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Abstract: In the municipality of Ruma twenty five events take place per year. Most of these events have local or
regional character. The event "Christmas Street" is the youngest event which is being organized in Ruma, the first
time was held in late 2011. The subject of this paper is to study this event that complements the existing tourism
offer of Ruma as potential tourist destination of Vojvodina. The aim of this paper is to highlight the importance of
this event in the cultural enrichment of Ruma and its surroundings as well as the development of event tourism and
positive presentation of the Municipality of Ruma. The significance of local events for enrichment of cultural-
tourism offer will be presented as Case study of “Christmas street” in the city of Ruma.
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Introduction

Events have always had an important role in human society. The routine of daily
life, with hard work and effort was terminated by a variety of events and performances. The
word "event" (in Serbian ,manifestacija‘) is derived from Latin word ,,manifestatio” which
means public display, public expressions of approval or disapproval, publication,
publishing, bringing to light, showing (Vujaklija, 2004). Events represent various
happenings, forms of representation and expression. From the tourist point of view it would
be multiple forms of organizing programs witn interesting contents which independently can
attract visitors.

Tourist events engage and move the entire tourism industry, tourist organizations
and associated cultural, educational, sport, scientific and other institutions and organizations
in their efforts to organize high-quality, mass-visited, cultural, artistic and aesthetic highly
valued events of various contents, time and ambiences while raising simultaneously their
image, and the image of the entire area (Bjeljac, Z., and Cur¢ié, N., 2007).

The subject of this paper is to study the event "Christmas Street", the youngest
event which is being organized in Ruma, that complements the existing tourism offer of
Vojvodina as potential tourist destination.
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The aim of this paper is to highlight the importance of this festival for tourism
development of the city of Ruma. It is necessary to point out precisely the importance of this
festival in the enrichment of cultural programs, cultural and educational offer of Ruma and
its surroundings, as well as for development of event tourism and positive presentation of
Ruma municipality (i.e. presenting resources to investitors and citizens) in the regional and
provincial levels. Regarding the questionnaire prepared for the research it will be as well
established to what extent the visitors by gender and educational level of “Christmas Street”
feel satisfied with the organizational and other components of the event.

The task of this paper is to present the festival in detail through its organization,
status, the program in general, then its cultural and tourism values, as well as promotion of
the event. Furthermore, investigating of the mentioned target group (visitors) by gender and
education level on organisational and other components of the “Christmas Street”. One of
the tasks is to determine the possible directions of development of this festival in order to
enable more successful activities with new proposals. Finally, it is very important to
underscore the importance of this festival for the development of cultural awareness among
the citizens and for the expansion of the tourist offer of the city of Ruma.

Events in the previous research

A large number of scholars have tried to define the term event. Authors Anton
Shone and Bryn Parry (2004) define events as a phenomenon that comes from non-routine
events aimed at leisure, cultural, personal or organizational goals extracted from the normal
activities of daily living, and whose purpose is to teach a group of people, something to
celebrate and entertain the crowd. Getz (1997) cmarpa na 3a mocernona MaHudecramyja
npencTaBba MOrYHHOCT 3a JIOKOJHILY, IPYLITBEHO WM KYJITYPHO HCKYCTBO KOj€ je M3BaH
cBakogHeBHOT ucKycTBa. This definition has its advantages, but it excludes various types of
organizational events such as political and other conferences and exhibitions. Definition of
events can be presented in a shorter and simpler form as a non-routine and unusual event
that stands out from the normal activities of daily life in a group of people (Shone, A., and
Parry, B., 2004).

Research in the event management field were conducted by Formica (1998), Getz
(2000b), and Harris, Jago, Allen, and Huyskens (2001). Hede, Jago, and Deery (2002, 2003)
reviewed special events research for the period of 1990-2002. Cultural celebrations,
including festivals, carnivals, religious events and the arts and entertainment in general
(mainly concerts and theatrical productions) are often subsumed in the literature on cultural
tourism (e.g., McKercher and du Cros, 2002; Richards, 1996, 2007). Festivals in particular
have been examined in the context of place marketing, urban development, tourism and
more recently social change (e.g., Picard and Robinson, 2006a). ‘Festival tourism’ has been
the subject of quite a few research papers (e.g., Anwar and Sohail, 2004; Donovan and
Debres, 2006; Formica and Uysal, 1998; McKercher, Mei, and Tse, 2006; Nurse, 2004;
Robinson, Picard, and Long, 2004; Saleh and Ryan, 1993). A major study in the USA by the
Travel Industry Association of America and Smithsonian Magazine (2003) profiled the
cultural-historic tourist, including cultural events as attractions and activities (all cited in
Getz, D., 2008).

The anthropological literature on cultural celebrations is vast, with tourism
sometimes being viewed as an agent of change, such as giving rise to declining cultural
authenticity. Along these lines, festival tourism and ‘festivalization’ has become issue in
cultural studies (Getz, D., 2008). Residents’ perceptions of, and attitudes towards events has
already emerged as a major research and theoretical theme, although the tourism-specific
dimensions have not been fully examined in this context. This line of research includes:
Soutar and McLeod (1993), Delamere (1997, 2001), Delamere et al. (2001), Fredline and



71

Faulkner (1998, 2000, 2002a, 2002b), Mihalik (2001), Fredline et al. (2003, 2005),
Cegielski and Mules (2002), Ohmann, Jones, and Wilkes (2006), Xiao and Smith (2004),
Gursoy and Kendall (2006), Lim and Lee (2006), and Fredline (2006)) (all cited in Getz,
D., 2008).

Background and organization of the event " Christmas Street"

Event tourism is one of the most important form of cultural tourism, and many
destinations are increasingly enriching its tourist offer with a variety of festivals, carnivals
and fairs (Hadzi¢, O., 2005). Ruma is a medium-sized municipality, in terms of tourism
underdeveloped and unaffirmed. According to the authors of this paper event tourism is one
of the greatest potentials for tourism development of this municipality in Srem geographic
region.

Events can be classified into various categories, according to various criteria. One
of the division may be the following four categories based on the events' goals : private
celebrations (weddings, birthdays, anniversaries); sport, recreational and entertaining
events, cultural events (artistic, religious, ethnographic); organizational events (fairs,
exhibitions, conferences, congresses, symposia, seminars, charity and promotional events)
(Shone, A. and Parry, B., 2004).

Bjeljac (1998) carried out the division of events according to the fields
of performance in several types: artistic, business, sports, religious, scientific, professional,
political, historical, ethnographic, entertaining, tourist promotional. Based on the findings
above, observed event is a multi-functional event that promotes and supports many aspects
of the classification purpose and characteristics of events.

In the municipality of Ruma twenty five events take place per year. Most of the
event is local or regional character, and the most important and most famous among them
are the following: "Fair in Ruma", "Srem's cake", "Festival of Music Societies of
Vojvodina", "Ruma's Urban Summer - RULE", "RU: FoamFest", "Ruma's Fall." The event
"Christmas Street" is the youngest event which takes place in Ruma. It was first held last
year, specifically in the period from 15.12.2011. to 15.01.2012. The idea of organizing
"Christmas Street" came from the creative team of the Tourist Organization of Ruma
(TOOR) which was established in 15th February 2011. Apart from TOOR as the organizer
appears the Ruma municipality as well, under whose auspices the event was held.

The objectives of the event are to create holiday atmosphere; entertainment and
education of children through performances and workshops; promotion of human values
through the organization of humanitarian activities within the event; creating unity among
the people - within the event at the city square both Catholic and Orthodox Christmas were
celebrated; encouragement of citizens that during the holidays pay greater attention on
maintenance and decoration of their town - a selection was held for the best decorated shop
window and most beautiful courtyard in the city of Ruma.

The target group of the event are all citizens Ruma municipality and surrounding
municipalities. Yet, the focus was on pre-school and school-age children for whom almost
daily shows and workshops were organized in the "Winter city of fairytales. Program of a
month long event, can be shown through several entities. Although the official opening of
the event was moved due to bad weather on 21.12.2011. already on 15.12.2011. wooden
stands were placed for exhibitors.

Selling or "nundinal" part of the event took place from the first to the last day, the
exhibitors just took turns. The aim was to present the culinary and cultural heritage of the
Srem region, so among the exhibitors found themselves winery "Cat's basement" from Irig,
"Ethno art", "Dada embroidery" from Indija, "Meatproduct” from Ruma ... Furthermore,
visitors were able to buy a New Year's decorations, oak branches, wheat and so on. At
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several stands were serving mulled wine and brandy. On "Christmas Street" as exhibitors
also appeared elementary school pupils from Ruma, who were selling handmade greeting
cards, gifts, cookies. All income from the sale went for humanitarian purposes.

Plays and workshops for children were prepared so that children actively
participate in them. During the event a total of 13 plays for children was held performed by
City theater from Ruma, group "PAAD" from Novi Becej, theatre "Eye" from Belgrade, the
amateur theater "Branislav Nugi¢" from Sid, theatres "Dobrica Milutinovi¢" from Sremska
Mitrovica and "Ars Liberi" from Backa Palanka.

Entertaining and artistic content of the "Christmas Street" was intended to
entertain visitors and bring closer to them festive spirit and tradition. Within the event took
place: celebration of the Catholic Christmas Eve; selection for the best decorated shop
window and balcony/courtyard of Ruma; welcome the New 2012th at the town square with
a pop-rock musicians; a celebration of Orthodox Christmas Eve with the traditional burning
of the Yule log (i.e. badnjak).

As part of "Christmas Street" in a large hall of the Cultural Center of Ruma, an
exhibition of Slava's cakes (traditional bred which is served during the Slava — the custom of
celebrating a family's patron saint's feast day) was held, as the announcement of the "Srem's
cake." On this occasion bakers and woman associations presented their skills in making the
Slava's cakes and the winners were awarded with prizes (www.srbija.travel). After
completion of the promotion of the "Srem's cake", all exhibited cakes were donated to Roma
children from the Ruma's nearby village Rupace.There have been several humanitarian
activities. One of them is bestowal of Christmas presents to youth and adults with special
needs. The action was carried out by the Municipal Committee of the Ruma's Red Cross in
cooperation with the Tourist Organization of Ruma (www.rumatourism.com).

It is difficult to determine the exact, even an approximate number of visitors of
"Christmas Street" since the event lasted for a month and it was held outdoors. According to
some estimates, at the welcoming of the New 2012 there were about 3.000 spectators, while
the performances of the children attended dozens of youngsters.

Research methodology

Completing the specialized structured questionnaires designed by the authors has
been conducted on a population sample that covered 100 people. The research has been
conducted from February to March 2012 with a special focus on the local population of
Ruma (also those who visited the manifestation). In order to perceive the experience of the
‘Christmas Street’ manifestation from the visitors’ point of view, there has been an analysis.
During the research, the data was collected and presented by representing the replies to
individual items from the questionnaire (open and close-type items, as well as the Likert
five-grade scale for measuring the respondents’ attitudes in 13 items). The questionnaire
consists of two parts:

- demographic profile of the respondents,

- visitors’ attitude on the quality of the manifestation product.

The methods used in the paper are Field research, which represents a research
realized on field and establishing connections with people in a particular environment in
order to acquire new qualitative data from primary sources for scientific understanding of
certain phenomena (interviews with the employees in the Tourist Organization of Ruma and
the visitors), Desk research (an office study) method in which we are using already existing,
previously collected data that we possess, and one that someone else has collected earlier
and is easily accessible (data from secondary sources), comparative method, analytical and
synthetic method and critical method (Salai, S. and Bozidarevi¢, D., 2001).
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The respondents have expressed their opinion on the level of their satisfaction with
the given event elements using the 5 items of the Likert scale, by circling the appropriate
number (1 stands for very good and 5 stands for excellent). The researchers have provided
the visitors who were interested in engaging in the research with questionnaires. The
research was anonymous. Three types of statistical analysis were applied in the research:
descriptive statistical analysis, the T-test for the independent respondents and one-factor
analysis of variance ANOVA which shows whether there is a significant difference in mean
ranks of the dependent variable in different groups, after which subsequent tests determine
which groups are different (Pallant, J., 2001). The sample meets the basic requirements for
the application of the parametric tests, the data used in the analysis are derived from the
interval scale and are distributed normally (p>0,05). Moreover, the verification of the
reliability of the scale has shown a satisfying internal approval, since the calculated
Cronbach’s alpha is 0.947 (a desirable value is higher than 0.7 (DeVellis, R.F., 2003).

