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DESTINATION IMAGE IN SERBIAN YOUTH ECOTOURISM

Abstract: Almost half of domestic overnight stays in Serbia in 2019 were made in just five
destinations, indicating the need for mitigation of such regional imbalances, particularly
given the positive economic effects of domestic tourism. Large number of protected areas
in Serbia provide opportunities for ecotourism development, which would make domestic
tourist flows more disperse. Despite the important role of destination image in ecotourism
development, previous studies of Serbian ecotourism did not focus on this construct. The
aim of this study is to advance the knowledge about cognitive and affective image
components of Serbian ecotourism destinations, including the role of socio-demographic
characteristics and travelling behaviour on these representations. Youth, i.e., student
population, represents the target group of the study. Five factors of the cognitive image
were identified — General, Hospitality and Safety, Culture, Affordability and Nature.
Hypotheses testing showed that cognitive perceptions varied in relation to the destination
type and to some extent to previous visitation and gender, while affective responses varied
in relation to gender and partially to the destination type and recent domestic travel
experience. These findings provide theoretical contributions to ecotourism destination
image research and practical implications for the destination managers and national
policymakers.
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Introduction

Destination image may be defined as a "representation of the tourist destination in the
individual’s mind" (Rodriguez del Bosque & San Martin, 2008). It comprises cognitive
and affective components, whereby the cognitive image consists of beliefs or knowledge
about the destination’s attributes, while the affective image is composed of feelings
evoked by the destination (Baloglu & McCleary, 1999). It has been widely accepted that
destination image positively affects tourists’ behavioral intentions towards a destination
(e.g. Chi & Qu, 2008).

Ecotourism represents "responsible travel to natural areas that conserves the
environment, sustains the well-being of the local people, and involves interpretation and
education" (The International Ecotourism Society, 2015). Protected areas are considered
as an adequate environment for ecotourism development, since they have a globally
recognized role in nature conservation and represent the crucial attractions sought by the
nature-oriented tourists (Surendran & Sekhar, 2011).

The 469 protected areas covered 6,779.5 km2 of Serbia, amounting to 7.66% of its
total area (Institute for Nature Conservation of Serbia, 2020). These include five national
parks, 18 nature parks, 21 landscapes of outstanding feature, 69 nature reserves, 6
protected habitats, 314 nature monuments and 36 areas of cultural and historical
significance. Additionally, there are two UNESCO Biosphere Reserves (Golija—Studenica
and Backo Podunavlje), 10 Ramsar sites, 43 IBAs, 61 IPAs, 40 PBAs and 61 proposed for
the Emerald ecological network. Despite the abundant natural attractions, ecotourism is
still in its initial development phases in Serbia. Therefore, improvement of natural values’
condition as a result of ecotourism profit is sporadic and detected only in certain
protected areas of Vojvodina (SNR Zasavica, Gornje Podunavlje, Carska Bara and
somewhat Deliblatska Pes¢ara), as well as in the SNR Uvac (Belij & burdi¢, 2019). During
the summer of 2020, due to the COVID-19 pandemic and related travel restrictions,
several Serbian ecotourism destinations (e.g. spring Krupajsko Vrelo and waterfalls of
Stara Planina) received excessive number of domestic daily visitors, which caused
problems such as overcrowding, traffic congestion and littering.

Domestic tourism contributes to the spatial redistribution of spending power within a
country towards its underdeveloped regions (Archer, 1978). It also has a distinct role in
the infrastructural, economic and socio-cultural preparation of the receptive areas for
participation in international tourism (Jafari, 1986). Canh and Thanh (2020) established
that domestic tourism spending helps reduce economic vulnerability, particularly when it
comes to low-income and lower-middle-income countries. They, however, reported a
decrease of this ability in recent years (2013-2017), pointing out globalization and
overtourism as possible causes. Strong effects on vulnerability reduction during the
period 2008-2012, during which the Great Recession happened, indicate that domestic
tourism can help a country in its efforts to overcome a crisis. This stresses the importance
of domestic tourism for countries’ economies during the COVID-19 pandemic, as well as
its potential role in the future economic recovery and improvement of economic
resilience.

Domestic tourism accounted for 49.96% of visitors and 60.19% of overnight stays in
Serbia in 2019 (Statistical Office of the Republic of Serbia, 2020), while its share in the
overall tourism expenditure amounted to 31% (World Travel and Tourism Council, 2020).
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Although its financial effects are substantially lower than those of international tourism,
Serbian domestic tourism is characterized by a less distinctive spatial concentration (Belij
& Todorovié¢, 2018), which indicates its greater potential to contribute to a more balanced
regional development of the country. However, since 47.86% of domestic overnight stays
in 2019 were made in the five most popular destinations — Vrnjacka Banja Spa, Zlatibor
Mountain, Sokobanja Spa, Belgrade and Kopaonik Mountain (SORS, 2020), there is still
vast room for alleviation of these regional imbalances by making the domestic tourist
flows more disperse (Todorovi¢ & Belij, 2019). Diverse research of the domestic tourism
demand is needed to help national policymakers and destination managers achieve this
goal by directing and attracting tourists to other, less-visited destinations, including those
in protected areas.

Previous research of Serbian ecotourism focused primarily on the attraction base and
other elements of the tourist offer (e.g. Dolinaj et al., 2009; Stankov et al., 2011; Cu¢ulovié
et al., 2012; Beljj et al., 2016; Kalenjuk et al., 2016; Stojanovi¢ & Pavi¢, 2016). Smaller
number of studies focused on the relationship between ecotourism development and local
communities (Stojanovi¢ et al., 2014; Brankov et al., 2015), other stakeholders
(Stamenkovi¢ et al., 2016) and characteristics of the ecotourism demand, such as
satisfaction (Belij, 2017) and motivation (Pavlovi¢ et al., 2020). The majority of these
studies focused on the Vojvodina province in general or its particular destinations, with
the exception of Stankov et al. (2011), which focused on Stara Planina Nature Park, and
Brankov et al. (2015) and Pavlovi¢ et al. (2020), which both focused on the Perdap
National Park. To the best of our knowledge, destination image of Serbian ecotourism
destinations held by domestic tourists was not previously studied.

In recent years, destination image has been extensively researched in the ecotourism
context. Chiu et al. (2014) established that affective image had a direct positive influence
on ecotourists’ environmentally responsible behavior, whereby an indirect influence of
cognitive image was detected. Jiang et al. (2017) concluded that cognitive and affective
image had an indirect positive influence on loyalty towards the destination via tourist
satisfaction. Jin et al. (2020) reported positive indirect effect of destination image on
behavioral intentions towards the destination, particularly through place attachment.
Pham and Thi Khanh (2020) established that destination image positively influences
intention to participate in ecotourism, both directly and indirectly through environmental
concern. Thi Khanh and Phong (2020) reported that nature-based destination image
positively affects attitude towards ecotourism. These studies stress the importance of
destination image for various aspects of ecotourism development.

Considering the discussed benefits of domestic tourism, as well as qualities of Serbian
domestic and ecotourism, the aim of this study is to provide a basis for well-informed
ecotourism managerial efforts, by advancing the knowledge regarding ecotourism
destination image, as an insufficiently studied consumer behavior aspect of Serbian
domestic tourism demand.

The global environmental movement has seen a remarkable rise of popularity among
young people in recent years, making them a particularly important segment of
ecotourism demand. In general, youth is characterized by more flexible business and
family commitments, as well as existence of relatively long university breaks (Richards &
Wilson, 2003). The fact that they are more weakly influenced by time constraints stresses
their importance as a tourism consumer segment. Considering this, tourism students,
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which were provided with education regarding various aspects of sustainable tourism,
were chosen as the target sample of the study, since they represent potential youth
ecotourists.

Influence of socio-demographic and travelling characteristics of tourists has been
extensively researched in the destination image studies (e.g. Baloglu, 1997; Baloglu &
McCleary, 1999; Chen & Kerstetter, 1999; Kim et al., 2003; Todorovi¢ et al., 2018).
Considering the reports from the previous studies, the following hypotheses are proposed:
destination’s cognitive and affective image are significantly influenced by the tourists’
gender (Hia, Hib), geographical origin (H2a, H2b), employment status (H3a, H3b),
household monthly income (H4a, H4b), preferred type of trip organization (Hsa, Hsb),
recent travel experience (H6a, H6b), potential previous visit (Hya, H7b) and chosen
destination type (H8a, H8b).

Methodology

The questionnaire used in this research comprises four parts. In the first part,
participants were asked to state a specific domestic destination they would like to visit
within a year. Since this research is a part of a broader research about destination image
in Serbian domestic tourism, participants were allowed to state any domestic destination,
regardless of its type. However, since this study is focused on ecotourism, only those
questionnaires, in which the chosen destination is located in a protected natural area,
were taken into consideration. Participants were then asked to rate their general attitude
towards the destination (overall image) on a 10-point Likert scale (1 indicating extremely
negative attitude and 10 indicating extremely positive attitude). In the second part,
participants were asked to rate their agreement with 19 statements related to various
attributes of that destination (cognitive image) on a 5-point Likert scale (1 indicating very
low and 5 indicating full agreement). In the third part, emotional responses of
participants towards the destination (affective image) were captured via 5-point semantic
differential (e.g. unpleasant—pleasant). In the fourth part, information regarding
participants' socio-demographic and travelling profile were gathered.

