU Y YTOCTUTE/hCTBY MOTHBHCAHHU 32 Paj, MOKeE ZJOBECTH JI0 IIOBe-
hama npogykruBHOocTu. Ha Taj HaYMH OHM pajie Ay:Ke, 0CTajy HOKyCHpaHU HA CEPBUCH-
pambe CBOjUX IOCETHIAIA, [TOCETHOIN Cy 3aZl0BOJbHU]H IUXOBUM ycjIyrama, Bpahajy ce y
JIECTHHAIIV]Y 1 Ha Taj HAUKMH Ce OCUTYPaBa Behu MpoMeT U eKOHOMCKH TPOGUT.

3axspydyak

ITpernesom suTepaType Ha MOYETKY OBOTI Pajia YCTAaHOBMJIO ce 7a je (He)3aZoBOJBCTBO
TypHUCTa ycIyraMa 3aloceHUX Y TypU3My Ha ofpel)eHOj AecTHHALUjU TeMesb TyDUCTHY-
KOT pa3Boja U OCHOBa 3a Oyxayha crparemrka mraHupama. Y13 Tor passora CIIpOBEZIEHO je
€MIIUPHjCKO UCTPKUBAE KOje je AaJI0 JaCHUjy CJIMKY O TYPUCTUUYKUM yCIyraMa U OIIXO-
hemwy 3anocieHux y Typusmy npema TypuctTuma y IT4nmCcKOM OKpyTY.

TOKOM eMITMPHjCKOT UCTPa’KHBamwa YTBpYeHo je na cy [TYumbCcKky OKpyT HajBHILE HO-
cetwn foMahu TypucTu ca craaHUM IpebuBanuiuteM y Jleckosy, Bnacorunny, Humy,
OTHOCHO TYPUCTH UHja je [UCIep3uBHA 30HA 710 100 km. OBO HaM yKasyje Ha UMEHEHUILY
Ja je ITuumbCKU OKPYT Kao TYPUCTUYKA JecTUHAIMja ¢y1abo MapKeTUHIIKY IPOMOBHCaHA
YHMe je CMambeHO HHTePecoBakhe BheHOj I0CEeTH IIIUPOj TYPUCTUUKOj KJIHjeHTeu.

TTYUELCKU OKPYT je TYPUCTHYKHU jaKO aTpaKkTHBHA, caobpahajHo JOCTYyIHA, U IITO je
HajBaKHUje jedTHHA TYPUCTUYKA JECTUHAIM]A, alli MapKETHHIIKY HEIPOMOBHCAHOCT.
MelyTuM, MHTEH3UBHOM IPOMOIHjOM, OBa AECTHHAIMja MOKE JIOKUBETH IO3UTHBHE
TeHzeHIMja Oyayher TypuCTHYKOr pas3Boja. YKOJIMKO OU ce HeZOCTAaIlM OTKJIOHWIH, a
MOHYZIA YHAIPEeAWIa, OHJA OUM ce Kperpasa cjajHa MapKeTHHIIKA IIPOMOLMja IIpeMa
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morpebaMa caBpeMeHOT TyPHCTe, IITO OU ce Ha KPajy Kao pe3yJiTaT CTBOPIIA KBJIUTETHA
TYypHCTUYKA IIOHYZA HA OBOj AeCTHHANUju. Ha Taj HAUMH ,BejIMKa yAa/bEHOCT Off Behux
IpajicKuX LieHTapa“ He OU Mpe/CTaB/hao HEIOCTATAK, jep 300T KBATUTETHOT TYPUCTUYKOT
cazmpikaja Bpesiesio Ou mpehu U BesuKe yAa/beHOCTH. 300T MOCTOjarba MPUPOAHUX U
AHTPOIIOTEHUX TYPUCTHUYKHUX aTpakiifja, Ha mpocropy ITummckor okpyra moryhe je pas-
BUjaTH BUllle Oo0JMKa TypuaMa (3APaBCTBEHH, CHOPTCKO-PEKPEATHBHH, W3JIETHUUIKUA U
€KCKYP3UOHH Typu3aM), Kpo3 ypeljere CMeUITajHUX KamaluTeTa, TYPUCTUYKE CUTHAIU-
3aIje U efyKanuje TYPUCTUIKOT Kazpa.

EK0JI03U Cy CKpeHy/a NMaXKiy Ja je mpocTop IIYmibcKOr OKpyra BeoMa 3HadajHO
O[pyYje MITHIA CEeJINIA, MHCEKATa, [IHEBHUX JIENTHPA U JIEKOBUTOT Omba. MlcTakiu ¢y a
OBa JleCTHHALMja Mopa a GopMUpa MOHY/Y YKO0j IIMJBHOj TPYIIH KOja ke 1a 60paBu 1
6aBU Cce eZ[yKATUBHUM TypaMa O IIPUPOJHUM BPEAHOCTHMA HA OBOM IIPOCTOPY.

PesysiTaTy IpUKa3aHu y pajy MOTY HACTOjaTH IIPH (pOpMHUpaIby CTpATEIIKe OCHOBE 32
6ymyha 0361/pHA IUTAHUPAhA TYPHUCTHYKE BAJIOPU3AIIHj€ CBAKe OIIITHHE [T0jeZ[MHAYHO Ha
JIOKQJIHOM HHBOY y IIUMEICKOM OKDYTY, WJIM OKpDyra Kao TYpPHCTHYKe JeCTHHAI[Hje Ha
pErnoHaTHOM HHUBOY. VCIUTHBaeM 3aZ0BOJBCTBA TYPHCTAa yC/Iyrama 3alocjieHuX y Ty-
pHU3My, OBO HCTPaKUBaIbe TAaKOYe JKeJIH /1a IPUKAXKe CTEleH eyKOBAHOCTH TYPUCTUYKOT
KaJ[pa Kao jeZIHOT 0] BPJIO BaXKHUX YHHUJIAIA TypUCTUUYKe HoHyxAe. Tume he ce ykazatu y
KOM IIpaBIy Tpeba YCMEPUTH /1ajba CTPYYHA yCaBpIIaBamhe TyPUCTUUKOT KOJIEKTHBA Pain
MO/I3akhba Ha BUIIIK HUBO LEJIOKYIIaH YIIPAB/baUKU CEKTOP Typu3Ma IIYHECKOT OKpyTa.
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