The research was conducted in such way so the results would show the visitors’
attitudes and opinions on the manifestation which were viewed through two criteria — the
degree of education on one hand, and sex, on the other. In this way, the authors wished to
observe and explain the perception of these target groups at the manifestation. The study
was conducted by surveying a random sample through personal contact, using the ‘face to
face’ technique. The data collected in the survey have been entered into the SPSS database
and all further analysis has been conducted by using the Statistical Package for Social
Science (SPSS), version 17.

Research results

By analyzing the basic indicators in the first part of the study the respondents’
structure was shown, based on their place of residence, sex and age and educational
structure, as well as employment status. The data on monthly income was not covered in the
study, as the entrance to the manifestation was free of charge, hence this indicator was
irrelevant. There were 100 respondents from Ruma and the surrounding villages included in
the study.

Table 1. Sociodemographic profile of the respondents

Total number of Total number of respondents
respondents share share
100 (100.0%) 100 (100.0%)
Sex Age
Male 55.0% Up to 25 49.0%
Female 45.0% 26-35 34.0%
Place of residence Older than 36 17.0%
Ruma 70.0% Education
Novi Sad 9.0% High school 42.0%
Budanovci 3.0% College 9.0%
Prhovo 3.0% University 49.0%
Grabovci 3.0% Employment status
Dobrinci 2.0% employed 45.0 %
Putinci 3.0% unemployed 35.0%
Pavlovci 2.0% retired 3.0%
Zarkovci 1.0% student 15.0%
Voganj 2.0% other 2.0%
Irig 2.0%

Table 1 shows the sociodemographic profile of the respondents. The visitors’
structure according to their place of residence shows that the largest number of the visitors
from the sample (70%) are the residents of Ruma. The total number of other visitors is 30%.
If we take into consideration that those are the residents of villages near Ruma, it can be
concluded that the event is dominantly local in character.



74

The second part of the study was dedicated to the visitors’’ attitudes related to their
experience of the ‘Christmas Street” manifestation.

By using Descriptive statistics (Table 2) it has been determined that the mean rank
values of the items vary from the lowest benig 2.96 to the highest being 3.41, so it can be
said that the organization of the ‘Christmas Street’ was generally rated as average by the
visitors. Visitors were mostly satisfied with the shopping and less satisfied with the
manifestation entertainment program.

Table 2. Mean rank values and standard deviation of the items.

Item Mean Standard deviation
Overall attractiveness of the "Christmas Street" event 3.29 1.365
Availability of information about the event 2.98 1.563
Arrangement of space 3.25 1.486
Appearance and arrangement of stands 3.16 1.461
Possibilities for purchase 3.41 1.386
Gastronomical offer 3.07 1.578
Plays and workshops for children 3.01 1.460
Entertaining and artistic content of the event 2.96 1.543
Selection of the event's participants 2.99 1.567
Children's workshops and plays 3.00 1.484
New Year's Concert 3.22 1.481
Humanitarian actions 2.92 1.637
Overall mark of the event's organization 322 1.219

Table 3. The T-test of the independent sample.

Sex N Mean Standard t Sig. (2-tailed)
deviation
Overall attractiveness of the M 55 3,29 1,343
"Christmas Street" event F 45 3,29 1,408 .007 .994
Auvailability of information about the M 55 3,24 1,539
event F 45 2,67 1,552 1.834 .070
Arrangement of space M 35 3,05 1,433
F 45 3,49 1,532 -1.462 .147
Appearance and arrangement of M 55 3,09 1,365
stands F 45 3,24 1,583 -.521 .604
o M 55 3,49 1,318
Possibilities for purchase F 15 331 1.474 Y7e 1
. M 55 3,04 1,575
Gastronomical offer F 45 3,11 1,599 235 315
. M 55 3,00 1,347
Plays and workshops for children T 5 302 1.602 075 =15
Entertaining and artistic content of M 55 2,93 1,501
the event F 45 3,00 1,610 -.233 816
. . .. . M 55 3,07 1,562
Selection of the event's participants F 15 2.89 1.584 %2 a2
. . M 55 2,85 1,393
Children's workshops and plays F s 318 1.585 1085 581
. M 55 3,20 1,419
New Year's Concert F 45 3.24 1,569 -149 382
Humanitarian actions M 33 3,02 1,533 316
F 45 2,80 1,766 .652
Overall mark of the event's M 55 3,16 1,214
organization F 45 3,29 1,236 -.509 .612

The T-test was used to determine whether there are differences in visitors’
attitudes, who were divided into two groups. The first group consists of women only and the
second group of men only. The independent variable was the respondents’ sex, while the
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dependent variable were the items with a continuous scale. Table 3 show the results of the
T-test.

By using the T-test of the independent samples, the research results of the visitors’
attitudes on their experience of the ‘Christmas Street’ manifestation were compared. There
was no statistically significant difference determined with the T-test in the attitudes of men
and women in any item (p>0,05).

Table 4. The ANOVA test.

Sum of df Mean Square F Sig.
Squares 1]2

Overall attractiveness of Between Groups 19,005 2 9.503 5.567 .005 0.10
the "Christmas Street" Within Groups 165,585 97 1,707
event Total 184,590 99
Auvailability of Between Groups 19,938 2 9.969 4.355 015 0.08
information about the Within Groups 222,022 97 2,289
event Total 241,960 99

Between Groups 16,735 2 8.367 4.018 .021 0.07
Arrangement of space Within Groups 202,015 97 2,083

Total 218,750 99
A Bgtwgen Groups 19,959 2 9.979 5.055 .008 0.09
amrangement of stands Within Groups 191,481 97 1.974

Total 211,440 99

Between Groups 6,043 2 3.021 1.592 .209
Possibilities for purchase Within Groups 184,147 97 1.898

Total 190,190 99

Between Groups 6,709 2 3.355 1.357 262
Gastronomical offer Within Groups 239,801 97 2,472

Total 246,510 99
b T Be'tw'een Groups 18,137 2 9.069 4.561 013 0.08
children Within Groups 192,853 97 1.988

Total 210,990 99

.. .. Between Groups 62,899 2 31.449 17.639 .000 0.27

fg‘;f;?g‘fnti:r;g:;:‘s““ Within Groups 172,941 97 1,783

Total 235,840 99
Selection of the event's BgtW§en Groups 39,170 2 19.585 9.321 .000 0.16
- Within Groups 203,820 97 2,101

Total 242,990 99

Between Groups 15,846 2 7.923 3.802 .026 0.07
Children's workshops and [~ Within Groups 202,154 97 2.084
plays Total 218,000 99

Between Groups 18,739 2 9.370 4.580 013 0.08
New Year's Concert Within Groups 198,421 97 2.046

Total 217,160 99

Between Groups 30,745 2 15.373 6.356 .003 0.12
Humanitarian actions Within Groups 234,615 97 2419

Total 265,360 99

Between Groups 22,557 2 11.278 8.780 .000 0.15
i)v‘;';rf‘;lorfga;;‘z’;ﬁi Within Groups 124,603 97 1.285

Total 147,160 99

By using the ANOVA test (Table 4), the mean rank values results of the attitudes
related to the organization of the ‘Christmas Street’ manifestation were compared in three
different groups of respondents, classified on their age (Group 1: < 25; Group 2: 26 — 35;
Group 3: > 36). The independent variable was the respondents’ age and the dependent
variable were the items with the continuous variable. The variance equality in each of the
three groups was examined with the Levene's test and it has been determined that the
homogenous variance assumption was not violated as the values of significance for each
item are higher than 0.05.

ANOVA test showed that there are statistically significant differences at the level
of 95% between groups for most items, except in cases of entertaining and artistic content,
the selection of participants and the overall mark of the organization where there are
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statistically significant differences between the three groups at the level of 99%. Only in
case of two items there are no statistically significant differences between three age groups:
shopping possibilities and gastronomic offer, determined by the ANOVA test.

Based on the results of subsequent tests (Tukey HSD test) it was determined among
which age groups exist considerably statistical differnces on satisfaction with elements of
the event. In terms of overall attractiveness of the manifestation there is a difference in the
attitudes of the group where the respondents are older than 36 (poorer attitudes) and the
group where the respondents are younger (average and very good attitudes). The access to
information was different in the perception of the 1. and 2. (average and very good), as well
as of the 2. and 3. age hroup (very good and poor). The arrangement of space was perceived
differently by the third group of respondents (poor), which is different from the first and the
second group (average and very good). The appearance and the arrangement of stands was
also rated differently by the respondents older than 36 (poor) and the younger respondents in
both groups (average). The children plays were perceived differently by the respondents
from the third group (poor) compared to the second (very good). The third group
respondents have shown different attitudes in terms of entertainment facilities (poorer
attitudes) in regard to first and the second group (average and very good attitudes). The
second group respondents perceive the selection of the participants of the manifestation
differently (very good) in comparison to others (average and poor), as is in the case of the
New Year’s concert. For children's workshops and plays different attitudes possess subjects
from the second group (very good) compared to the third (poor). Humanitarian actions and
the overall assessment of the manifestation organization were rated differently by the
respondents older than 36 (poor) compared to other two groups of respondents (very good).

Based on the results of the ANOVA test, the eta-square (1) was calculated , one of
the most commonly used indicators of the size effect, i.e. the relative size of differences
between the variables. According to the Cohen’s criteria (Cohen, S. and Cohen, P., 1988),
0.01 value has a small effect, 0.06 value has medium effect and 0.14 value has a high effect
and the results are given in Table 4. For most of listed items the actual effect of differences
in the group’s mean values is medium, while for four items (entertaining and artistic
content, the selection of the participants of the event, humanitarian actions, and the overall
assessment of the event organization) the actual effect of differences is large.

Discussion

In a purpose of establishing positions and opinions of local population who visited
manifestation “Christmas street” about manifestation quality, survey was conducted on a
sample of 100 people in 2012. On this way was analyzed potential tourism demand, or
tourists impressions about manifestation. Survey research was analyzed whit descriptive
statistic’s method, T-test, ANOVA and mutual dependence of variables such as visitor’s
attitudes about manifestation. This paper-work shows connections and coordination among
variables. T-test showed that for all items there are no statistically significant differences
between women and men at the level 95% in the attitudes relating to the organizational
elements of the event.

ANOVA test showed that in addition to statistically significant differences
between groups for 11 of the 13 items, the actual difference between the means of groups
for seven items is medium (eta square indicator in the range 0.07 to 0.10), and for the four
items large (eta square indicator in the interval 0.14 to 0.27). The largest size effect, i.e. the
highest discrepancy exists between group of visitors older than 36 years and younger
visitors in terms of entertaining and artistic content, which is the reason why organization
board should adapt those programs to older population in coming years. Subsequent
research should find out what kind of programs this segment would like to see. Additional
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comparisons using the Tukey HSD test showed also that the group of over 36 years with its
mean values had a poor opinion about all organizational elements of the event. The second
group had a mean values indicating dominantly very good attitudes, while respondents in
the first group had a significant average attitudes. Future research should therefore
determine how to improve views of youngest and oldest segments regarding experience of
the "Christmas Street" so that organizers could customize their programs for them.