Development of the list of items included in the second and the third part of the
questionnaire was based on a review of relevant literature about destination image.
Regarding the cognitive image, a list of 19 items was created, which were adapted from
the literature, while four items were selected for the affective image (Tab. 1).

The survey was conducted in several phases from November 2018 to November 2019
among students of the University of Belgrade’s Faculty of Geography. Total of 177 viable
questionnaires were acquired. The collected data was analyzed in the SPSS 25 software,
where principal component analysis with varimax rotation was conducted. The extracted
factors were then used for hypotheses testing through t-tests and ANOVA procedures.
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Tab. 1. Selected destination image items

Item Source
Cognitive image
Cleanliness Baloglu (1997)
Safety Echtner & Ritchie (1993)
Hospitality of local residents Kim, Lee & Klenosky (2003)
Reputation Beerli & Martin (2004)
Quality accommodation Echtner & Ritchie (1993)
Transport accessibility Kim, Lee & Klenosky (2003)
Organised tours Lee, Lee & Lee (2005)
Information availability Chen & Kerstetter (1999)
Affordable prices Lee, Lee & Lee (2005)
Value-for-money Baloglu (1997)
Preserved nature Chiu et al. (2014)
Clean air Chen & Kerstetter (1999)
Scenery Chen & Kerstetter (1999)

Natural attractions

Kim, Lee & Klenosky (2003)

Cultural attractions

Kim, Lee & Klenosky (2003)

Interesting culture

Beerli & Martin (2004)

Nightlife Phillips & Jang (2007)
Gastronomy Chen & Kerstetter (1999)
Recreational activities Echtner & Ritchie (1993)

Affective image

Unpleasant—Pleasant

Baloglu & McCleary (1999)

Stressful—Relaxing

Baloglu & McCleary (1999)

Gloomy—Exciting

Baloglu & McCleary (1999)

Boring—Interesting

Hung & Petrick (2012)

Results and discussion

Profile of participants in the survey is presented in Tab. 2. Regarding the age structure,
the sample consists solely of young people, particularly those younger than 23. Women
dominate the sample, as well as those living in urban settlements. The regional structure
shows equal presence of residents from Belgrade and the rest of Central Serbia, with
smaller number of participants coming from Vojvodina. The vast majority is unemployed,
presumably because of their student status. All household monthly income categories are
well-represented.

Those preferring self-arranged travel and those travelling via agency are equally
represented in the sample. The majority has recent travel experience, whereby more
participants travelled domestically in the last year. Those who did not visit the chosen
destination in the past dominate the sample. In the structure of the chosen destinations,
there were 20 different protected areas, ranging from nature monuments to national
parks, mostly located in Central Serbia (90%). The most commonly chosen destinations
were national parks of Kopaonik (15%) and Tara (13%), nature parks of Stara Planina
(13%) and Zlatibor (11%), as well as the Uvac Special Nature Reserve (11%). For the
purpose of analysis, these destinations were grouped in two ways (Tab. 2). Given the
specific features of mountains Kopaonik and Zlatibor (intense tourist flows, construction
activities, urbanization processes), the first categorization provided two destination types
— mountain centers (Zlatibor and Kopaonik) and typical eco destinations (rest of the
sample). The second categorization grouped together the national park destinations, while
other types of protected nature formed the second group.
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Tab. 2. Socio-demographic and travelling characteristics of participants

Indicator Category Results in % N
Female 76.27
Gender Male 23.73 177
Belgrade 44.25
Residence Central Serbia 45.40 174
Vojvodina 10.35
Rural 25.58
Settlement type Urban 7442 172
18—-19 26.70
20 25.57
Age 21 23.86 176
22 17.05
23—-26 6.82
Unemployed 80.00
Employment status Periodically employed 16.57 175
Employed 3.43
500 € and less 30.64
Household monthly income 501-750 € 2775 173
751—1,000 € 22.54
More than 1,000 € 19.07
Self-arranged 48.00
Preferred type of trip organisation Travel agency 49.14 175
Other organisations 2.86
. . . Yes 82.48
Travelled domestically in the previous year No 17.52 177
. . Yes 70.06
Travelled abroad in the previous year No 29.94 177
. e Yes 21.02
Previous visitation No ~8.08 176
. Typical eco destinations 73.-45
Destination type I Mountain centers 26.55 177
. National parks 41.24
Destination type II Other protected areas 58.76 177

Descriptive statistics of individual items are presented in Tab. 3. Items related to
natural attractions received the highest ratings (above 4.50). General destination
attributes, such as cleanliness, reputation and safety were also highly rated. Organisa-
tional aspects of the offer (accommodation, organized tours and transport accessibility),
culture and price-related items were perceived as less favorable.

Principal component analysis of the cognitive image extracted five factors with 15
items (out of 19 tested) — General (F1), Hospitality and Safety (F2), Culture (F3),
Affordability (F4) and Nature (F5) (Tab. 4). Generated factors explain 63% of the total
variance, whereby Factor 1 explains 23.7%, while Factor 5 explains 7.1%. Chronbach's
alpha for the factors ranged from 0.695 (F1) to 0.582 (F2). Total scale reliability and the
Kaiser-Meyer-Olkin measure of sampling adequacy were within range, while the Bartlett’s
test of sphericity showed statistical significance. Cronbach’s alpha for the affective image,
consisting of four items, was 0.750.
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Tab. 3. Ratings of destination image components

Item Mean | SD
Cognitive image (CI)
Natural attractions 4.79 472
Scenery 4.79 -543
Clean air 4.72 .553
Preserved nature 4.62 .572
Information availability 4.42 .809
Recreational activities 4.34 .989
Cleanliness 4.33 .829
Reputation 4.25 .884
Safety 4.14 .824
Hospitality of local residents 4.04 .908
Quality accommodation 3.83 .985
Organized tours 3.77 1.120
Transport accessibility 3.70 .969
Cultural attractions 3.64 1.115
Interesting culture 3.63 1.053
Affordable prices 3.54 .935
Value-for-money 3.49 .972
Gastronomy 3.37 1.064
Nightlife 2.42 1.428
Affective image (AI)
Unpleasant—Pleasant 4.67 .608
Stressful—Relaxing 4.62 .790
Gloomy—Exciting 4.31 .846
Boring—Interesting 4.19 .824
Overall image (OI)
Negative—Positive 8.77 | 1.355

Tab. 4. Factor analysis of cognitive image components

Factor Cronbach’s . Variance
Factor Mean SD loading Alpha Eigenv. explained

F1 (General) .695 3.559 23.724%
Organised tours 3.77 1.120 .837

Information availability 4.42 .809 .800

Reputation 4.25 .884 .550

Transport accessibility 3.70 .969 .457

F2 (Hospit. and Safety) .582 1.954 13.028%
Quality accommodation 3.83 .985 .703

Hospitality of local residents 4.02 .908 .703

Safety 4.14 .824 .584

Clean air 4.72 .553 .495

F3 (Culture) .631 1.580 10.534%
Interesting culture 3.63 1.053 .791

Gastronomy 3.37 1.064 .751

Cultural attractions 3.64 1.115 .541

F4 (Affordability) .690 1.302 8.678%
Affordable prices 3.54 .935 .898

Value-for-money 3.49 .972 .799

F5 (Nature) .590 1.074 7.159%
Natural attractions 4.79 472 .840

Scenery 4.79 .543 .787

Total variance explained 63.123%
Total scale reliability 742

KMO measure 711
Bartlett’s test 632.790
Significance .000
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The extracted factors were subsequently used for hypotheses testing, whereby t-tests
(gender, settlement type, employment status, preferred type of trip organisation, recent
domestic and international travel experience, previous visit and destination types) and
ANOVA (region of residence and household monthly income) were used. Only significant
results were presented in Tab. 5, while other combinations of factors with socio-
demographic and travelling characteristics did not provided results with statistical
significance.

Tab. 5. Influence of gender and travelling characteristics on image components

Inillel?ie;rll)cllsnt Dsggigleent Categories (N) and means t-test Sig. N
Factor Female (135) Male (41)
General 4.13 3.75 2.770 | .008
Gender Al 4.51 4.22 2.887 | .004 | 176
[0)1 8.94 8.24 2.042 | .004
Factor Yes (37) No (139)
Previous Hospitali
visitation andpSafett;, 4-49 4-09 4.034 | .000 176
Culture 3.76 3.48 1.919 .057
Typical eco Mountain
Factor de};gt)in. (130) centres (47)
L General 3.91 4.39 -5.450 | .000
Destination Hospitality
typel and Safety 4.05 4.53 -5.532 | .000 177
Culture 3.47 3.75 -2.235 | .028
Affordability 3.63 3.18 3.287 | .001
F National parks Other
actor
Destination (73) (104)
type IT Gengra} 4.18 3.93 -2.500 | .010
Hospitality 177
and safety 4.33 4.06 -3.279 | .001

Gender was established as the sole socio-demographic characteristic that influenced
image representations. Women perceived the General factor of the cognitive image more
favorably, partially supporting the hypothesis Hia. This was also established in cases of
three out of four items comprising this factor (only transport accessibility was not
significant). Affective image also received higher ratings from women, which is in
accordance with previous studies (e.g. Beerli & Martin, 2004; Todorovié et al., 2018). This
finding supported the hypothesis Hib. The same was established with the overall image.
Geographical variables (region of residence and settlement type), employment status and
household monthly income did not cause significant variations of neither cognitive nor
affective image, thus rejecting hypotheses H2a, H2b, H3a, H3b, H4a and H4b.

The type of chosen destination and potential previous visit to it were the only
travelling characteristics that influenced cognitive image perceptions with statistical
significance. Those who visited the destination in the past had more favorable perceptions
of the Hospitality and Safety factor, which has been previously reported in destination
image studies (e.g. Chon, 1991; Todorovi¢ et al., 2017). This partially confirmed the
hypothesis H7a. When it comes to the destination type, the prominent mountain centres
received higher ratings on the General, Hospitality and Safety and Culture factors. This
indicates the need for improvement of these important image components in the other
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destination category. Typical ecotourism destinations were, however, perceived as more
affordable, which could make them more appealing for some tourist segments. The results
also showed that destinations within a national park were perceived more favorably when
it comes to the General and Hospitality and Safety factors. These findings fully support
the hypothesis H8a. The preferred type of trip organization and potential domestic or
international travel in the previous year had no effect on cognitive image perceptions,
thus rejecting the hypotheses Hsa and Hé6a.

The affective image as a whole was not influenced by any of the travelling variables.
The Boring—Interesting item was the only component of the affective image that showed
variation regarding the destination type (t-value = -3.856, Sig. = .000). Prominent
mountain centres (M = 4.57, SD = .651) were considered as more interesting than typical
ecotourism destinations (M = 4.05, SD = .838). The Stressful-Relaxing item varied (t-
value = 2.022, Sig. = .051) between those who did (M = 4.69, SD = .670) and those who
did not travel (M = 4.26, SD = 1.154) within the country in the past year, whereby the
former group described destinations as more relaxing. We therefore declare hypotheses
H8b and H6b partially confirmed.

Conclusion

This study provides an insight into destination image of Serbian protected areas, as held
by potential domestic youth ecotourists. By incorporating both cognitive and affective
image components, we provided a comprehensive assessment of this insufficiently
researched matter. The study’s result provides several theoretical and practical
implications. The main contribution to the tourism literature is related to the influence of
socio-demographic characteristics and travelling behaviour on destination image
representations in a domestic ecotourism context. Additionally, the findings provide a
solid basis for research of individual Serbian ecotourism destinations’ image.

Given the important role of destination image in ecotourists’ decision-making
process, the practical implications of the study are of great interest for the destination
managers. Firstly, they are provided with information regarding potential tourists’
perception of numerous destination attributes, as well as the emotions evoked by the
destination. This is particularly useful in relation to the destination type. More favorable
ratings of the General and the Hospitality and Safety factor, particularly in the mountain
center type, but also in national parks, indicate the need for product improvement and
better promotion of these features in typical ecotourism destinations and other protected
areas, respectively. Additionally, representation of typical ecotourism destinations as less
interesting than Kopaonik and Zlatibor should be addressed through diversification of
their offer and subsequent promotional efforts. Perception of typical ecotourism
destinations as more affordable should also be reinforced in the promotion and even
possibly additionally supported by the national policymakers through differentiation of
the state’s domestic tourism voucher program. For example, tourists willing to travel to
specific developing ecotourism destinations could receive a bigger financial stimulation
than those who plan to visit the prominent mountain centers.

Secondly, established differences in relation to gender and travel behaviour provide
additional valuable insight for the destination marketers. Perception of general
destination attributes (reputation, organized tours and information availability) needs to
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be improved among men. Influence of previous visitation (hospitality and safety perceived
more favorably) and general recent domestic travel experience (destinations evoked
stronger feelings of relaxation) shows that a more experienced traveler’s word-of-mouth
could have an extremely important role in the promotional efforts, particularly through
social media, such as Instagram (given the study’s sample).

The biggest limitation of the study is related to its sample’s structure. All participants
were students and majority of them was 22 or younger at the time of the survey.
Therefore, the findings may not be generalized to the whole Serbian domestic demand for
ecotourism, making the study’s conclusions best applicable on the youth tourist segment.
However, it must be noted that the sample was diverse in term of other characteristics,
such as geographical origin and household monthly income, among others, making the
implications applicable on various subsegments within the Serbian youth.
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AECTUHAIINJCKM NMUAII Y OMJVIAIMHCKOM
EKOTYPU3MY CPBHUJE

Amncrpakr: 'oToBo nososuHa qomahux Hohemwa y Cpbuju 2019. TOAMHE je OoCTBapeHa y
cBera IeT JIeCTHHAIYja, IITO yKa3yje Ha MoTpely 3a yOJiakaBarheM PerHOHATHUX HejefHa-
KOCTH, MOCeOHO y3eBINM y OO3HD MO3UTHBHE eKOHOMCcKe edekre momaher Typusma.
Besnuku 6poj 3amrrrhenux noapydja CpOuje mpyka NpUiIMKe 3a Pa3Boj eKOTypU3Ma, LITO
6u momahe TYpHCTHYKE TOKOBE YUHMHWJIO [AMCIEP3HHjUMA. YNPKOC BAXKHO] YJIO3U
JIECTUHAIIM)CKOT UMUIIA Y Pa3BOjy €EKOTypU3Ma, IPETXO/IHE CTy/uje ekoTypusma Cpbuje ce
Hucy dokycupase Ha OBaj KOHCTpYKT. Ilw/b oBe cryauje je yHampeheme 3Hama o
KOTHHUTUBHUM ¥ abeKTUBHUM KOMIIOHEHTaMa CPIICKUX eKOTYPUCTHUKHX eCTHHAIN]a,
yxbydyjyhu ysory conuo-zeMorpad)cKux OfIHKa M TYyPUCTUYKOT IOHAIIarha HA OBE
npezcrase. 1[UpHY IpyIy HCTpaKMBama IIPEJCTaB/ba OMJIAJIMHA, OJHOCHO CTyAEHTCKA
momysanyja. Unentndukosato je mer $pakropa KOTHUTHBHOT HMHUIA — OIIITH, YTOCTH-
TEeJbCTBO U 0e30eHOCT, KyJITypa, MPHUYIITHBOCT W MpuUposa. TecTupame XHUIOTe3a je
IOKA3aJI0 /1a ce KOTHUTHBHE IEPIEIIje PA3IHKYjy ¥ OJHOCY Ha JAECTUHAIUCKH THII U Y
oapeleHoj mepu Ha mpeTxogHy HoceheHOCT U 10, IOK ce abeKTUBHH OATOBOPU PA3IHKY]y
Yy OZHOCY Ha IOJI U JIEJINMUYHO Ha JECTUHAIUjCKU THI U CKOPHje HUCKYCTBO y AoMahem
TypuaMy. OBU pe3yJITaTH HPYKajy TEOPHjCKH JAONPUHOC UCTPAKUBAIY UMHUIIA eKOTYypPHUC-
TUYKHX JeCTHHALMja ¥ NPAaKTUYHE HMMIUIMKAIWje 3a yIpaBjbade [JecTHHAIMjaMa M
JIp’KaBHE KpeaTope IOJIUTHKA.

K/byuyHe peun: JeCTHHALNjCKU UMUII, eKoTypu3am, fomahu typusam, Cpouja

Lnikolatodorovic.gef@gmail.com (ayTop 3a KopecnoHAeHIH]Y)
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JlecTUHAIIMjCKU UMUII ce MOXKe JleUHUCATH Kao "HpeZicTaBa TyPUCTHUKE JIeCTUHAIUje Y
ymy nojenunna” (Rodriguez del Bosque & San Martin, 2008). O6yxBaTa KOTHUTHBHE U
adeKTUBHE KOMIIOHEHTE, IIPH YeMy Ce KOTHHTHBHHM HMHII CACTOjH OJf YBepema WIH
casHama 0 aTpubyTHMa JAecTUHaIUje, AOK abeKTHBHH MMUII 4YHHe ocehama koja je
nmectrHanuja eBorupasa (Baloglu & McCleary, 1999). Ominre je mpuxBaheHo ia fectuHa-
[UjCKX UMUII TO3UTUBHO yTHUe Ha OumxejBHopasiHe Hamepe Ka gectuHaiuju (Chi & Qu,
2008).

ExoTypusaMm ImpezicTaB/ba "OATOBOPHO IyTOBale y 00JIACTH HPHUPOZE KOje UyBa
’KUBOTHY CPEAIVHY, TIO/IP3KaBa AOOPOOUT JIOKATHOT CTAHOBHUINTBA U YKJbYUYje HHTEPIIPe-
Tanujy u obpasoBaibe” (The International Ecotourism Society, 2015). 3amrrihena
oJIpydja ce cMaTpajy a/leKBaTHIM OKDYKEH€eM 3a Pa3B0Oj eKOTYypH3Ma, ¢ 003UPOM Ha TO
Jla UMajy TJIOOQJIHO TPHU3HATYy YJIOTY y OYyBamy INPUPOJE U IPEICTaBJbajy K/bydHE
aTpakiffje Koje TYPUCTH yCMepPEeHH Ka mpupoau tpaxke (Surendran & Sekhar, 2011).