Within the SWOT analysis we identified the Strengths and Weaknesses,

L)

Opportunities and Threats of “Christmas Street’s” organization

Table 5. SWOT analysis of “Christmas Street” manifestation’s organization.

STRENGHT WEAKNESSES
—  Cooperation with the local population; _ o
—  uniqueness of event in Srem district; poor offer of exhibitors
—  good event’s promotion. — absence of events brand;

weak visual experience of events;

uniform and unattractive offer of culinary

specialties.
OPPORTUNITIES THREATS

—  further cooperation development with local — insufficient financial resources;
population;. — lack of events development strategy;

—  further organization’s development and —  existence of similar manifestations in Novi Sad;
improvement; — lack of interest of entrepreneurs to participate in the
event and program branding; event;
observation of other examples of good —  great influence of weather conditions on the
practices; program’s maintenance.

—  additional facilities.

For every single tourism product, in this case manifestation, should be determined
its strengths and weaknesses, or internal capabilities and internal weaknesses on one side,
and opportunities and threats on the other side, or external possibilities and dangers. The
SWOT analysis is not required to determine all the factors. Instead, those who are of
primary concern should be the focus (Goranczewski, B., and Puciato D., 2010).

If we analyses thesis of “STRENGHT”, it can be concluded that there is solidly
cooperation with local community; this claim improve facts of participation of Ruma’s
elementary schools, Red Cross Ruma and Municipality of Ruma as a main organizer. Non
other city in Srem district organize similar manifestation as Ruma, what gives it a great
opportunity for development of event in the future.

Media coverage of the event was satisfying, Tourist Organization of Ruma has
worked for months to promote event, on the ways such as guest appearances on numerous
radio and television shows, and especially through social networks.

"Christmas Street" certainly has a lot of disadvantages that can be represented
through the "WEAKNESSES " of the event. A small number of exhibitors and their
uniformity decreased the quality of the event, and that is the reason why in coming years
must be paid attention to authenticity and variety of exhibitors. The event itself did not have
a specific characteristic, trademark or slogan. Stands were aesthetically and functionally
poorly designed, so for many visitors create a sense of dissatisfaction and lack of interest for
visiting the event. "Christmas Street" in Ruma lacking such culinary specialties, which will
distinguish it from other towns in Vojvodina. Branding must be an integral part of one
event. According to the authors of this study it could be Srem sausage, protected as a brand
of Ruma, Ruma gingerbread or other traditional cake that would sell exclusively at
"Christmas Street". In agreement with wine producers could be make a special "Christmas
Ruma Wine" from grapes grown on the slopes of Fruska Gora, which could also be the
brand of the event.

Through the thesis "OPPORTUNITIES" are analyzed various event improving
options. It is necessary to expand the participation of local population through the
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involvement high schools, non-governmental organizations, trade union organizations, etc.
With the enrichment of content and quality of the event it is desirable to design a slogan of
the event, as well as the trademark, or even though a mascot or even gastronomic products,
as it is usually practices across Europe.

Christmas and New Year’s time is considered as the most joyous time of year. That
is the mostly reason for organizing Christmas fairs, festivals and etc. Following the
examples of similar manifestations was organized and "Christmas Street" in Ruma. One of
the countries that can boast with variegated and cheerful Christmas Markets is certainly
Germany. In almost every city in Germany, for example, is held a Christmas fair, which has
its own specialty. That is exactly what distinguishes Christmas Markets in Germany of
similar events in other countries. In Liibeck sold cakes with marzipan, in Cologne held kind
of medieval fair with original candies and artifacts from that period, while the Nuremberg is
famous for its cakes "lebkuchen", prepared with ginger, as well as the famous Nuremburg’s
sausages. Beside mulled wine with supplements (Gluhewine) in Nuremberg are sold and
cakes known as "Elisen" which baker “Woitinek” made 25.000 cakes for the holidays.
Nuremburg’s Christmas Fair also takes around a month, and within it is held a number of
events. One of the most interesting events is the election for "Christmas angel”. This
election is held since 1969 and every other year a girl chosen to be a "Christmas Angel" is
therefore a trademark face of event (www.christkindlesmarkt.de). A similar selection could
be organized within the framework of "Christmas Street" in Ruma, because in Serbia there
are no such elections. Or it is possible instead of that to organize a contest for events mascot.
This event should be enriched with some amenities, such as outdoor skating rink, an
artificial slope for sledding, etc.

On the way of successful development also stands certain "THREATS" that
appears in the following forms and can have bad consequences. Because of limited funds for
events organization provided by the municipality of Ruma was full of flaws. In the coming
years should be provided to sponsors who would help the event organization. The idea of
organizing “Christmas Street" is commendable, but it is necessary to make a specific
event’s, marketing plan with the exact goals and objectives of the event. It is also necessary
to make "Christmas street” different from similar manifestation held in Novi Sad. In order to
start cooperation with leading businessmen of Ruma, should be organized a meeting and
suggest to them their importance and advantage from participating in the organization of
"Christmas Street". Since the event was held in the open air, due to low temperatures many
facilities were thrown out, so it would be proper maintenance of a part of the event at the
“Cultural Center” of Ruma or at the “Sports hall”.

Because events increase the pride and create a cultural identity, cohesion and
increase knowledge in specific areas, it is important to understand the perceptions of
residents and the aforementioned factors, and thus maximize the positive effects (Gursoy et
al., 2004).

Conclusion

The most obvious reasons for the popularity of local festivals as a means for the
tourism promotion (1) festivals increase demand for local tourism (Smith, C., and Jenner,
P., 1998), and (2) successful festivals can help repairing some destination image or
contribution to the promotion of destinations seeking to enroll on the tourist map (Kotler, P.,
et al., 1993). In this sense, the festival hosts suggests a number of non-commercial effects
that may have to be taken into account, particularly in relation to location of the festival that
serve as a means for image creating (Felsenstein, D., and Fleischer, A., 2003).

As the youngest tourist event held in Ruma and as a events organized by the
youngest Tourist Organization of Serbia, "Christmas Street" must be objectively analyzed
and with understanding. If it on its own example shows that investment in this kind of
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events very much worth it, when it approaches seriously and in a market-oriented way, the
results and effects of such an approach will speak for themselves (Beri¢, D., et al., 2011).
Limited funding and lack of events strategy in the longer term can produce negative
consequences. During the first "Christmas Street" were organized some of very successful
actions, primarily humanitarian, as well as performances and workshops for children.
However, there were noticed and some disadvantages, such as poor exhibitors offers, poor
visual experience of event and the great influence of bad weather conditions on the program
maintenance.

If the next “Christmas Street” would be more successful and visited, organizers should
analyses this year's results, observe weaknesses, go over it and introduce new content, as this
young event of great importance for the social life of a community because it points to the
traditional values and connects people during the holidays.

As the survey did not include all the manifestation’s visitors and exhibitors, visitors
sample was applied to participate which was accepted to be a part of the research. It is impossible
to evaluate whether the sample is representative, because the respondents are variable in all
segments. Data about the number and structure of visitors and exhibitors at the event were
obtained mainly from the organizers, which may not always reflect the valid data. The entities
responsible for the management of local tourism destinations in politics, in this case of Ruma,
should be position tourism as a long term goal in their strategic plans (Goranczewski, B. and
Puciato D., 2010). Results presented in this study can serve as a guideline for further action of
"Christmas Street" improvement and within the possibilities and limitations that come from
internal and external social, economic and cultural impacts.

References

Beri¢, D., Milojevi¢, M., Tomi¢, N., and Markovi¢, M. (2011). Turisticka valorizacija kulturnog nasleda u Bacu. Zbornik
radova - Geografski fakultet Univerziteta u Beogradu, (59), 189-222.

Bjeljac, Z. (1998). Teorijsko-metodoloske osnove manifestacionog turizma, Srpska akademija nauka i umetnosti,
geografski institut ,,Jovan Cviji¢c“, Beograd.

Bjeljac, Z., and Cur¢i¢, N. (2007). Turisti¢ke manifestacije na prostoru zapadnog Pomoravlja. Glasnik srpskog geografskog
drustva, 87(2).

Vujaklija, M. (2004). Leksikon stranih reci i izraza, Prosveta, Beograd.

Getz, D., and Chayne, J. (1997). Special event motivations and behavior. U Ryan, C (ed), The tourist expirience. A new
introduction, pp.135-154.

Getz, D. (2008). Event tourism: Definition, evolution, and research. Tourism Management, (29), 403—428.

Goranczewski, B. and Puciato D. (2010). SWOT analysis in the formulation of tourism development strategies for
destinations. Tourism, 20(2), 45-53.

Gursoy, D., Kim, K, and Uysal, M. (2004). Perceived Impacts of Festivals and Special Events by Organisers: An Extension
and Validation, Tourism Management, 25 (2), 171-181.

Kotler, P., D. H. Haider, and Rein., 1., (1993). Marketing Places: Attracting Investment, Industry and Tourism to Cities,
States and Nations. New York: Free Press.

Rankovi¢, T. (2000). Valorizacija turistickih potencijala opstine Ruma, Prirodno-matematicki fakultet, Departman za
geografiju, turizam i hotelijerstvo, Novi Sad.

Pallant, J. (2001). SPSS Survival Manual. A step by step guide to data analysis using SPSS. Chicago: Allen & Unwin.

Salai, S. and Bozidarevi¢, D. (2001). Marketing istraZivanje. Savremena administracija, Beograd

Smith, C., and P. Jenner (1998). The Impact of Festivals and Special Events on Tourism, Occasional Studies. In Travel and
Tourism Analyst 4. London: Economist Publications.

Shone, A., and Parry, B. (2004). Successful event management, Thomson learning, London.

Felsenstein, D., and Fleischer, A. (2003). Local Festivals and Tourism Promotion: The Role of Public Assistance and

Visitor Expenditure. Journal of Travel Research, (41),385-392.

Hadzi¢, O. (2005). Kulturni turizam, Prirodno-matematicki fakultet, Departman za geografiju, turizam i hotelijerstvo, Novi
Sad.

Christmas City Nuremberg (2012). A Christmas Market with a Long Tradition. Retrieved from
http://www.christkindlesmarkt.de/english/index.php?navi=1&rid=48

Turisticka organizacija Srbije. (2012). Manifestacija ,,Bozi¢na ulica®. Dostupno na http://www.srbija.travel/manifestacija-
,,bozi¢na-ulica“-ruma/

Turisticka organizacija opstine Ruma. (2012). Manifestacije u Rumi. Dostupno na
http://www.rumatourism.com/index.php/en/manifestacije-u-rumi

DeVellis, R. F. (2003). Scale development: Theory and applications (2™ end). Thousand Oaks, California: Sage.