VkynHO 469 3amtrheHuX Mopy4Yja MOKPHUBA MOBPIIUHY 07 6.779,5 km?2 y Cpouju,
1IITO U3HOCH 7,66% mheHe ykymnHe nospinune (Institute for Nature Conservation of Serbia,
2020). To yx/pydyje IeT HAI[MOHAJIHHUX IAPKOBa, 18 MMapKoBa MPHUPOAE, 21 IPeeo
U3y3eTHUX OZJINKa, 69 IPUPOAHHUX pe3epBara, IIECT 3alUTHNEeHUX CTAHWIITA, 314
CIIOMEHUKA TNPUPOZie U 36 ToApydYja OJ KyJTYPHOT M HCTOpHjcKor 3Hauaja. Ilopen
nomenytux mocroje nmBa UNESCO pesepBara Guocdepe (I'onmmja—Crygenuna u bauko
ITonynassbe), 10 Pamcapckux moapydyja, 43 IBA, 61 IPA u 40 PBA moxpydyja, kao u 61
To/ipydje IpeyIoKeHOo 3a eKoJomKy Mpexky EMERALD. Yopkoc 6pojHUM TPHUPOHUM
aTpakigjama, ekotypusam y CpOuju je u Jlajbe y CBOjUM IIOYETHUM PA3BOJHUM (dazama.
Crora je yHampeleme crama IPUPOAHHMX BPEAHOCTH II0J] VTUIAjeM JOOUTH Of
€KOTYypU3Ma CIIOPAZANYHO U IPUCYTHO CaMO y MOjeAMHUM 3aluTUheHUM MHOApYYjuMa
BojBomune (CPII 3acaBuria, I'opwe IlomyHarswe, Ilapcka 6apa u lenubiaTcka nenraapa),
kao u y CPII VBar (Belij & Purdié¢, 2019). Tokom JjieTa 2020, 10| yTHULIajeM HaHAEMIje
COVID-19 u moBe3aHHX OrpaHUYEHa IIYyTOBAaIba, HEKOJIUKO CPICKUX EKOTYPUCTUYKUX
nectuHanyja (Hop. Kpymnajcko Bpesio u Bomonazu Crape IJIaHUHE) UMAJIO je IPEKOMepaH
6poj momahux M3IETHUKA, IITO je Y3POKOBAJIO MpOOJEMeE IOMYT MPEKOMEPHHUX TYKBH,
caobpahajHor 3akpuerba ¥ HEIIPOITUCHOT Oalarmba OTIaza.

Homahu Typusam ZOIPUHOCU IPOCTOPHO] MPEPACIIOENH IOTPOIIIaYKe MOhU YHyTap
JIpPKaBe MpeMa HheHUM HeZ0BOJbHO pa3BujeHuM perunonuma (Archer, 1978). Takohe uma
crienquUyHy yJI0ry y UHGPPACTPYKTYPHO], €EKOHOMCKO] U COI[MO-KYJITYPHOj MPUIIPEMHU
penenTuBHUX 00/IaCTH 32 yUeCTBOBame y MmelyHapoaHom typusmy (Jafari, 1986). Canh u
Thanh (2020) cy ycraHOBWIM Ja TOTPOIIA y goMaheM Typu3My IOMayke IIPH
CMambUBakby €KOHOMCKE PAalkHUBOCTH, ITOCEOHO y CIIy4yajy Ap:KaBa €a HUCKUM FUIH HIKAM
CPeAmUM [OXOTKOM. Mmak, ayTopu Cy H3BECTUIN U O CMAaHe€Hy OBE CIIOCOOHOCTH Y
MIPOTEKJINM roguHama (2013—2017), uszajajyhu rirobaausanyjy u npekoTypusam (€HIJI.
overtourism) xao Mmoryhe y3poke. CHa)KHH edeKTH Ha CMAarbermhe PAmUBOCTH TOKOM
epuoza 2008—2012., TOKOM Kojer ce goroamia CBeTcka eKOHOMCKA KpH3a, yKasyjy Ha TO
Jia fomahu Typuszam MoKe ITIOMOhH iprkaBaMa y lbUXOBHM HAllopuMa Jja mpebpojie Kpu3e.
OBo Harmtamasa 3Ha4aj momaher TypusMa 3a HaIMOHAJIHE IPUBDPEZE TOKOM IaHAEMIje
COVID-19, Ka0 W HEroBy IMOTEHIUjaJHy YJIOTy y OyayheM HIPHUBpPEIHOM OIOPaBKY U
yHanpeljery eKOHOMCKE OTIIOPHOCTH.
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Homahu Typusam je 2019. ToJiiHe y4eCTBOBAO ca 49,96% y O6pojy Typucra y Cpouju,
OHOCHO ca 60,19% y 6pojy Hohempa (Statistical Office of the Republic of Serbia, 2020),
JIOK je IeroB yZieo y YKYIHUM IPUXOANMA Off TypusMa uszHocuo 31% (World Travel and
Tourism Council, 2020). Nako cy mweroBu (GuHAHCHjCKU e(eKTH 3HATHO MAarbH Of
edexaTa MehjyHapomHOT Typu3Ma, CPICKH AoMahu TypusaM OMJIMKyje Mame H3pakeHa
npocropHa kouneHTparuja (Belij & Todorovi¢, 2018), mTo ykasyje Ha meroB Behwu
MOTEHIIMjaJ Jla JIONPUHECE YPaBHOTEXKEHUjeM PETHMOHAJTHOM Da3BOjy 3eMsbe. Mmak, c
063upoM Ha TO Ja je 47,86% momahux Hohemwa 2019. TOAWHE OCTBApEHO y IIET
HajIomyJIapHUjUX JecTHHanuja — Bpmwaukoj Bawu, 3matubopy, Cokobawu, Beorpaay u
Konaonuky (SORS, 2020), ¥ [gabe NOCTOjU 3HATAaH IMPOCTOP 3a yOJa’kaBarbe OBUX
PETHOHATTHUX HEJETHAKOCTH KPO3 UHEHEHhe MOMaNuX TYPUCTHYKHUX TOKOBA [HCIIEP3HHU-
juma (Todorovi¢ & Belij, 2019). Pa3HoBpcHA ucTpakuBama qoMahe TypUCTUYKe TPAXKIHE
cy notpebHa Kako 6U ce IpKaBHUM KpeaTopHMa MOJINTHKA U YIIPaB/bauyuMa JecTHHAIHja
ITOMOIJIO /Ia [TOCTUTHY OBaj Wb KPO3 YCMEPABAI€ ¥ IPUBJIAUEEHE TYPHUCTA Ka JPYTHM,
cnabuje moceheHUM JleCTUHANIM]aMa, YKbYdyjyhy 1 OHUM y 3amTuheHuM MoApyJjuMa.

ITperxoiHa UCTPAKUBaMba CPIICKOT EKOTYyPH3Ma Cy IIPBEHCTBEHO OWjIa yCMEpeHa Ka
aTPaKI[jCKO] OCHOBH U JIDYTHIM ejieMeHTHMa Typuctuuke monyze (Dolinaj et al., 2009;
Stankov et al., 2011; Cuculovié¢ et al., 2012; Belij et al., 2016; Kalenjuk et al., 2016;
Stojanovi¢ & Pavié, 2016). Mamu 06poj ucTpakupama je 610 ycMepeH Ka Be3u usMmel)y
pa3Boja eKOTypu3Ma M JIOKATHUX 3ajesiauiia (Stojanovic et al., 2014; Brankov et al., 2015),
JIDyTUM HWHTepecHUM crpaHama (Stamenkovi¢ et al., 2016) u omnukama Tpaxme y
eKOTypu3My, TomyT 3amoBosberBa (Belij, 2017) u moruaruje (Pavlovié et al., 2020).
Behuua oBux cryguja je O6wia ycMepeHa Ka MOKpajuHu BOjBOAMHU Kao IEIUHHM WJIH
KOHKDETHUM JIeCTHHAIjaMa y 1b0j, ca usyzetkoM Stankov et al. (2011), koja ce 6aBmiIa
ITapkom npupoe Crapa mianuHa, u Brankov et al. (2015) u Pavlovic et al. (2020), koje cy
ce 6awie Hamponanuum napkom Bepaam. Ilpema HamuMm cazHambUMa, UMHUI CPIICKUX
€KOTYPUCTHYKIX JIECTUHAIMja KO/ IoMahuX TYPUCTa HUje IPETXOHO IPOyYaBaH.

YV NpOTEKJIUX HEKOJIUKO TOAWHA, AECTHHAIUjCKU WMHUII je HCIPIHO IPOyYaBaH Y
KoHTeKCTy exotypuama. Chiu et al. (2014) cy ycraHOBwIM Aa abeKTUBHH UMHUII HMa
JIUPEKTAaH IO3UTHBHU YTHUIAj HA EKOJIOIIKH OJITOBOPHO IIOHAIIAlkhe eKOTYpHCTa, a
npumeheH je W WHAMPEKTHW YTHUIA] KOTHUTHUBHOI wmupa. Jiang et al. (2017) cy
3aKJ/bYUMJIU /1a KOTHUTUBHU U abEKTUBHU MMWII MMajy WHIUPEKTAH IIO3UTUBHU YTUIA]
Ha JIOjaJTHOCT [ECTHHAIIMjH TPEKO TYPUCTUYKOT 33/[0BOJbcTBA. Jin et al. (2020) cy
WU3BECTHJIM O WHJUPEKTHOM IO3WUTUBHOM YTHIAjy IECTHHAIMjCKOI UMUIA HA OUXejBH-
OpaJIHe HaMepe Ka JeCTHHAIUjH, MoceOHO Kpo3 mIpuBpiKeHOCcT Mecty (eHmt. place
attachment). Pham wu Thi Khanh (2020) cy yrtBpauiu Aa [JeCTHHALUjCKA HMUII
TMO3UTUBHO YTHYe HAa HaMePy O Y4YeCTBOBAY YV €KOTYPU3MY, KaKO AUPEKTHO, TaKO U
WHJIUPEKTHO Kpo3 3a0puHyTOCT O kuBOTHOj cpeawHu. Thi Khanh u Phong (2020) cy
W3BECTIWIN Jla WMHWIl TPUPOJHUX IECTUHAIMja TO3WTHBHO YTHUYE HA CTaBOBE IpeMa
ekoTypusMy. IloMeHyTe CTyZAMje HAIJIAlIaBajy 3HA4aj MAECTHHAIMjCKOT WMHUIIA 3a
Pa3IMYKTE acleKTe pa3Boja eKOTypU3Ma.

V3eBmu y 063up MOMeHyTe KOPUCTU Off loMaher Typusma, Kao U OjInKe joMaher u
exotypusma CpOuje, IM/b OBOI HCTPaKUBambha je CTBapame OCHOBE 3a yTeMeJbeHe
yIpaBjbayKe HAIIOPE Yy EKOTYpU3MY KpO3 yHaIpeljeme cazHama 0 UMUILY eKOTYPUCTHUKUX
JIeCTHHAIVja, Ka0 HEJOBOJHHO IPOYYABAHOM AacCIeKTy IOHamama JoMahe TypHCTHUKE
Tpakme y Cpouju.
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CBeTCKHU €KOJIOIIKH MOKPET jeé OCTBAPHO MPUMETAH PACT MMOMyJIapPHOCTH KO/ MJIaZuX
JbY/IA Y TIPOTEKJIMM TOIMHAMA, IIITO X YUHHU MOCeOHO 3HAYajHUM CETMEHTOM eKOTypHC-
THYKE TPaKibe. YOIIIITEHO TOCMAaTPaHO, OMJIAINHY OZJIUKY]Y (peKCHOUIHMje MOCTOBHE
U TOpoUYHe 00aBe3e, OTHOCHO IIOCTOjalbe PEJIATUBHO IYTHX (DaKyJITETCKUX PaCIycTa
(Richards & Wilson, 2003). YumeHuiia ja ce Hajlaze ImOJ CIa0UjuUM yTHIAjeM
BPEMEHCKUX OTpaHHWuYerha HarjalliaBa 3Hayaj OMJIa[UHE KAa0 CEerMeHTa TYPUCTUUYKHUX
IoTpoIIavya. Y3eBIIHd OBO Y 003UP, CTYAEHTU TYPU3Ma, KOjH CTHYY 00pa30Bame y IOTJIeay
Pa3JIMYUTHX aclieKaTa OPKUBOT TyprU3Ma, o/jabpaHu Cy Kao I[U/bHA IPyIia UCTPaXKHUBaba,
¢ 063UPOM Ha TO JIa IIPEZCTaBIbajy IOTEHIINjaJIHE OMJIITHCKE €KOTYPUCTE.

Vrunaj conuo-meMorpadCKUXx M OUXejBHOPAIHHX OJJIMKA TYPUCTA je HCI[PIIHO
HCTPaXKUBAH y CTyAMjaMa o JlecTuHanujckoM umuity (Baloglu, 1997; Baloglu & McCleary,
1999; Chen & Kerstetter, 1999; Kim et al., 2003; Todorovi¢ et al., 2018). ¥Y3eBuu y 063up
casHaWa M3 MPETXOAHUX CTy[Uja, I[OCTaB/hbaMoO cjefehe Xumorese: [NECTHHAIM]CKA
KOTHUTHBHH 1 aEeKTUBHU UMHUII Ce Halase Mo/ 3HaYajHUM yTHIajeM mosia Typucra (X1a,
X16), spuxoBor reorpadckor mopekia (X2a, X26), paaHor craryca (X3a, X30), MECEUHUX
npuxona momahuHcrBa (X4a, X46), mpedepupaHor HaUMHA OPraHU30Baba IyTOBAHHA
(X5a, X56), ckopHjer TypUCTHUYKOT HcKycTBa (X6a, X606), eBeHTyaIHe IPETXOIHE IOCETE
(X7a, X76) u Tuna onabpane aecrunaiyje (X8a, X86).

MertomoJioruja

VouTHUK KOpUIheH Yy OBOM HMCTPAKHBAakby CAfPIKHU YETHPH Jejia. Y IPBOM Jey je of
HCIUTAHUKA 3aTPaykeHo /1a HaBey jeZHy moMahy JlecTHHANM]y KOjy 61 BOJIEIH /i TIOCeTe
y HapenHux roguHy naHa. C o63upoM Ha TO /2 je OBO HCTPAXKUBAKE JIEO IIMPET
HCTPaKMBaha JIECTUHAIUCKOT MMHUIIa ¥ CPIICKOM AoMaheM Typu3My, HCIUTAHUIAMA je
JT03BOJBEHO /1a HaBey OUiI0 KOjy omahy siecTHHAIM]y, HE3aBUCHO OJT FbeHOT ThMa. Max,
TIOIITO je OBa CTyAHja yCMepeHa Ha eKOTypu3aM, y 003Up Cy y3€eTe caMO OHe aHKeTe uuja
ce ofabpaHa JecTHHAIMja Haja3u y 3amruheHoM moapydjy. O ucnuTaHUKA je 3aTHM
3aTpakeHo /ia OIleHe CBOj OIIITH CTaB O JeCTUHAIUjU (ONIINTH WMHUII) HA 10-OCTEIEeHOj
JIukepToBOj cKayu (1 03HAYaBa €KCTPEMHO HETaTHBAaH, a 10 eKCTPEMHO MTO3UTHBAH CTaB).
Y ppyrom ey je of HCIMTaHWKA 3aTPAXKEHO [a OlleHe CBOje Cjlararbe €a TBPJIama
TOBE3aHUM ca pa3HUM aTpubythma omabpaHe JecTUHaNUje (KOTHUTHUBHU UMHII) HA 5-
ocrereHoj JInkepToBOj ckaymu (1 03HaUaBa BeOMa HHCKO, a 5 BeOMa BHCOKO CjIarame). Y
Tpehem ety ¢y eMOIMOHAIHA OZTOBOPH HCIIUTAHMKA IpeMa ZecTuHanuju (adekTuBHU
WMWII) PUKYIJbEHU TIOMONY 5-0CTEIIEHOT CEMaHTHYKOT AudepeHIirjaia (HIIp. Henpujar-
Ha—TIpHUjaTHA). Y YeTBPTOM JIeJIy Cy NPUKYIJbeHe HH(pOopMaIfje 0 COnHo-AeMorpadpcKomMm
¥ TYPUCTHYKOM MPODUITY UCIUTAHUKA.

Cacrapspaibe CIHCKA CTABKU YBPIITEHUX y APYTH U Tpehu [e0 aHKeTe je 3aCHOBAHO
Ha Iperjie[ly pejieBaHTHE JIUTepAType O JeCTHHAUMjCKOM HMHIly. Kaza je KOrHUTHBHU
MMUIl Y TUTAKY, CACTABJ/bEH je CIIHCAK Off 19 CTABKHU IPUJIArO)eHNX U3 JIUTEPATYPE, JOK CY
3a adeKkTHBHY UMHUNI ofabpaHne yetupu craBke (Tab. 1).

AHKeTa je cripoBeZieHa y HeKOJIuKo ¢asza ox HoBeMOpa 2018. 1o HOBeMOpa 2019.
melhy crymentuma I'eorpadckor daxynrera YHuBepsurera y beorpany. IIpukymbeHo je
VKYIIHO 177 BaJIUJIHUX aHKeTa. [IpUKyIUbeHU NOfAaIy cy aHajiu3upaHu y codrsepy SPSS
25, Y KOjeM je U3BpIIeHA aHa/IM3a TJIaBHUX KOMIIOHEeHTH (eHI. principal component
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analysis) ca BapuMakc poranujoM. EkcrpakToBanu (HakTOpH Cy 3aTHM HCKOpUIINEHU 3a
TecTHpame XUIoTe3a ImyTeM nporeaypa t-tect u ANOVA.