Cohen, S., and Cohen, P. (1988). Statistical power analysis for the behavioral sciences (2™ end).Hillsdale, NJ: Lawrence
Erlbaum Associates.


http://www.christkindlesmarkt.de/english/index.php?navi=1&rid=48
http://www.srbija.travel/%D0%BC%D0%B0%D0%BD%D0%B8%D1%84%D0%B5%D1%81%D1%82%D0%B0%D1%86%D0%B8%D1%98%D0%B0-
http://www.srbija.travel/%D0%BC%D0%B0%D0%BD%D0%B8%D1%84%D0%B5%D1%81%D1%82%D0%B0%D1%86%D0%B8%D1%98%D0%B0-
http://www.rumatourism.com/index.php/en/manifestacije-u-rumi

80

3HAYAJ JIOKAJTHUX MAHU®ECTALIUJA
Y OBOI'ARUBABY KYJITYPHO-TYPUCTHYKE ITIOHYIE

BoJAHA CIIACOJEBUR'*, JIEJAH BEPUR?, AHA JOBUUNT’

! ®axynrer 3a xoTemujepcTro U Typusam, Yausepsuter [punn Conrkoa, ITyker, Tajmanz
*JlenapT™aH 3a reorpadujy, Typu3am i xoteujepctso, [IM®, Yuusepsurer y Hosom Cany, Hosu Can, CpGuja

Casxerak: Y ommutuad Pyma roauime ce oJpxu ABajgeceT net Manudecranuja. Behinna tux mManugecranuja je
JIOKAJHOT WM PETHOHANHOT KapakTepa. Manndecranuja ,,boxuhna ymuna™ najmiaha je manugecranuja koja ce
oxpxasa y Pymu, nipeu 1yt je oxapxana kpajem 2011. rogune. IIpenmer pajaa je npoydaBame OBe MaHU]ecTalmje
Koja momymyje mocrojehy TypucTHuky moHyny Pyme kao HOTeHIMjanHe TypUCTHYKE AecTHHanuje BojBoauue.
Iwsb pana je na ykaxe Ha 3Ha4aj oBor gorahaja y oborahmBamy KynTypHOr nporpaMa Pyme u okojinHe, Kao U Ha
pa3Boj MaHH(ECTALMOHOT TypH3Ma U IO3UTUBHE npe3eHTannje OmmrrHe Pyma. 3Hauaj nokanHux MaHubecTanyja
y oborahnBamy KyJITYpHO-TYPHCTHYKE MOHYIE NMpUKa3aH je Kao CTyAuja ciydaja MaHudecrauuje ,boxuhza
ynuma“ 'y Pymu.

Kibyune peun: manudecranuja, Pyma, Typusam, yiuuna.
YBoa

Manudecranuje cy oj JaBHHHA UMajie BEOMa BaXKHY YJIOTY Y JbYICKOM IPYIITBY.
PyTuHa cBaKoJHEBHOT JKMBOTA, Ca TEIIKUM PaJOM U TPYAOM, MpPEKUIaHa je Pa3HOBPCHUM
norahajuma ogHOCHO MaHH(ecTanrjama. Ped ,,Manndecrtanuja® moTuye o TaTHHCKE PedU
Lmanifestatio” Koja O3Ha4aBa jaBHO KCIIOJbABAC, JABHO H3paKaBame 0100paBama MU
HerojoBama, 00jaBa, 00jaB/bUBaIbC, H3HOIICHE Ha BUIETI0, ToKa3uBame (Byjaknuja, 2004).
Manudecranuje npeacTaB/bajy pasinunte noralhaje, o0nMHMKe MpeacTaBibama H H3paKaBarba.
Ca TypHCTHYKOI CTaHOBHMINTA TO OM Owiu oOmuim mnpupehuBama mporpama ca
HMHTEPECAHTHUM CaJpKajuMa KOju CAMOCTAJIHO MOTY Jia IPUBYKY MOCETHOIIE.

Typuctuuke MaHudecTanuje aHraxyjy M mokpelly LEeIOKYIMHY TYPUCTHUKY
NpUBpENy, TYPUCTHYKE OpraHHM3alldje M NPUIPYKEHE KyITypHE, oOpa3oBHE, CIIOPTCKE,
Hay4yHe W Jpyre YCTAaHOBE M OpraHM3alldje y HalopuMa Jia Ce OpPraHu3yjy KBaJUTETHE,
MacoBHO moceheHe, KyJIyTypHO, YMETHHYKH M €CTETCKM BHCOKO BpEIHOBaHE
MaHHU]ecTaIrje pa3IHIuTHX caapikaja, BpeMeHa i aMOHjeHTa OApKaBamka y3 HCTOBPEMEHO
MOIN3amk-¢ FFUXOBOT MMHIIA, Ka0 ¥ IMHUTa nenokymHor noapydja (bjesparn, XK. m Aypunh, H.,
2007).

[IpeameT oBor paga je mpoydaBame MaHudecTanuje Mmoj Ha3HMBOM ,,boxkuhiHa
yimuna“ kao Hajmialie manudecranuje koja ce oxpkasa Ha Teputopuju OnmruHe Pyma, a
KOja JIoMyyje nocTojehy TYpUCTHUKY TOHY/AY OBE IMOTEHIMjalIHE TYPHCTHUYKE JIECTHHALIU]E
BojBoauHe.

um pama je ga ce ykake Ha 3Hauaj oBor ()ecTHWBaja 3a pa3Boj TypusMa Pyme.
HenxonHo je ykasatu ympaBo Ha 3Hauyaj OBOr (ectuBasia y oborahimBamy KyJITypHOT
mporpaMa W KyJTYpHO-00pa3oBHe TOHyne Pyme © OKONMHE, Kao W Ha pa3Boj
MaHU(ECTAIMOHOT TypH3Ma W MO3UTHBHE mpedeHTanuje OmmtuHe Pyma (mpencraBibame
pecypca MHBECTHTOPMMA M CTAHOBHHINTBY) HA PErHMOHAIHOM U MOKPAjUHCKOM HHBOY. Y
CKJIay ¢ THM (OpPMHUpAH je YIUTHUK Ha OCHOBY KOTa je MCIUTaHa CTPYKTypa MOCEeTUIIAIa

* bojana.spasojevic@ymail.com
Pan je pesynatar ucTpakuBama y OKBHpPY mpojekta #176020 MunucTapcTBa mpocBeTe, HayKe M TEXHOJIOIIKOT
pasBoja Penybnuke Cpouje.
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,»DOXuhHe ymume” mpemMa TMONYy W HUBOY OOpa3oBama, Kao W HHHXOBO 33J0BOJHCTBO
OpraHM3alijoM U IpyTUM KOMITIOHEHTama OBOr jjorahaja.

3amaTak paja je da JeTaJbHO TNPENCTaBH (pecTHBAN KPO3 HErOBY OpraHH3alujy,
CTalbe, TMpOrpaM y MLENHWHH, 3aTHM HEroBe KYITYpHE M TYpHUCTHYKE BPEIHOCTH, Kao U
npoMonynjy Manudecranuje. OcuM TOTra, W HUCTPAXKHBaKE IIOMEHYTE IMJbHE TpyIe
(mocetwiama) mpeMa MOy W HHBOY 00pa3oBarkba O OpraHH3allMOHMM M APYTUM
KOMIIOHeHTaMa ,,boskuhna yiune”. JemaH ox 3afaraka je u oapehuBame Moryhux mpasara
pa3Boja oBOT (ecTUBAIa KaKO OM ce ca HOBUM IpeIo3uMa OMOTYHHIIO joIl YCHEHTHHje
nenoBame. Ha kpajy, BeoMa je BaXHO yKa3aTH Ha 3Hauaj OBOT (ecTHBana 3a pPasBoj
KYJITYpHE CBeCTH KoJ rpal)aHa, Kao U 3a NpoUIMpemne TypucTHUKe ronyae Pyme.

Manudectanmje y NpeTxoqHUM UCTPAKUBakbUMA

Benmku 6poj HaydHIKA TIOKYIIA0 je 1a JeHHUIIe 1ojaM MaHudecTamuje. Ayropu
Anton on u Bbpun Ilepu (Anton Shone, Bryn Parry) manudecramuje nepuHmmry xao
(heHOMEH KOjU MOTHYE M3 HEPYTHHCKUX aoraljaja Koju 3a IiJb MMajy JOKOJIHILY, KYJITYpPHE,
JUYHEe WIM OpPTaHW3alMOHE IMJbEBE H3ABOjEHE O]l HOPMAJIHUX aKTUBHOCTH CBAKOIHEBHOT
’KHBOTA U 4Mja je CBpXa Ja MoAyde IpyIy JbyIH, Jla IPOCIaBe HEITO U 3a0aBe IpyIy Jby .
I'enr (Getz, D., 1997) cmatpa na 3a mocernona ManudecTanyja mpeacTaBba MOTyhiHOCT 3a
JIOKOJIHITY, APYIITBEHO WM KYJITYPHO HCKYCTBO KOj€ je M3BaH CBaKOJAHEBHOT HCKycTBa. OBa
neuHMIMja KMMa CBOjUX NPEIHOCTH, Al MCKIJbYdyje OpraHM3allMOHe MaHUdecTanuje
pasHHMX BpCTa Kao IITO Cy INOJUTHYKE W Jpyre KoHdepeHnuje M uzinoxoe. debuHunmjy
MaHu(ecTanyje MOXXEMO NpHKa3aTh H y KpaheM M jeJIHOCTaBHHjeM OOJIMKY Kao
»HEPYTHHCKH W HECBaKWIalmu norahaj KOju ce W3IBaja O HOPMAHHUX aKTHBHOCTH
CBaKOHEBHOT XuBoTa rpyrme Jbyau* (Shone, A. and Parry, B., 2004).

HcrpaxuBama y o0racT ynpasisama gorahajuma cy Bogumu Formica (1998), Getz
(2000b), Harris, Jago, Allen and Huyskens (2001), u Hede, Jago, and Deery (2002, 2003)
majyhm mpernen wucTpaxkuBama forahaja y mepmomy 1990-2002. rommue. Kynrypau
norahaju, ykipydyjyhu u ¢dectuBane, kapHeBaie, Bepcke forahaje, yMeTHH4Ke U 3a0aBHE
MaHH]ecTaIIje YeCTO ce CBPCTaBajy y JIUTeparypy o KyaTypHoMm typusmy. (McKercher and
du Cros, 2002; Richards, 1996, 2007). ®ectuBanu ce y NPUHLMIY IPEACTaBIbA]y BUJ
npomoidje, ypoaHor pasBoja, Typu3ma u cBe demihe apymrBenux mpomena (Picard and
Robinson, 2006a). ‘DectuBaicku Typuzam’ OHO je TpeAMET OpPOJHUX HAYYHHX pajoBa
(Anwar and Sohail, 2004; Donovan and Debres, 2006; Formica and Uysal, 1998;
McKercher, Mei, and Tse, 2006; Nurse, 2004; Robinson, Picard, and Long, 2004; Saleh and
Ryan, 1993). I'naBna crynuja y CA/l-y, paheHa on crpaHe AMepHiKe MyTHUYKE HHITYCTpH]je
n CMUTCOHHMjaH MarasuHa Je(HHHUCANA je KyJITypHO-UCTOPH]CKH TypH3aM, yKJbyuyjyhu u
MaHH(ecTalMje Kao aTpakndje M aKTUBHOCTH. (cBe wmutupaHo y Getz, D., 2008).
AHTpOTIOJIOIIKA JIUTEPATypa O KYITypHUM MaHHU(ecTaIjaMa je BeJHKa U Ha TyprU3aM 4ecTo
riena Kao areHc IPOMEeHa, IITO Jaje TOBOJA 32 CMAbEmhe KyJITypHE ayTeHTHYHOCTH. OBUM
IMyTeM MaHU(ECTAIOHN TYpH3aM H T3B. ,,MaHH(ecTH3anuja“ nqo0ujajy BEIWKH 3HA4aj Ha
cryauje kyntypHor typusma (Getz, D., 2008).

CxBarama 1 CTaBOBH pe3mieHaTa o MaHupecTanujama Beh cy mocrana Bojaehu mub
UCTpaXWBama M TEOPHja, HaKO TypH3aM - crenn(puvHa AUMEH3Hja Y OBOM KOHTEKCTY jOII
yBek Huje ucnurtaHa. OBa cTpyja UCTpkuBaya ykibyuyje: Soutar and McLeod (1993),
Delamere (1997, 2001), Delamere et al. (2001), Fredline and Faulkner (1998, 2000, 2002a,
2002b), Mihalik (2001), Fredline et al. (2003, 2005), Cegielski and Mules (2002), Ohmann,
Jones, and Wilkes (2006), Xiao and Smith (2004), Gursoy and Kendall (2006), Lim and Lee
(2006), u Fredline (2006) (cBe nutupano y Getz, D., 2008).
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HcropujaT n oprannszanuja manudecranuje ,boxkuhna yamna“

MaHnudecranimoHd Typu3aM je jeAaH oJf Haj3HauajHUjuX (OPMU KyITYpHOT
Typu3Ma HW MHOTe JecTuHanuje cBe demhe ob6orahyjy CcBOjy TYpHUCTHUYKY IOHYAY
pasnuuuTEM (ecTUBaMMa, KapHeBaluMa M cajaMckuM npupendama (Xayuh, O., 2005).
Pyma je ommTHHA cpeie BENMYMHE, Y TYPHUCTHYKOM CMHCIY HEpa3BHjeHa U HEIOBOJHHO
apupmucana. [Ipema MUIIJbEHY ayTopa OBOT paja MaHH(ECTaOHH TypH3aM MpeCcTaBiba
jenaH ox HajBehnx MOTeHIMjaNa 3a pa3Boj TypHU3Ma OBE CPEMCKE OIIIITHHE.

MaHnudecranyje MOXEMO TOACIUTH Ha pa3He KaTeropuje W 10 pPa3sHUM
KpuTepujymuMa. JeqHa of mozena Moxke OuTtH Ha cieiehe yeTupu Kareropuje 3acCHOBaHe Ha
OCHOBY IIFUba KOjU WMa MaHHUQecTanuja: Juuxe npociase (BeHUYama, polecHIaHH,
TONUILIEGULIR); doealaju CNOpMCKoe, peKpeamugHoz u 3a0asHo2 Kapakmepd; KyamypHe
manugpecmayuje (yMETHHYKE, BEPCKE, ETHOTpadCKe); opzanuzayuoxe Mauugecmayuje
(cajmoBm, Bamapu, u3I0kOe, KOH(]EpeHInje, KOHTPECH, CHMIIO3HjYMH, CEMHHApH,
XyMaHHUTapHe W mpomoTHBHe MaHHdecrtammje) (Shone, A. and Parry, B., 2004). Bjemarn
(1998) je m3BpImoO momeTy MaHH(ecTalyja npeMa o0jJacTu u3Bohema Ha JCBET THIIOBA:
yMemHuuKe, npuepeoHe, CHOPMCKe, BepcKe, HAYYHO-CIMpYYHe, NOTUMUYKO-UCTNOPUjCKe,
emnozcpaghcke, 3abasne, mypucmuuxko-nponazanore. Ha 0CHOBy HaBeneHHX nopena, Hamehe
ce 3aKJby4YaK Jia je ,,boxulina ynuna“ Myntu-pyHKIHoOHATHE norahaj.

VY omurunn Pyma rogumme ce onpxu nBamecer ner manudecranuja. Behuna
MaHu(pecTalMja je JTOKATHOT WK PETHOHAIHOT KapaKTepa, a Haj3HAYajHUje U HajIIo3HATH]E
mehy muma cy cruenehe: ,Pymckn Bamap®, ,,Cpemcku koiau®, ,,DecTHBan My3HUKHX
npymrasa Bojsogune®, ,,Pymcko ypbano nero - PYJIE®, ,,PY:®@oam®Pect*, ,,Pymcka jecen.
Manundecranyja ,,boxxnhna ynmuna™ najmiaha je manudecranuja xoja ce oapxkasa y Pymu.
[IpBu myT je onmpskaHa MpoIDIe TOAWHE, TauHUje Vv mepuoxy ox 15.12.2011. mo 15.01.2012.
romuae. Mnueja 3a opraHusoBame ,,boxuhiHe yiume” MmoTekiaa je oA KPEeaTHBHOT THUMa
Typuctuuke opranmszanuje ommruHe Pyma (TOOP) koja je ocHoBaHa 15. hebpyapa 2011.
roguae ca cexumreM y Pymu. [lopexn Typuctwuke opraHmsandje ommTnHe Pyma kao
OpraHM3aTOp HAIlIa Ce M OMIITHHA Pyma mon 4ujiM je MOKpOBUTEJFCTBOM MaHHU(ecTaIja
OJIp>KaHa.

[umeBn manudecTanyje Cy: CTBapame MpasHUYHE aTMocdepe; aHUMaIUja |
elyKaldja Jielne Kpo3 MpeJcTaBe M paluoHHIE; IPOMOLMja XYMaHHUX BPEIHOCTH KpO3
OpraHM30Bamk-e XyMaHUTapHUX akKlyja y CKIONy MaHudecTalyje; cTBapame jeJUHCTBa Mehy
rpahjannma — y okBupy MaHUdecTanuje Ha ['pajgckoM Tpry IpOCiIaB/beHU CY U KaTOIMYKU U
npoBociaBHK boxuh; moncTuname rpahana na 3a Bpeme npasHHKa IOBEy BHIIE padyHa o
OJIpXKaBamy W yKpallaBamy CBOTa Ipaja — oJpkaH je u300p 3a Hajoosse ypelheH uzior u
Hajnernmie ypelheHo nBopumite rpaga Pyme.

HwpHa rpyma manudecranuje cy cBu rpahanm onmruHe Pyma, Kao M OKOIHHX
omuTrHa. Vak akUeHat je cTaBJbeH Ha Jelly NMPEALIKOJICKOr W MIKOJICKOT y3pacTa 3a Koje
Cy ce CKOpO CBaKOJHEBHO OPraHW30BaJe MpelCcTaBe M PagMOHHLE Yy ,,3UMCKOM Ipany
Oajxu’. IlporpaM jemHOMeceuHe MaHHQecTaIHje, MOXE Ce MPHUKAa3aTH KPO3 HEKOIHUKO
uenuHa. Mako je cBeyaHO oTBapame MaHHdecTanuje 300T JOIKX BPEMEHCKHX YCIIOBa
nomepero Ha 21.12.2011.romune, Beh 15.12.2011.rognHe OmiaM Cy MOCTaBJbEHH IPBEHU
IITaHAOBH 3a H3Jaraye.

Ipooajnu unu ,,6awapcku “ 0eo manugecmayuje Tpajao je o1 IPBOT 10 MOCICIHET
JlaHa, CaMoO Cy C€ H3Jjlarauyd cMemHBalIH. LlWib je OMO TpEeNCTaBUTH TacTPOHOMCKO H
KynTypHO Haciehe cpemckor kpaja, na cy ce Meljy nznaraunma Hauuti: Bunapuja ,,Maukos
nonpym“ u3 Upwra, ,,EtHO apt™, ,,[Jana Be3* Muhuja, ,,Meconpomykr™ Pyma... [Topex Tora,
MIOCETHOLM CY MOTJIH J1a KyIlle 1 HOBOTOJUIILE yKpace, OoknhHe Oanmake, MIISHUIE U CII.
Ha Hekonmuko mTaHI0Ba CITYKIIH Cy Ce KYBaHO BHHO U pakuja. Ha ,,boxuhHoj ymumm™ kao
W3JIarayvyl MOjaBUIIM Cy Ce M YUCHHUIM PYMCKHX OCHOBHUX IIKOJIA, KOjU CYy TIPOJABAIH PYYHO
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HaNpaBJbCHE UECTHTKE, IOKIOHe, Komaumhe. CaB MpHXOJ OO TpoJaje HIao je y
XyMaHHUTapHE cBpxe. [Ipedcmase u paduonuye 3a Oeyy OWIe Cy IPUIPEMIBCHE TaKO Ja Jerna
aKTUBHO Y4YeCTBYjy y BHMa. Y TOKY MaHH(eECTaIije oAp)KaHo je YKymHO 13 mpezcraBa 3a
neny y uzBohemy I'paackor mo3opormra u3 Pyme, I'pyne ,,JIAAJL* u3 HoBor beueja, Teatpa
,OK0“ 3 beorpaga, Amarepckor nosopumra ,.bpanucinas Hymuh* u3 una, [Tozopumra
»Jloopuiia MunytunoBuh™ u3 Cpemcke Mutposuue u ,,Ars Liberi u3 bauke [lamanke.
3abasno-ymemnuurxu caopacaj manupecmayuje “‘boxuhna ynuna“ uMao je 3a Wb Jaa
pPa3oHOAM TIOCETHOIlE M NPUOMKM WM TPasHUYHU JyX U Tpaaunujy. Y CKIOITY
MaHH(ecTanyje oapXaHU Cy: INpociaBa Karoinuuke bagme Bewepw; m300p 3a Hajiernie
ypehen uznor u Oankow/mBopuinte rpaga Pyme; nouek Hose 2012. rogune Ha ['pagckom
TPry y3 KOHIEpTE€ TION-POK My3HW4apa; NpociaBa IpaBociaBHe bamgme Beuepn y3
TPaAMIIMOHAIHO MaJbehe OaamaKa.

VY oxBupy ,,boxxunhne ynume* y Benukom xony Kynrypror nentpa Pyma, onpxana
je m mnokba CIaBCKMX Kojlaua, Kao HajaBa MmaHupecranmje ,,Cpemcku komad™“. OBom
NPWINKOM TIeKapd M AaKTUBH JKEHa TIPE3CHTOBAIM Cy cBoja ymeha y Buny
MpaBJbCiba CIABCKOT KoJlaua, a HajOosbMMa Cy nojesbeHe Harpamae (www.srbija.travel).
Hakon 3aBpiuerka npomonuje Manudecranuje ,,CpeMCKH KoJjlau®, CBH M3JI0XKOCHU KOJIa4H
Cy MOKJOHKCHH POMCKOj JCIM M3 PYMCKOr Hacesba ,,Pymaue”. OmapaHO je W HEKOJIUKO
Xymanumapnux akyuja. JegHa — Ox BUX je TOKJIAmbarke HOBOTOAMIIBLMX Makernha
KOPUCHHUIMMA JTHEBHOT OOpaBKa 3a Jiely M oJpaciie ¥ OMJIAJMHHU ca MoceOHUM roTpedama.
Axmmja je cnpoBexeHa ox crpaHe OmutuHCKe opranu3anuje Llpsenor kpcra Pyma y
capanmby ca TypucTHikoM opraHu3aiijom onutuHae Pyma (Www.rumatourism.com).

Temniko je yTBpAWTH Npenun3aH, 1a U OKBUpaH Opoj mocerwnana ,,boxxuhne ynmme*
¢ o03mpoM na je MaHmdecTanmja Tpajaja Mecell JaHa W J1a je OJApKaHa Ha OTBOPCHOM
mpoctopy. [Ipema Hexum mporenama Ha modeky Hose 2012. rogmae 6mio je oxo 3.000
MOCEeTHIIAIA, 0K j€ TIPecTaBaMa 3a Jelly PUCYCTBOBAJIO Ha IECETHHE MAIHIIIAHA.