Tab. 1. CenexmosaHe cmaske 0eCmuHayujckoe umuya

CraBke 13BOp
Koruurusan umun (KI)
Yucroha Baloglu (1997)
BesbenHoct Echtner & Ritchie (1993)
T'ocTo/byOMBOCT JIOKAIANA Kim, Lee & Klenosky (2003)
Penyranuja Beerli & Martin (2004)
KBasiureTaH cMeITaj Echtner & Ritchie (1993)
Caobpahajua mocrymHoCT Kim, Lee & Klenosky (2003)
OpraHusoBaHe Type Lee, Lee & Lee (2005)
JocrynHoct uHdopManuja Chen & Kerstetter (1999)
IIpucrynayHe nieHe Lee, Lee & Lee (2005)
Bpennoct 32 HOBAIL Baloglu (1997)
OuyBaHa mpupoja Chiu et al. (2014)
Yucr Ba3ayx Chen & Kerstetter (1999)
Ilejzaxku Chen & Kerstetter (1999)
IIpupo/iHe aTpaknyje Kim, Lee & Klenosky (2003)
KynrypHe atpakiuje Kim, Lee & Klenosky (2003)
3aHuMIbHBA KyJITypa Beerli & Martin (2004)
Hohuu »usot Phillips & Jang (2007)
T'acrpoHomuja Chen & Kerstetter (1999)
PekpeaTuBHE aKTUBHOCTH Echtner & Ritchie (1993)
AdexruBan nvun (AND)
HenpujaTHa—npujaTHa Baloglu & McCleary (1999)
Crpecna—omnyiurajyha Baloglu & McCleary (1999)
CymopHa—y30y1/buBa Baloglu & McCleary (1999)
JlocagHa—3aHUM/bUBA Hung & Petrick (2012)

Pe3yJjTaTu U AUCKyCHja

IIpodust yuecHNKa aHKETHPAakAa je MpecTaB/beH y Tab. 2. Y norieny crapocHe CTPYKTYPE,
y30pakK Ce CacTOju UCK/BYYHUBO OJ MJIa[UX JbYAH, IOCEOHO OHMX Muahux of 23 roguHe.
’KeHe cy OMHHaAHTHE y y30pKy, Ka0 M CTAaHOBHUIM I'paJioBa. PermoHajsHa CTPyKTypa
TOKa3yje Mo/je/THAKy 3aCTyIJbeHOCT CTAaHOBHUKA beorpaza u ocrarka Llentpanne Cpbuje,
JIOK Mambu Opoj McUTaHUKA KMBHU Y BojBoauuu. Benuka Behrna ucnutaHnka je Hesamo-
CJIEHA, IITO je TIOTEHIHMjaTHO MOCJIeIUIIa BbUXOBOT CTY/IEHTCKOT cTaTtyca. CBe KaTeropuje
MeCEeUHHX IPUX0/1a JoMahMHCTBA Cy HE3aHEMAaPJbUBO 3aCTYIUbEHE Y Y30DKY.

HcnutaHuiy Koju npedepupajy a caMOCTaTHO OPTaHU3Yjy IyTOBalha WU OHH KOjU
MyTYjy MOCPEACTBOM areHIIHje Cy MO/jeHaKO 3aCTyIVbEHH y Y30pKy. Behuna uma ckopuje
TYPHUCTUYKO HCKYCTBO, IIPH 4YeMy je Behu Opoj MCIMTAaHWKA TOKOM IIPOTEKJIE TOIUHE
myroBao yHyrap Cpb6uje. OHU KOjU paHUje HUCY IOCETWIU OAabpaHy AeCTUHAIUjy CY
JIOMUHAHTHU Y Y30pKy. Y CTPYKTypU onabpaHuX JecTHHanuja OWiIo je 20 pasjmduTHX
3amTHReHNuX MOJpPYyYja Y PACIOHY OJ CIIOMEHUKA MPUPOZE A0 HAIMOHAIHUX [ApKOBA,
pu ueMy je BehmHa noapyyja yiorupana y Llentpannoj Cpouju (90%). Hajuemrhe 6upane
JleCTUHANVje cy HanoHaHy napkosu Konaonuk (15%) u Tapa (13%), HapKOBH IpUpOJie
Crapa mnanuna (13%) u 3marubop (11%), kao u CPII YBar (11%). 3a moTpebe aHaIu3e,
OBe JiecTHHAIMje Cy TpynrcaHe Ha Ba HauuHAa (Tab6. 2). C 063upom Ha cnenubUIHOCTH
Komaonuka u 3marubopa (CHRKHE TOKOBH TYPUCTA, Tpal)eBUHCKE aKTHBHOCTH, IIPOIECH
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ypbaHu3aiiyje), MpBOM KaTeropu3aiijoM Cy U3/[BOjeHa JiBa THIIa JIeCTHHAIja — IUIAaHUH-
cku 1eHTpHu (37atrbop u KomaoHWK) M THUIIUYHE €KO JleCTHHanuje (ocTaTak y3opka).
JIpyroM KaTeropusanujoM Cy 3ajeJHO TPYIIHCaHe JeCTHHAIMje Y HAI[MOHAJIHUM IMapKo-
BHMMa, JIOK Cy JIPYTY TPYILy GOPMHUPAIH OCTAIV THIIOBH 3aIITHNEHUX IMOApyYja.

Tab. 2. Coyuo-demozpagcke u mypucmuuke 00AuUKe UCNUMAHUKA

WNupukatop Kareropuja Pesynratu y % N
Kene 76,27
Ioxn Mymkapim 23,73 177
Beorpaz 44,25
[IpebuBanuite entpanna Cpbuja 45,40 174
BojBoguHa 10,35
Tun Hacespa I;ygg:ll :aa ;i:iz 172
18-19 26,70
20 25,57
¥3pacr 21 23,86 176
22 17,05
23-26 6,82
He3zamnocienu 80,00
Pagnu cratyc IToBpeMeHO 3an10C/IeHU 16,57 175
3arnocjieHu 3,43
500 € 1 Mamwe 30,64
MeceuyHH IPUXOIN 501—-750 € 27,75
nmomahuHCTBA 751—1.000 € 22,54 173
Buite 071 1.000 € 19,07
IIpedepupanu Tun CaMOCTaHH(.) 48,00
OpraHu30Bama IIyTOBama Typ. arenuuja 49,14 175
JIpyre opranus. 2,86
ITyroBame y 3eMsbH Ja 82,48 |
TpoIlLIe roguHe He 17,52 77
[IyToBame y HHOCTPaHCTBO Ha 70,06 177
MpOIILIe TOAUHE He 29,94
IIperxonna nocera ﬁi ;é’f;; 176
Tun gecrunanuje I Tnnﬁigg,eigﬁﬁzinﬁ Zg’;g 177
. HanunonasHu napkosu 41,24
Tun pecrunanuje [T Jlpyra 3anrruhesa noap 58,76 177

JleCKpUNITUBHA CTATHCTUKA MOjeINHAYHKIX CTABKH je mpejicTaB/beHa y Tab. 3. CtaBke
TOBe3aHe ca MPUPOAHUM aTpakifjaMma cy Jobuiie HajBulle oneHe (U3HAJ 4,50). OmiTi
JIECTUHANM]CKU aTpUOYyTH IOIyT YucTohe, pemyrarije u 6e30eJHOCTH Cy TaKole BUCOKO
onemenn. OpraHu3anuoOHH aCleKTH MOHy/e (CMelTaj, OpraHu3oBaHe Type U caobpahaj-
Ha JIOCTYITHOCT), KYJITypa U CTABKe IIOBE3aHE Ca [[€HOM Cy HEIIOBOJbHI]j€e IEPIUIIPAHE.

AHayu3a IJIaBHUX KOMIIOHEHTY KOTHUTHBHOT UMHIIA je eKCTPAaKTOBasIa IeT (hakropa
ca 15 cTaBkH (01 yKYIIHO 19 TecTHpaHux) — ommTu (P1), yrocTuTesheTBO U 6e36eqHOCT
(®2), kynrypa (®3), mpuymtusoct (®4) u npupoga (®5) (Tab. 4). l'enepucanu paxropu
objanrmaBajy 63% yKylHe BapujaHce, Ipy 4yeMy $axTop 1 objarrmasa 23,7%, a GakTop 5
objanrmasa 7,1%. Kponbaxosa anda 3a dakrope je y pacnony ox 0,695 (1) no 0.582
(®2). YxynHa noysgaHoct ckasie u Kajsep-Majep-OyKiHOBa Mepa a/IeKBaTHOCTH Y30PKO-
Bama Cy YHyTap pacloHa, JOK je BaptieToB TecT chepUIHOCTH ITOKA3a0 CTATHCTHUKY
3HauajHocT. Kponbaxosa anda 3a apeKTHBHU UMUIL, KOjU CE CACTOjU OJ YETHPHU CTaBKE,
HU3HOCH 0,750.