MeTon0/10THja HCTPAKUBAHA

[NonymwaBame CreUUjaTH30BaHUX CTPYKTYPUCAHHX YIHTHHKA OCMHUIJBEHHX OJ
CTpaHe ayTopa CIIPOBEIEHO je KO IOIYJIAIMOHOT y30pKa Koju je oOyxBarno 100 ocoba.
HcrpaxuBame ca aKIIEHTOM Ha JIOKaJHO CTAHOBHMIUTBO Y Pymu (ayii M OHO BaH Be Koje je
roceTniIo MaHudecTalyjy) cuposeneHo je y nepuony ¢edpyap — mapr 2012. ronune. Pagu
jacHHWjer carjenaBama JIOXKHBJbaja MaHH(pecTanuje ,boxmhra ymuma“ om crpane
MoceTHIala U3BpILICHA je OBa aHaM3a. TOKOM HCTpaXUBamba CaKyIJbCHH CY MOAAIH, KOjH
Cy NpEe3eHTOBaHW IPUKA3MBaEkEM OJrOBOpa Ha IOjefMHAYHA IIMTama M3 YIUTHHUKA
(oTBOpeHa W 3aTBOpeHa, anu M JIMKepTOBa IIETOCTENEHAa CKaja 3a MeEpeme CTaBOBa
HCIHUTaHuKa ca 13 ajrema) Koju ce cacToju U3 /1Ba Aeja:
—  nemorpadcku mpoQui UCTIUTaHUKA,
— MHIOUBEHA O KBAJIUTETY MaHH(ECTAHOHOT TPOHM3BOJA OJ CTpaHe
MmoceTHIIaIa MaHudecrarmje.
Metone koje cy kopumheHe y oBoM pany cy Field research, koja mpeicTaBiba
HCTPAXUBAKE PEAIM30BAHO Ha TEPEHY M YCIIOCTAaBJbake Be3a Ca JbyIuMa y ojapelheHoM
OKPY)XEeHY Paid NPHKYIJbakha HOBUX KBAJMTATHBHHUX IOJATaKa W3 MPHUMApHUX H3BOpA 3a
HAy4HO pasyMeBame onpel)eHnx mojaBa (pa3roBop ca 3amocieHuMa y TypHCTHYKO]
opraHuzanyju ommTuHe Pyma m mocermonuma manudecranuje), Desk research metona
(KaOMHETCKO HCTpakKMBame) y K0joj kopuctmMo Beh mocrojehe, paHHje NpPUKyIUbEHE
MOJIATKE KOje MOCeayjeMo, 1 OHE KOje je HEKO JIPYrd paHuje MPUKYIHO, a jeHOCTABHO CY
JOCTynHM (mojany J0OWjeHM W3 CEeKyHIApHUX H3BOpa), KOMIapaTHBHA METOJa,
AHATMTHYKO-CUHTETUYKA U MeTona kputuaHnocty (Canau, C. u boxxunapesuh, /1., 2001).
VicnuTaHuIM Cy W3Pa3Ii MUILJBCHHE O CTETEHY IBHXOBOT 33/10BOJHCTBA HABEACHHX
enemMeHara gorahaja y3 mnomoh mer Tavyaka JIukepToBe cKaje, 3a0KpYKHBAabEM
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onrosapajyher Opoja (o 1 - Beoma jome 1o 5 - ommudaH). McTpakuBadn ¢y DOCTaBHIN
YIUTHUKE MOCETHOLMMA KOjU Cy OMJIM 3aMHTEPECOBAHM Ja YYECTBY]Y y HCTPaKHBAMbY.
3aTUM Cy HCIUTAHMIM CaM{ MONyHaBald YIUTHUKE M BPATHIM HMX HCTPAXKHUBayMMa.
HctpaxuBame je OMIO aHOHMMHO. Y IIMJbY OBOTI HCTPaKHBamba, y aHAJIM3U IOJaTaka
NPUMEH-EHA Cy TPU THIIA CTATUCTUYKE aHAlM3e: JIECKPUITHBHA CTATHCTHYKAa aHanu3a, T-
TECT 3a HE3aBUCHE Y30pKe M jenHodakTopcka aHanu3a BapujaHnce ANOVA koja mokasyje
MOCTOje JIM 3HAYajHE pas3iuKe u3Mel)y cpelmux BpPEAHOCTH 3aBHCHE NPOMEHJBUBE Y
Pa3IMYUTHM TpyNaMa, HAKOH 4era ce HAKHaJHUM TECTOBHMA MOXE YTBPAUTHU KOje rpyme ce
pasnukyjy (Pallant, J., 2001). VY3o0pak wucrnymaBa OCHOBHE YCIOBE 3a IIPUMEHY
MapaMeTpPHjCKUX TECTOBA, OJHOCHO, IOJAalM KOjU €€ KOPHUCTE Yy aHaiu3amMa NOTHYY ca
MHTEpBAIHE CKaJle U HOPMaJHO ce TucTpuOyupajy (p>0,05). Takohe, mpoBepa noyznaHocTH
CKajJe je TMoKaszala 3a/J0BOJbaBajylly yHyTpamilkby CarjacHOCT, IOLITO H3pavyyHATH
Kponbaxos koedpunmjeHt anda (Cronbach’s Alpha) mznocu 0,947 (moxessHO je ma Oynme
Behu od 0,7) (DeVellis, R.F., 2003).

HcrpaxuBame je BPLIEHO TAaKo Aa Cy pPe3yiTaTH IIOKa3ald CTaBOBE, OIHOCHO
MHIUBEHA IOCEeTHIala MaHH(ecTalje [ocMaTpaHa Kpo3 [Ba KpUTEpHjyMa — Kpo3
00pa3oBHU HUBO, C jeJHE CTpaHe, W MpeMa Moy, ¢ apyre. Ha oBaj HauwmH, ayTopu cy
JKEJeNM Jia MocMarpajy W o0jacHe Neplerniyjy OBMX LWJbHUX Tpyla Ha IOCMAaTpaHOM
norahajy. UcrpaxuBame je 00aBJbeHO aHKETHPABEM CITy4YajHOT Y30pKa JMYHUM KOHTaKTOM,
OJIHOCHO TEXHHKOM ,,JiutieM y auie’. [loganm npukynpseHl aHKkeTupameM yHeTu ¢y y SPSS
0a3y mojaraka M CBE Jlajbe aHAIM3E CIIPOBEICHE Cy IIOMONy CTaTMCTHYKOr IaKkeTa 3a
npymreeHe Hayke SPSS (Statistical Package for Social Science), Bep3uja 17.

Pesynrartn ncrpaxknBama

AHanu30M OCHOBHHMX IIOKa3arejba y NPBOM JIelly HCTpaKMBama IpHKa3aHa je
CTPYKTypa HCIHMTaHUKA MpeMa MECTy NpeOMBAJIUINTA, IOJHO] U CTAPOCHO] CTPYKTYpH,
00pa3oBHOj, Ka0 W TpeMa pagHoM cTarycy. llomamu o MeceyHMM NpUXOJMMa HHCY
00yxBaheHH HCTpaKMBamkEM, jep ce paawio o MaHUdecTaluju 3a Kojy je ymnaz Ouo
co00/1aH, Tako Jia Taj MHANKATOp HHje 6uo peneBanTaH. Mcnurano je 100 ocoba n3 Pyme u
OKOJIHUX MECTa.

VY Tabenu 1. mpukazaH je commoaemorpadcekn npodwmn ucnurtanuka. CTpykrypa
MOCeTHIAIA TPeMa MECTy CTalHOT OopaBKa IOKa3yje Ja HajBehm Opoj mocerwmama w3
y30pka, 4ak 70 % umHe craHOBHHIM Pyme. YKymaH Opoj ocTanmmx IOceTHiana y y30pKy
n3HocHu 30 %. Ako y3MeMo y 003Up YHMICHHUILY Aa Cy y NHTamy MecTa Koja ce Hamase y
Oomm3uHN Pyme, MokeMo 3aKJbyYUTH 4 je 0Baj Aoralaj JOMHHAHTHO JIOKATHOT 3Ha4aja.

Jpyru neo ucrpakupama nocseheH je cTtaBoBMMa NoceTwiialia MaHudecranuje y
BE3H Ca IbUXOBUM JIOKUBJbAjeM ,,boxuline yuie*.

JHeckpuntuBHoM cratuctukoM (Tabena 2) yTBpOuiau cMO Ja Cpeiibe BPEIHOCTH
ajTeMa BapHpajy o]l HajHIKe BpeJHoCcTH 2,96 10 HajBuiIe BpeaHocTH 3,41, Te Moxkemo pehu
Jla cy MOCETHOLM OpraHu3alujy ,,boxxuhHe ynuie reHepaHO OLEHWIIM Kao HpocedHy. Y
HajBehio] Mepu TOCETHOIM Cy 3aJ0BOJbHU MoOryhHOmIy 3a KYINOBHHY, a y HajMame Cy
3a7I0BOJbHH 3a0aBHO-YMETHHYKUM MPOTrpaMoM MaHH(ecTaruje.

Ta6ena 1. Couno-gemorpadpcku npou HCMUTAHUKA

Ta6ena 2. Cpeame BpeAHOCTH M CTAHAAP/HA IeBHjallja ajTeMa

T-tecToM Xenequ cMO JAa YTBPAUMO Jia JM MOCTOje pa3jiUKe y CTaBOBUMA
nocernona Manudecranuje ,,boxnhHa ynuna“, nojesbeHUX y ABe Ipyne, rie cy NpBy Ipymy
YMHWIIC JKeHe, a ApYry rpymny Mymkapiu. Jlakie HezaBucHa Bapujabima OHO je O
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WCTIMTaHNKA, JOK Cy 3aBHCHE BapHjabie Omwin ajTeMu ca HEMPEKUIHOM cKajioM. PesynraTu
T-tecta mpukaszanu cy y Tabemu 3.

T-TecToM He3aBHCHHX y30paka yropeheHum Cy pe3ylNTaTH HCIHTHBAEba CTaBOBa
MOCeTHIAlla y BE3W Ca HUXOBUM NOKUBJBajeM MaHudecranuje ,boxuhna ymuma”. T-
TECTOM HUje yTBpl)eHa CTaTHCTHUYKHU 3Ha4YajHa pa3iivKa y CTaBOBUMA MYIIKapala M jKeHa HU
o jeaHom ajremy (p>0,05).

Ta0esa 3. T-TecT He3aBUCHHX y30paKa

ITomohy ANOVA tecta (Tabena 4) mopeaniu CMO Pe3yNTaTe CPeIBbUX BPSIHOCTH
CTaBOBa BE3aHMX 3a OpraHM3alujy MaHudecrauuje ,.boxxuhna ynmuna” y Tpu pasnuunte
rpyIie HCIUTaHWKa NOoAeJbeHNX npeMa y3pacty ( I'pyma 1: < 25; I'pyna 2: 26 — 35; I'pyna 3:
> 36). [akne, He3aBUCHY Bapujably YMHMIA je BapHjabma crapocHO m00a, a 3aBHCHA
Bapujabiia OMITH Cy ajTeMH ca HEMPEKUIHOM BapujadoM. JIeBeHEOBUM TECTOM XOMOTEHOCTH
BapHjaHCH WCHHTAIHA CMO jeHAKOCT BapHjaHCE Yy CBAKOj OX TpW rpymne W yTBpheHo je ma
HHUje TIpPeKpIIeHa IPEANIOCTaBKa O XOMOTEHOCTH BapHjace, jep Cy BPEAHOCTH BEIMYHWHE
3HAa4YajHOCTH 3a cBaky ajteM Behe ox 0,05.

ANOVA TtecTtom yTBpl)eHO je Aa OCTOje CTATUCTHIKH 3HAYajHE PA3IUKe HA HUBOY
95% u3meljy rpymna 3a BehuHy ajTeMa, OCHM y Cily4ajeBuMa 3a0aBHO-YMETHHYKHX CaapiKaja
MaHupecTanmje, n300pa yuecHuka MaHudecTaluje U CBEyKyIHe oleHe MaHu(ecTaluje rae
MOCTOje CTaTHUCTHYKU 3Ha4yajHe pasiuke u3Mel)y Tpu rpyne Ha HHBOY 99%. CraTHCTHYKH
3HaYajHE pasiuke u3mely Tpu y3pacTHe TpyIe He OCTOje caMo y CIIydajy /iBa ajTemMa U TO y
city4yajy MOryhHOCTH 32 KyITOBHHY M TaCTPOHOMCKE MOHY/IE.