124



Tab. 3. OyeHe KOMNOHeHMU 0eCMUHAYUJCKO2 UMUYA

CraBka IIpocek | SD
Korautusuu nmun (KIN)
ITpupozHe aTpaknuje 4,79 1472
Iejzaxu 4,79 »543
Yucr Basayx 4,72 »553
OuyBana npupoja 4,62 ,572
JocrtynHocT nHbOpManuja 4,42 ,809
PekxpeaTHBHE aKTHUBHOCTH 4,34 ,989
Uncroha 4,33 ,829
Pemyranuja 4,25 ,884
BesbemHocT 4,14 ,824
TocTos/py6HBOCT JIOKATIATA 4,04 ,908
KBa/IMTeTaH CMeITaj 3,83 ,985
OpraHu3oBaHe Type 3,77 1,120
Caobpahajua moctymHOCT 3,70 ,969
KyaTypHe aTpakiyje 3,64 1,115
3aHNMI/bUBA KYJITypa 3,63 1,053
ITpucrynavuse 1ieHe 3,54 935
BpenHoct 3a HOBarg 3,49 ,972
TacTpoHOMHUja 3,37 1,064
Hohuu xuBoT 2,42 1,428
Adexrusau umun (A1)
HenpujatHa—npujaTHa 4,67 ,608
Crpecna—omnyiurajyha 4,62 790
CymopHa—y30yypiBa 4,31 ,846
JlocagHa—3aHUM/BHBA 4,19 ,824
Onurru uvmuy (ON)
HeraTnBaH—-1o3uTHBaH 8,77 1,355

Tab. 4. CDaKmopcrca aHaAuU3a KOMNOHeHMuU KO2HUmMmu8Ho2 umuya

daxtop ITpoc SD TexuHa Kponb6axopa Eigenv Oﬁja}u}b.

eK dakropa anda . BapHjaHca

@1 (OmTh) ,695 3,559 23,724%

OpraHuzoBaHe Type 3,77 1,120 ,837

JoctynHocT nHbOpManuja 4,42 ,809 ,800

Penyranuja 4,25 ,884 ,550

Caobpahajaa goctymHocT 3,70 ,069 ,457

@2 (Yrocr. u 6e36€eaH.) ,582 1,954 13,028%

KpasiureraH cMeIlTaj 3,83 ,985 ,703

TocTos/pyOHBOCT JIOKATIAIA 4,02 ,908 ,703

Besbemnoct 4,14 ,824 ,584

Yuct Bazayx 4,72 ,553 ,495

@3 (Kyarypa) ,631 1,580 10,534%

3aHUMI/BUBA KYATypa 3,63 1,053 ,791

TactpoHOMHja 3,37 1,064 ,751

KysnTypHe aTpakiyje 3,64 1,115 ,541

@4 (IIpUyImITHBOCT) ,690 1,302 8,678%

IIpucrynayHe 1ieHe 3,54 ,935 ,898

BpesnHoct 3a HoBalg 3,49 ,972 ,799

@5 (Mpupoaa) ,590 1,074 7,159%

ITpupozHe aTpakiuje 4,79 ,472 ,840

Hejsaxu 4,79 ,543 787

YkyuHa 06j. BapujaHca 63,123%

Y Ha NOYy3JaHOCT

c:g:e Y 742

KMO mepa ,711

BapTIeToB TecT 632,790

3HauajHOCT ,000
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ExcrpakTroBaHu GaKTOpHU Cy 3aTHM HCKOPUINTNEHU 33 TECTHPAhE XUIIOTE3, IIPU YEMY
cy xopuirheH# t-TecToBu (11071, TUII Hacesba, PAJHU CTATYC, TpedepUpaHu TUII OpraHu3a-
nyje IyToBamba, CKOpHje aomahe W MeljyHaApOgHO TYPHCTUUYKO HCKYCTBO, MPETXOAHA
noceheHoct u nmecruHanujcku TUnoBu) u ANOVA (peruja mpeGuBayvmTa U MeCeYHU
npuxop qomahuncersa). Y Tab. 5 ¢y mpeicTaB/beHU caMO 3HAYajHU pe3yJITaTH, DU YeMy
Jipyre koMbuHanuje ¢akTopa ca COruo-AeMorpadCcKuM U TYPUCTUYKUM OJI/TUKaMa HUCY

Jlajie CTATUCTHYKY 3HAaUajHe pe3yJITaTe.

Tab. 5. Ymuyaj noaa u mypucmuukux 00AuKa Ha KOMNOHeHme umuya

HesaBucHe 3aBucHe . .
Bapmiae sapujabite Kateropuje (N) u mpocek t-test Sig. N
daxrop Kewne (135) MyI?;(fl)leH
Ilon Omru 4,13 3,75 2770 | ,008
AU 4,51 4,22 2,887 | ,004 | 176
ou 8,94 8,24 2,942 | ,004
daxrop Ja (37) He (139)
IIperxonna Yrocr. u
Tocera GeabenH. 4,49 4,09 4,034 | ,000 176
Kynrypa 3,76 3,48 1,919 ,057
DaxTo TunuuHe eko IInaHmHCKH
P nectuH. (130) 1eHTpH (47)
JlectuHa- Omrtu 3,91 4,39 -5,450 | ,000
IIMjCKH THUII VYrocr.o u i
I Gesbem. 4,05 4,53 5,532 | ,000 177
Kynrypa 347 3,75 -2,235 | ,028
IIpuymtusoct 3,63 3,18 3,287 ,001
Harnuonanuu Jpyru
JlecTuHa- Paxrop napkosu (73) (104)
LIHjCKHU TUI Omniutu 4,18 3,93 -2,590 | ,010
II Yrocr.oun _ 177
Gesber. 4,33 4,06 3,279 | ,001

VCTaHOBJBEHO je [1a TI0JT IPECTAaB/ba jeIMHY COIMO-IeMOorpadCKy OTUKY KOja yTHUe
Ha npezcraBe umuya. JKeHe cy ommry GakTop IEpPIUNINpPAE TOBOJbHUJE, NETUMUYHO
notBpYyjyhu xunoresy X1a. OBo je Takole yTBpljeHO y ciIy4uajy TpU Off YETUPHU CTaBKe KOje
yuHe oBaj dakrop (jemwHo caobpahajua goctymHOCT HHUje Oua 3HavajHa). ADEKTUBHHU
uMuil je Takolje 106MO BUIIIE OIIEHE O] YKEHa, IIITO je Y CKJIaJy ca IPETXOAHUM CTyArjaMa
(Beerli & Martin, 2004; Todorovi¢ et al., 2018). OBaj pe3ysTaT je HOTBP/IUO XUIOTE3Y X10.
Hcro je ycraHOBJbEHO W y MOIJIEAy ominrer uMmupa. [eorpadceke Bapujabie (peruja
MpeOUBAJIMINTA ¥ TUIl HACEhA), PAJHU CTATyC M MECEUHHU MPHUXOAU HoMahWHCTBA HUCY
Y3POKOBaJIM 3HAUYajHE BapHjalyje KOTHUTUBHOT HUTH a(peKTUBHOT MMMUIIA, IIITO j€ IOBEJIO
Jlo ombanuBatba Xumnoresa X2a, X26, X3a, X306, X4a u X46.

Tun onabpaHe JeCTUHAIM]Ee ¥ eBEHTYaIHA [IPETXOHA TI0CETA CY jeIUHE TyPUCTUUKE
OJUTHIKE KOj€e Cy CTaTHCTUUYKY 3HAUAjHO YyTHUIIA/Ie HA KOTHUTUBHE nepuemniuje. OHU Koju Cy
MIOCETHJIM JIECTHHALM]Y Y IPOIIJIOCTU Cy MMOBOJbHUjE TEPIUNIUPAIN (HAKTOP YTOCTUTEb-
cTBO M 06e3befHOCT, LITO je W paHUje YTBPH)EHO y CTyaujaMa JeCTHHAIUjCKOT HMHIIa
(Chon, 1991; Todorovi¢ et al., 2017). OBo AeTUMHUYHO TOTBPYyje Xumoredy X7a. Y morieay
JIECTUHAIM]CKOT THIA, aUPMUCAHHU IUIAHUHCKU IIEHTPHU Cy NOOWJIM BUIIE OIEHE KOJ
omiTer HakTopa, yrocTUTE/hCTBA U 6e30eHOCTH, Kao U KyaType. OBO yKasyje Ha IOTpedy
3a yHanpelereM OBIX KOMIIOHEHTH UMHUIIA Y KATETOPUjH OCTAIUX JiecTUHanuja. Tunuune
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€KOTYPUCTHYKE JIECTHHAIMjE Cy, C APyre CTpaHe, NEPIUIINPAHe KA0 MPUYIITHBUjE, IITO
HUX MOXKE€ YIMHUTH IPHUBJIAYHIjUMA 3a ofpehjeHe cerMeHTe TypucTa. Pesynratu Takole
MOKa3yjy Zia Cy JIeCTUHAIVje YHyTap HAI[MOHAJHUX MapKOBa IepIUIINpaHe IOBOJbHUjE Y
TIOTJIe/ly OMIITET U (paKTOpa YrOCTUTEHCTBO U 6e36emHoCT. OBU pe3ysiTaTh Y HOTIYHOCTH
notBpYyjy xumoredy X8a. IIpedepupanu THI OpraHu3anuje IIyTOBamha U €BEHTYATIHO
nomahe miu mMelhyHapomHO MyTOBame y HPOTEKJIOj TOAWHU HUCY MMaIM yTUIAja Ha
TepIienIije KOTHUTUBHOT UMUIJA, IIITO je IOBEJIO JI0 OfbalnBama Xumore3a X5a 1 X6a.