Ha ocHoBy pesynrata HakHamuux TectoBa (Tukey HSD tecT) yrBpheHo je koje ce
y3pacTHe rpyrne Mel)ycoOHO CTaTUCTHYKH 3HaYajHO Pa3iIUKyjy MO 3a/I0BOJHCTBY €lleMEHTHMA
MaHu(ecTanyje. Y TOrJeny CBEyKyIHE aTpakTUBHOCTH MaHH(ecTanuje yTBpheHa je
pasiiiKa y cTaBOBHMa IpyIe K0joj NPHUIIaAajy UCIIUTAaHUIN CTapHju ox 36 ronuHa (JOIUjH
CTaBOBH) W 00e rpyme Miuahux ucmHTaHWKa (IpocedHH W Bpio modpw). JocTymHOCT
nHpOpMaINHja pa3IuunTa je y nepuenmiuju 1. u 2. (mpocevHa u Bpio 100pa), kKao u 2. u 3.
cTapocHe rpyte (Bpyo nobpa u soma). YpeheHocT mpocTopa pa3IinduTo je IMepIuupanHa o
crpane Tpehe rpyne ucnuraHuka (Jomia), KOjU Ce pas3iHKyje O] HpBE U JApyre rpymne
WCTIMTaHUKa (IpoceyHa U Bpio nobpa). M3rnen u ypeheHOCT mTaHmoBa Takohe pa3imauTo
je olemeHa o7 CTpaHe cTapujux oJ 36 roauHa (JIolle) M MCIUTaHHKA KOJU MMajy Mambe
roavHa y o0e rpyme (mpoceuno). [Ipeacrase 3a nemy pasiuuuTo cy NepUUNUpaHe O] CTpaHe
ucnuranuka tpehe rpyme (Jomie) y omHocy Ha apyry (Bpio 100po). Y ciydajy 3a0aBHO
YMETHHYKHX caapikaja Tpeha crapocHa rpyna ce pasiiuKyje (JOMIMjU CTaBOBH) y OJHOCY Ha
NmpBy W Apyry (IpocedyHH M BpJO J00pH craBoBM). M300p yuyecHMKa MaHU]ecTanuje
Pa3MUUTO MEPIUNHPajy UCIIUTAaHUIU U3 Apyre rpyme (Bpyio 1o0po) y OJHOCY Ha ocTaje
(mpoceyHo W JOIIE), @ UCTH CIIy4aj je M y HOTJely HOBOTOIUIIEET KOHIEpPTa. 3a Jeunje
pagUoOHULIE W TpEICTaBe Jpyraddje CTaBOBE MMajy HCIUTAaHHLM M3 Jpyre rpymne (Bpio
nobpe) y omHocy Ha Tpehy (jome). XyMaHWTapHe akIje M CBEYKYNHY OIEHY
opraHuzaiije MaHudecTalyje pa3InInTo Cy ONCHWIN WCIUTAHUIN CTapuju ox 36 roanHa
(Jromre) y omHOCY Ha IpyTe ABE TPYIE UCTIMTAHUKA (BPIIO J0OPO).

Ta6esa 4. ANOVA Tecr.

Ha ocroBy pesynrtata ANOVA TecTa M3padyHaid cMO eTa KBaapaT (1°), jefan ox
Hajuemmhe ymoTpeOsbaBaHUX I[OKa3aTesba BEIMYMHE YTHIAja, Tj. pPENaTUBHE BEIMYNHE
paznuka u3mehy npomensbuBux. Ilpema KoenoBom kpurepujymy (Cohen, S., and Cohen, P.,
1988) 0,01 mpencrasspa Manu ytunaj, Bpeaaoct 0,06 cpenmu yTunaj, a 0,14 Benuku yTumaj,
a pesydratu cy natu y tabenu 4. 3a BehnHy HaBEeACHHX ajTeMa CTBApHHU YTHUIIA] PasIHKe
CpeAmUX BPEIHOCTH TIpyla je CpPelibH, NOK je 3a 4eTUpU ajTeMa (3a0aBHO yMETHHYKH
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campkaju, m300p YydYecHWKa MaHH(ecTalndje, XyMaHUTapHE AakKIO{je © CBEyKyITHa
opraHm3aija MaHuQecTalije) CTBapHH yTHUIIA] PA3JINKE BEJIHKH.

HJuckycnja

VY 1wy yTBphHBamka CTaBOBA JIOKAIHOT CTAHOBHHUIITBA KOJH CYy OWJIM MOCETHOIH
MaHupecranyje ,,boxxuhHa ynuna“, u BUXOBUX MHILbEHA O KBAJIUTETy MaHH(decTauje
CIIpOBE/IC/ICHA je aHKeTa Kpo3 Ha y30pky on 100 ocoba y 2012. romuau. Ha Taj HauwmH
aHaJM3MpaHa je TOTEHIMjalHA TYPHUCTHYKA TPaKkha, OJHOCHO Kako Cy IOCETHOIH
JOXKMBeNn MaHudecTanyjy. AHKETHO HCTPAXUBAWkE j€ aHAIM3UPAHO JECKPUITUBHOM
CTaTUCTUUKOM MeTozioM, T-Tecrom, ANOVA u meljycobnom 3aBucHonthy Bapujabim, Kao
IITO Cy CTaBOBM IOCeTWiana o camoMm porahajy. Pan mokasyje kako cy oBe Bapujadie
MTOBE3aHe WM KOOpIUHHUpaHe. T-TecT je moKas3ao Ja 3a CBE ajTeMe He ITOCTOje CTATUCTHIKU
3Ha4YajHe pasnuke u3Mel)y ’KeHa U MyIIkapara Ha HUBOy 95% y cTaBOBHMa KOjH C€ OJTHOCE
Ha OpraHU3alroHe eIeMeHTe MaHupecTanyje.

ANOVA Ttect je mokazao aa je mopen yTBpljeHe CTaTHCTHYKU 3HA4YajHE pa3jivKe
nusmely rpymna 3a 11 ox 13 ajrema, cTBapHa pa3nuka usmel)y cpeAmUX BPeIHOCTH IpyIia 3a
cemam ajrema cpeima (Iokasaress era kazapar y pacrnony 0,07-0,10), a 3a yetupu ajrema
BenMKa (mokaszaresb eTa kBanpar y uHtepBaiy 0,14-0,27). Hajpeha BemuunHa pasiuke, Tj.
HajBehe Hecnmarame KOHCTaTOBaHO je u3Melhy crapujux on 36 roanHa u Miaahux ucmUTaHUKA
y noriyieny 3a0aBHO-yMETHHYKHX Iporpama, 300r uera OM opraHuzaTtopu maHudecranyje y
HapelHUM TojuMa Tpebajo Ja OBaKkBE MNporpamMe NpHarofe M CTapujoj IOIyJaluju.
Haxnaguum uctpaxuBamiMa NOTPEOHO je YTBPANTH KaKBUM Ca/ipyKajuMa Ou 0Baj CErMeHT
noceTwiana Bojeo Aa mpucyctByje. Haknamna mopehema nmomohy Tukey HSD Ttecta
MOoKa3yjy ¥ Jia je Trpyma u3Haja 36 TOIMHA CBOJUM CPEA-MM BpPEIHOCTHMA HMMaja JIOLIe
MHIUBCHE y BE3W 32 CBUM OpraHM3AllMOHUM elleMeHTUMa MaHudecrauuje. [pyra rpyna je
UMala Cpelibe BPEIHOCTH Koje IMOKa3yjy JOMHHAHTHO BpJO J0Ope cTaBoBe, IOK CY
WCIHUTAaHUIM U3 TpBe TPyl HMaK 3HAa4ajHO MpocedHe cTaBoBe. byayha mcrpaxknBama Ou
crora Tpebasio a YCTaHOBE KAakO HamylahpuM ¥ HAjCTApHjUM CETMEHTHMa IIOMPaBUTH
CTaBOBE Yy BE3W ca IOXHBJbajeM MaHHudectanuje ,boxxkuhHa ymmma“ kako O UM
OpraHU3aTOPH MPUIATOJUIH CBOjE POTrpaMme.

V okBupy SWOT ananmze yTBpJIWIM CMO CHare W cliabOCTH, IIAHCE U TPETH-E
opranuzanyje Mmanudecranuje boxxuhHa ynuna.

Tabena 5. SWOT ananu3za opranusanuje manngecranuje boxnhna yanna.

3a cBaKkM TYPUCTHYKHU IMPOM3BOJ], Y OBOM Cly4ajy MaHu(ecTalujy, IOTpeOHO je, C
jeIHe CTpaHe, OJPCIUTH H-CrOBe jake W ciade cTpaHe, OJHOCHO MHTEPHE CIIOCOOHOCTH U
MHTEpHE cJIaboCTH, a ca Jpyre CTPaHe je HEONXOJHO aHAIU3MpAaTH IAHCE M NPETHE M3
OKpYKema, OJHOCHO ekcrepHe MoryhHoctm m omacHoctu. Y SWOT anamusu, Huje
oTpeOHO J1a ce oapene cBU (pakTopu. YMECTO Tora, OHM KOjH Cy OJf IPUMAapHOT 3Hadaja Ou
Tpebano na Oyny y pokycy (Goranczewski, B., and Puciato D., 2010).

Axo ce Tteza ,,CHATE® anammsumpa Moke ce 3aKJbYYHTH Ja TOCTOjU COJHIHA
capalma ca JIOKAJHHUM CTaHOBHMIUTBOM, IOINTO Cy Y OpraHusauujy MaHu(ecTaiuje
yKJbydeHe pyMcKke ocHOBHe mikone, LlpseHn kpct Pyma m Ommruna Pyma kao riaBHH
opranuzatop. Hujeman rpan y CpeMckoM OKpYyry He OpaHH3yje CIWYHEe MaHudecrarmje,
mro Pymm nmaje Benmmky maHcy 3a pa3Boj Mmanudectanuje y Oyayhaoctn. Memujcka
MOKpUBEHOCT orahaja 6mia je 3amoBospaBajyha, Typuctuduka oprannzamyja ommurude Pyma
MecelliMa je paawia Ha MpoMOIuju gorahjaja, TrocToBamkeM Ha OpOJjHHUM pajuo H
TEJIEBU3H]CKUM EMHCHjaMa, a MOCeOHO MPEKO MPYIITBEHUX MPEKA.

,,boxuhiHa yauma“ cBakako MMa M J0CTa HEAOCTaTaka KOju Ce MOI'Y MPEACTAaBUTH
kpo3 ,,CJIABOCTU* manudecranuje. Manu Opoj u3naraya U HHXOBA jEJHOIUYHOCT
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YMamBWIN Cy KBaJWTeT MaHH(ecTanyje, M 300T Tora ce y HapeIHHM TOIWHAMa Mopa
o0paTUTH MNaXmka Ha ayTeHTHYHOCT IPOM3BOJa U PA3HOBPCHOCT u3narada. Cama
MmaHudecralnyja Hije UMana KOHKPETHO o0esiexje, 3alITUTHN 3HaK win ciorad. [Itanmnosu
Cy OMJIM ecTeTcKM M (DYHKIIMOHAJHO JIOUIe OCMHIBEHH, I1a Cy KOJ MHOTHX ITOCETHIIana
cTBOpwIH ocehaj HE3aJ0BOJHCTBA, KA0 M HE3aMHTEPECOBAHOCT 3a IMOCeTy MaHu(ecTanuje.
,,boxuhHoj ynmuim™ y Pymu HeocTajy ¥ TaKBU TaCTPOHOMCKH CIHELUjaTUTETH, N0 KojuM he
ce M3JBOJUTH OJ OCTAMX BOjBOHAHCKHX IpajsoBa. bpeHmupame Npou3Boja Mopa OUTH
cactaBHH jaeo jenHe MaHu(ecranuje. [Ipema Muibemy ayropa oBOT paga To OW Moria
outn cpeMcka kKobacuia, 3amTrheHa kao OpeHx ommrTuHe Pyma, pyMcKH Melemany Win
HEKH JIpyTy TPaJULMOHAIHY KOJIad KOjU OU ce MpojaBao eKCKIy3MBHO caMo Ha ,,boxunhHoj
ymumu“. Y noropopy ca mpousBohadmma MOIJIo OM ce HAampaBUTH HOCEOHO ,,Pymcko
6oxunhno BUHO of rpoxha y3rajanor Ha magmHama ®pymike I'ope, koje 61 Takohe Morio
Outn OpeHn oBe MaHudecTanyje.