Hujenna Typuctruyka Bapujabyia HUje yTHLIaia Ha adeKTHUBHH HMUIl Ka0 IEJIUHY.
CraBka ocajjHa—3a06aBHA je jequHa KOMIIOHEeHTa aheKTUBHOT UMHIIA KOja e pa3INKOBa-
J1a y 3aBUCHOCTH Off IeCTHHAIUjCKOr Tuna (t-BpegHOCT = -3,856, Sig. = ,000). Abupmu-
caHM TUIaHUHCKU TeHTpu (M = 4,57, SD = ,651) cy cMaTpaHW 3aHUM/bUBHjUMA Of
THUIHUYHUX E€KOTYpUCTHUYKHUX AectuHanuja (M = 4,05, SD = ,838). CraBka cTpecHa—
onyiiTajyha ce pasimukoBaia (t-BpegHoct = 2,022, Sig. = ,051) usmel)y onux koju jecy (M
= 4,69, SD = ,670) 1 oHUX Koju HHUCY myToBasn (M = 4,26, SD = 1,154) yHyTtap Cpbuje y
MPOTEKJIO] TOAVHY, MPH YEMy je NpBa Ipyla ONWCHBaja JECTUHAIUje KAo BHIIE
onytrajyhe. Crora mporsaiiaBaMmo xumorese X86 1 X66 morephenuma.

3axk/pydak

OBO HCTpa)kUBaIbE MPY’Ka YBUJ Y AECTHHAIUjCKH UMUII 3aiTuheHux noapydja Cpbuje ca
acrexTa MOTEHIMjATHUX ZAoMahuX OMJIAJIMHCKUX E€KOTYPHUCTA. YK/BYUYHUBAaHEeM U KOTHU-
TUBHUX U adEeKTUBHUX KOMIIOHEHTH HMHUIIA, U3BPIIEHA je CBeOOyXBaTHA MPOIIEHA OBOT
HE/IOBOJPHO HCTPJKEHOT KOHCTPYKTAa. Pe3ysiTaTu HCTpaKUBama IPYXKajy HEKOJIHKO
TEOPHjCKUX U MPAKTUYHUX UMIUIHKAIKja. [JIaBHU AOMPUHOC TYPU3MOJIOIIKOj JIUTEPATY-
pHU Besyje ce 3a YTHIA] COLUO-ZeMOrpadCKUX OAJIMKA M TYPHUCTHYKOI IIOHAIIama Ha
MpeJICTaBe JECTUHAIMJCKOT MMHIIAa y KOHTeKCTy aomaher ekorypusama. Ilopen Tora,
pe3yaTaTu Tpy:kajy A00py OCHOBY 3a HCTPAaXKUBAK€ HMUIIA I0jeJUHAYHUX CPIICKHX
E€KOTYPUCTHYKUX JIECTHHALIH]A.

C 0631pOM Ha BaXKHY YJIOTY JECTHHAIIM]CKOT UMUIIA Y IPOLECY AOHOIIEHa OJIyKa O
CTpaHe €eKOTYpHCTa, IMpaKTUYHE HMIUIMKALMje CTy[Hdje Cy Off BEJHKOI 3Hauaja 3a
yIpaBbaue JecThHanuja. Kao mpBo, mUMa ce Ipykajy uHOpPMAaLHje O TOME KaKo
MOTEHI[UjAJIHU TYPUCTH NEPIUNUPAjy OpOjHE AecTUHAIMjCKe aTpuOyTe, Kao W O
eMoIjamMa Koje jaecTtuHanuja eBonuwpa. OBO je moceOHO B3HAYajHO y BeE3W ca
JeCTHHAIM]CKUM TUIOM. I[loBOJbHUje omeHe omiurer u ¢aKTopa YrOCTUTE/hCTBA H
6e36eHOCTH, TOCEOHO y THUITY IUITAaHWHCKUX IIeHTapa, ajld U Y HaI[MOHAJTHUM MapKOBHUMa,
yKasyje Ha moTpelOy 3a yHampehemeM Mpou3Boaa u 60/50M MPOMOIIMjOM OBUX eJIeMeHaTa
y TUNAYHUM €KOTYPUCTHUYKHM JeCTHHAN{jaMa, OHOCHO JAPYIUM 3amTuheHuM
mogpyyjuma. Ilope Tora, Ha HpeZCTaBe TUMWYHUX €KOTYPHUCTHUKHX ZECTHHALMjA Kao
Mame B3aHUMJBbMBUX ofi KomaoHumka wu 3matubopa 6w Tpebaso yTUIIATH KpO3
IUBepP3U(UKAIMYy HUXOBE IOHYZEe U IPOMOTHBHE HANoOpe KOju OU yCIIeouiIu.
ITeprennuja TUNUYHUX €KOTYPUCTHYKUX JEeCTUHANVja KAao NMPUYLMITHBHjUX OM Takohe
Tpebaio fa Oyzne yHampeljeHa Kpo3 IIPOMOIIH]Y, & HOTEHIHjATHO U JOAATHO IIOAPIKAHA O
CTpaHe ApPKAaBHHUX KpeaTopa IOJINTHKA Kpo3 AudepeHIUjanyjy APKABHOT IIporpaMa
Bayuepa 3a gmomahm Typusam. Ha mpumep, TypHUCTH KOjH Kejle Ja IoceTe oapeheHy
E€KOTYPUCTHYKY JeCTHHAIM)y y pasBojy 6u momtm ga nobujy Behu duHaHCHjCKU
TIOZICTHIIAj OJT OHUX KOjU IJIAHUPAjy /1a TToceTe aupMICaHe JIAHUHCKE IEHTPE.
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Kao apyro, ycraHOB/bEHE pas3jvKe y MOIJIEAY I10JIa U TYPUCTHUYKOL ITOHAIIAhA
Tpy’kajy Jo/ilaTHe KOpucHe uH(OpMaluje 3a HOCHUOIE JECTHHAI[UjCKOT MapKEeTHHTA.
[epruenmyja OMINTHX AECTHHAIIMjCKUX aTpruOyTa (peryTaliyje, OpraHn30BaHUX OOuIa3aka
u jmoctynHoctu uHbopManuja) Tpeba ma O6yze mobosplnaHa Melly MymkapuuMa. YTHIA]
MIpETXO/iHe ToceTe (YrOCTUTEIbCTBO U 6e36€THOCT MOBOJPHUjE MEPUUITUPAHH) M OIIITEr
CKOpHUjer TYpUCTHUYKOT HCKyCTBa (ZecTHHAIMja eBOIMpa CHAXKHUja ocehama OIyIITeHO-
CTH) MOKa3yjy /ia MPENopyKe UCKYCHUJUX TYPHUCTa MOTY MMAaTH M3y3€THO BaXKHY YJIOTY Y
MPOMOTHUBHUM HAIllOpHUMa, HOCEOHO IyTeM [PYIITBEHHWX Mpexka NomyT Instagrama
(y3eBiu y 063Up y30pak CTy/uje).

HajBehe orpannuerme HCTpaXKuBara ce OIJIefia Y CTPYKTypH y30pKa. CBU yUeCHUIIH
Cy CTYyJIEHTKUIbE M CTY/IeHTH, a BehuHa HHUX je uMaja 22 WIA Mambe TOJUHA Y TPEHYTKY
ankerupama. Crora ce pesyiTaTH CTy[Mje HEe MOTY TeHepaJn30BaTH Ha IEJOKYIIHY
nomahy Tpaxkiy CpOHje 3a €KOTYpHU3MOM, IITO YWHH HheHe 3aK/byuKe HajIpUMeEhH-
BHMjMMa Ha CErMEHT OMJIQJIMHCKUX TypHcTa. MImak, HEOIXOQHO je IIOMEHYTH Jia je y30pak
Pa3HOJIMK Y TIOIJIEY APYTUX OJUIVKA, IOIYT reorpadCcKOr MOpeKa U MECEUHUX MIPUX0/Ia
momahuHCTBa, IITO UMIUTHKALMje YMHY IPUMEHUBAMA Ha pasHe IOJICETMEHTe YHyTap
CPIICKE OMJIA/IMHE.

3axearnuya

OBaj paj je pesysiTaT UCTPAKUBAKA HA IPOjeKTy Pa3BOjHU MpOrpaMu peBUTATU3AIUjE
cena Cpouje (6p. 176008) u npojekty IIpobaeMu u TeHAEHIHje pa3Boja reolpOCTOPHUX
cucrema PemyGiuke Cpbuje (6p. 176017), duHaHCHMpaHUX OZ cTpaHe MUHHCTapCTBa
obpasoBama, Hayke U TexHOJOMKOr pa3Boja Pemybsrike CpbOuje. 3axBajbyjeMo ce
KOJIETMHUIIAMA M KOJIeramMa KOju Cy OWJIM JIe0 €KCIIEPTCKOT TaHesa 3a PEIeH3HUparbe
aHKeTe, K0 ¥ OHMUMA KOjU Cy HaM [IOMOTJIM IIPUTUKOM aHKETHPAha.
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