Kpo3 tesy ,,JHAHCE®“ cy anammsupane pazHe MOryhHOCTH 3a yHampeheme
Manudecrammje. I[lorpebHO je mpommputh ydemhe JOKATHOT CTaHOBHHINTBA KpO3
YKJbYUYEHE CPeNbHX IIKOJa, HEBIAJMHUX OpraHHM3alllja, CHHAUKAJIHUX OpraHM3alyja UTH.
VY3 oboraheme caipkaja 1 KBaIUTETa MaHU(ECTalUje TOXKEBHO je OCMUCIHTH U CJIOTaH
MaHudecranmje, Kao U 3alliTUTHU 3HAK MaHU(ecTanuje y CMUCIY HeKe MacKOTe WIIM YaK
racTPOHOMCKOT IIPOM3BO/Ia Kao LITO je HHAue MPaKca Y OCTAIUM EBPOIICKUM 3eMJbaMa.

Bpeme 00xrMhHHMX ¥ HOBOTOJMIIKBLUX MPAa3HUKA CMATpa Ce 3a HajpaJloCHU]H MEPUO
roauHe. YIIpaBo ce U3 THX pasjiora U opranusyjy O0oxuhnu Bamapu, gecruBanu u ci. [lo
yIileay Ha ciIM4YHe MaHugecTanyje oprann3oBaHna je u ,,boxxuhna ynuna® y Pymu. Jenna on
3eMajba KOja C€ MOXE MOXBAJIUTH IIAPCHONMKHUM M BecelMM OOXHNHMM BallapuMa je
cBakako Hemauka. ¥ rotoBo cBakom rpaay y Hemaukoj oaprxaBa ce 6oxxuhHu Bamap, Koju
UMa HEKH CBOj crenujanuteT. 1o je ympaBo YME-EHHUIIA Koja m3ABaja OokuhHe Bamape y
Hemaukoj ox cmmyanx MaHU(ecTanyja y IpyruM 3emibama. Y JInbeky ce mpojaajy xomadu
ca mMapuunasoM, y KenHy ce onpikaBa CBOjeBPCHH CPEIH-OBEKOBHH Balllap Ca OPUTUHAITHHM
CIIaTKUIIAMA W PyKOTBOPHMHAMA M3 TOT BpeMeHa, MoK je HupuOepr je mo3Hat mo Kojaguma
,»JICOKYXeH", KOju ce TpaBe ca hyMOupom, Kao 1 10 IyBEeHUM HHUPHOEPHIIKAM KoOachIaMa.
Y Hupubepry ce mopen KyBaHOT BHHA ca pasnuuuTuM nojanmuma (Gluhewine), mpomaje u
KoJIa4 o uMeHoM ,,Enncen’ xora nekapa ,,Bojtunexc” u3s HupuOepra nanpasu 25.000 3a
BpeMe npa3nuka. HupHOepHikn 60oxxuhuu Bamap Takohe Tpaje oko Mecel JaHa U 'y OKBHPY
Era OJJpXKaBajy ce Jpyre OpojHe maHudecraiyje. JeqHa oj] HajUHTEPECAHTHUJUX je u300p
3a ,,boxuhnor anhena“. OBaj uzbop ce oapxkara ox 1969. roauHe U CBaKe APYyre TOAUHE
oupa ce naeBojka koja he Outm ,boxuhinu anmheo W caMUM THM 3alITHTHO JIUIE
manudecranuje ( www.christkindlesmarkt.de). Cniuuan u300p Morao 6u ce OpraHu3oBaTH U
y OKBHDY ,,boxuhne ynuie* y Pymu, y Haioj 3eMJbM HE MOCTOje TakBU m3bopu. Unu je
Moryhe ymMecTo TakBOT N300pa OpraHn30BaTH TAaKMHYCH-E 32 MaCKOTy MaHH(ecTtaiyje. OBy
MaHugecranujy Tpeda O0OTaTHTH jOoUI HEKUM calap)ajuMma, HIp. KIM3aJIMIITEM Ha
OTBOPCHOM, BCHITAYKOM MAaAWMHOM 3a CAHKAHkE UTH.

YcnemHoM pas3Bojy croje Ha myty u oapehene ,,JIPETHE®, koje ce jaBmajy y
cnenehum oOmuIIMa U MOTY UMAaTH JIOIIE Tocienuie. 300r OpraHMYCHHX CpeJcTaBa 3a
OpraHu3oBame MaHu(ecTanuje Koje je o0e30emamna ommruHa Pyma Owio je myHO
MambKaBOCTH. Y HapeIHHM rojuHama Tpebaiio 6u 006e30emuTn CrioH30pe KOju OW ITOMOTIIH
opraHu3oBame MaHu(ecTanyje. [loxBanHa je cama ujeja opraHu3oBama ,,boxxuhae ymmme®,
al HEONXOAHO j€ YPaAWTH KOHKPETaH MapKeTHHI IUIaH MaHHUdecTaluje, ca TadyHO
olapeheHNM IMJbEBMMa W 3amanuMa MaHudecranuje. HeomxomHo je Takohe ,boxuhny
YWy YIMHUTH APYTaddjoM OJ ciamdHe MaHH(pecTanmje kKoja ce oapxkasa y Hosom Canmy.
Y mwby 3amouMmama capagme ca BoiehnM mNpuBpeqHUMIMMa ommrTHHe Pyma, Tpeba
OPraHW30BATH CACTAaHKEe M TNPEIIOKUTH UM HUXOB 3HAYaj M KOPHUCT KOjy MOTY HMaTH
YYECTBOBaEM y opranusaiuju ,boxuhue ymume”. C o63upoMm ga je MmaHupecTammja
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OJIp>)kaBaHa Ha OTBOPEHOM IIPOCTOPY, 300T HUCKHUX TeMIIepaTypa MHOTH CalpXkaju cy Omimm
n30adeHn, Tako Ja OuW OWIIO aneKBaTHO OJp)KaBamke jeAHOT Jeya MaHudecTanmje y
Kynrypuom nieatpy Pyme mnmu Cioptckoj xainu.

3aro mrro noralhaju moBehaBajy MOHOC M KpeHpajy KyATYPHH HACHTUTET, KOXE3H]y
u noBehaBajy 3HamEe M3 KOHKPETHHUX O0JacTH, BEOMa je Ba)KHO pPa3yMETH MeEpICIIrje
CTaHOBHHMKA Ka0 W HaBeleHe (akTope, M Ha Ta] HAYMH MaKCUMH3HMPATH MO3UTHBHE e(eKTe
(Gursoy et al., 2004).

3akbyuak

Hajouurnensuju pasiosu 3a HOIyJapHOCT JOKaJHUX (ecTHBala Kao CpelcTBa 3a
npomonyjy typusMa cy (1) decruBanm nosehaBajy moTpakmy 3a JIOKaTHUM TYPH3MOM
(Smith, C., and Jenner, P., 1998), u (2) ycmemHm ¢ecTHBaIu MOTY [a TIOMOTHY
NONpaB/baby CIUKE HEKOI MeCcTa WIM  Ja JONPHHOCY NPOMOLMjH JeCTHHALM]je
moKymraBajyhu na ce ynumry Ha Typuctiuuky many (Kotler, P., et al., 1993). V Tom cmucy,
momahuH (ecTHBaNa Cyrepuilie HU3 HEKOMepHHjalHuX edekata Koju he Mokaa Moparu aa
Oyny y3et y 003up, MoceOHO Y OIHOCY Ha JIOKallHje Koje ciyxke (ecTuBany kao cpeiacTBo
3a kpeupame umuna (Felsenstein, D., and Fleischer, A., 2003).

Kao Hajmiaha typuctmuka MaHudecranuja Koja ce ojapkaBa y Pymu u kao
MaHudecTalmja Kojy je opranmzoBana Hajmiaha Typuctuuka opranmzanuja y CpOwuju,
,boxnhHa ynuna“ ce Mopa aHajau3HpaTH OOjEKTHBHO M ca pa3yMeBameM. AKO CBOjUM
OpUMEpPOM TMOKaXke Jla ce yllarame y OBakBe jaoralaje MCIUIATH, Kaj Cce TOME MPHCTYIH
030MJPHO ¥ HA jeaH TP)KUIIHO OPHjeHTUCAH HAYMH, PE3yATaTH U e(EeKTH TAKBOT MPHCTYIa
he roBopuru camu 3a cede (bepuh, et al., 2011). Orpannuena ¢puHaHCHjCKa CPEACTBA, Kao U
HEMOCTOjalbe CTparerrje MaHH(ecTalyje Ha My)KH POK MOTY IPOU3BECTH HEraTHBHE
nocnenune. TokoM mpee ,,boxuhiHe yaune” opraHu3oBaHe cy HEKe BpJIO YCIENIHE aKIuje,
mpe cBera XyMaHHTapHe, Kao W NpEACTaBe M PaJuHoHUIe 3a neny. Mehyrtum, Owma cy
NPUMETHH W OnpeleHM HenocTalM IIOMyT JIOIIe IIOHYZAe H3jIarada, ciab BH3YeIHH
JOKUBJbA] MaHU(ECTAIlldje M BEIUKH YTHUIQ] BPEMEHCKHX HENPHINKAa Ha OIpKaBame
nporpama.

Hda ©Ou crnencha ,boxuhna ymuna“ Owuna ycnemHdja W noceheHuja, Ha
OpraHM3aTopHMa je nOa A00po aHaIM3HMpajy OBOTOUIIEE pEe3ysTaTe, yode ClaboCTH,
npeBa3uly UX ¥ yBelly HOBE cajpikaje ITOIITO je OBa Milajia MaHu(ecTalnyja BeoMa 3HauajHa
3a JIPYLITBEHHU JKUBOT jE/IHE CPEAUHE jep yKa3yje Ha TPaJUIMOHATHE BPESIHOCTH U IOBE3Yje
JbyJie y BpeMe Mpa3HuKa.

Kako wucrpaxnBambeM HHCy oOyxBaheHM cBM moceTHouM MaHUdecTanuje u
W3Narady, MNPUMEHBCH je y30paK MOCeTHIala KOjy Cy NPUXBATHIM Ja YYeCTBYjy Y
uctpaxupamy. Hemoryhe je mpoueHHTH na JH je y30paKk penpe3eHTaTHBaH, jep Cy
aHKeTHpaHW MCTIUTAHWUIN BapHjaOMIHN y cBUM cermMeHTHMAa. [lomaru o 6pojy U CTpyKTypH
MOCeTHIIAIA U M3Jlaraya Ha OBOj MaHU(ECTAIUj! JOOMjeHN Cy YTIaBHOM OJI OPTaHH3aTopa,
LITO HE MOXE YBEK OIpakaBaTH BaJMIHE ToJxaTtke. EHTHTETH KOjU Cy OATOBOPHH 3a
MEHAIMEHT JIOKATHUX TYPUCTHYKHX IOJUTHKA y ACCTHUHAIMjaMa, y OBOM ciydajy Pyme,
Tpeba IyropoyHO JAa MO3WIMOHMPA]y TypH3aM y CBOJUM CTPaTeIIKWM IUIAHOBHMA
(Goranczewski, B., and Puciato D., 2010). [IpeacraBibeHu pe3ynraTu y OBOM HCTPaKHBAY
MOTY J]a IOCIIy>Xe Kao IyTOKa3 3a JlaJby aKiujy yHanpehusama ,,boxxuhine ynuue®, a yHyTap
MOTryhHOCTH M OrpaHHYeRma KOjH J0Jia3e O]l YHYTPALIBHX M CHOJBAIIBHX JPYIITBCHHX,
S€KOHOMCKHX M KYJITYPHHX yTHIja.
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