I'N'TACHUK  CPIICKOI I'EOIPA®CKOI' [JPYIITBA
BULLETIN OF THE SERBIAN GEOGRAPHICAL SOCIETY

IF'OAMHA 2015. CBECKA XCV-bp. 1
YEAR 2015 TOME XCV -N° 1
Original Scientific papers UDC: 338.48-6:7/8

DOI: 10.2298/GSGD1501031L
PERSPECTIVES OF CULTURAL TOURISM IN THE MODERN TOURISM MARKET

MARINA ILINCIC! *, DOBRICA JOVICIC!

! University of Belgrade, Geographical Faculty, Studentski trg 3/3, 11000 Belgrade

Abstract: The last decades of the XX century, which the United Nations declared the decade of cultural tourism in
the world, have contributed to encouraging people to think about the question of how tourism can contribute to the
development of heritage and culture, or how tourism the same may compromise. However, the cultural offer today,
is an essential and important part of a modern tourist offer, without which it can no longer be imagined, as cultural
tourism is becoming an increasingly important segment of the global tourism market. It had a great share in the
expansion of a tourist demand and tourist offer and their profiling, leading to a whole series of specific forms of
tourism in its embrace, and today more attention is paid to the industrial heritage, cultural routes, cultural
landscapes and similar, as current forms of cultural tourism in the modern tourism market. In fact, theorists of
tourism are now faced with a number of new types of tourist movements which have resulted in the creation of
various forms of cultural tourism that were not even discussed in the last century, and the fact is that a change in
tourist demand brings new habits and new needs that can be implemented only through special forms of tourism.

Key words: cultural tourism, cultural tourist, modern tourism market, industrial heritage, cultural routes, cultural
landscapes

Introduction

Cultural tourism includes the offer which involves attractive artistic contents, both
those related to the daily life of the local community, traditions and festivals, and those
related to the presentation of tourism goods and specificity of a particular locality. Cultural
attractions have become a key component in the presentation of attractive tourist
destinations (KimH. et al., 2007).

In fact, the cultural-historical offer of a country, of which precisely the
development of cultural tourism depends on, can be seen from two aspects: tangible - offer
in terms of cultural heritage (buildings, museums and historical monuments ...) and
intangible - offer in terms of customs, language, cuisine, folklore (Vicentijevi¢ D. and
Krasojevi¢ B., 2004). The essence of such an offer is made up primarily in the interpretation
of cultural (tangible and intangible) heritage. Interactive interpretation and presentation, for
example, in museums and archaeological sites (such as the Jewish Museum in Berlin, the
Guggenheim Museum in Bilbao, the Museum of London, Cyprus, etc..) provides an
opportunity for tourists not only picturesquely interpretation, but also the possibility of
personal involvement in them, while new forms of cultural tourism such as cultural routes,
cultural landscapes and a rich industrial heritage (as opposed to other forms of tourism) to
the highest extent connect movement to educate, encourage intellectual and intercultural
dialogue.
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With impressive numbers (according to the UNWTO, there was 1,087 million
tourists generated in 2013, so far), in which cultural tourism take a significant share, we see
that cultural tourism is not just passively observing and learning about heritage, but also
active participation, reflection and experience are achieved in the socio-cultural processes.
Today, according to D. Jovi¢i¢ (2014), almost every tourist trip includes some cultural
events and meeting the cultural needs at least on a basic level, observing certain cultural
attractions and the acquisition of basic information about them.

It shows that a good interpretation and high-quality tourist offer is leading to
greater customer satisfaction, and cultural tourism strengthens its position in the
contemporary tourist market.

Concept of cultural tourism and its role in modern tourism market

The World Tourism Organization as early as in 1985 gave two definitions of
cultural tourism - narrow and extended. In a narrow sense, cultural tourism involves the
movement of people with strong cultural motivation - fine art, traveling to festivals and
other cultural events, visits to sites and monuments. In a broader sense, cultural tourism
covers all movement of people caused by the desire to satisfy the need for diversification,
aimed at increasing the cultural level of the individual and the creation of new knowledge
(WTO, 1995).

From the point of view of Tourismology, the movement of tourists is motivated by
the cultural offer, while from the cultural aspect, the cultural tourism is the promotion of
cultural heritage, that is, cultural potentials of contemporary creativity (Djuki¢ — Doj¢inovi¢
V., 2005).

In the study (Richards G., 1996), the following definition was given: "Cultural
tourism indicates the movement of people caused by cultural attractions outside of their
usual place of residence, with the intention of collecting new information and experiences to
satisfy their cultural needs".While, for the simplest and the most widely accepted is the
definition where cultural tourism is defined as "the participation of tourists in any kind of
cultural activity or experience" (Hadzi¢ O., 2005).

In each of these definitions, we can see that, as the market of cultural tourism grew
his focus has been moved out of the original (passive) monitoring of monuments (Table 1),
towards integration with the recreational needs of the tourist movement’, to finally, new
cultural tourism has led to the integration of production and consumption creating a strong
link between producers and consumers, allowing tourists a creative and proactive approach
for satisfying their cultural needs.

Table 1. Evolution of cultural tourism.

First phase of cultural A type of alternative (Strong reliance on monumental tourism)
tourism tourism

Second phase of cultural ~ Orientation to the mass
tourism market

Third phase of cultural Creation of new market (Educational, creative, spiritual, gastronomic
tourism niches tourism, language traveling, etc.)

Source: Jovicic, 2014

2 . . .

Awareness of the need for recreation requires a certain level of culture, but also some cultural contents produce
recreational effects (e.g. sports-entertainment events or sightseeing and visiting of cultural monuments, which
include hiking tours, especially if the monuments are located in areas of attractive landscape) (Jovi¢i¢ D., 2008).
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Beginning of the 1990s indicates a significant period of transformation of cultural
tourism, which, unlike the original orientation towards elite clientele (as it presented an
alternative to mass tourism, until that period), found a new opportunity for the development
of an orientation to the mass tourism market (Jovi¢i¢ D., 2014). During this period, a
number of studies have identified cultural tourism as a form of tourism that is growing in
Europe and beyond. The World Tourism Organization (WTO) ) had an access to the data of
high growth, which is faster than all other forms of tourism.. At the beginning of XXI
century, studies have shown that these assumptions were reasonable and that the number of
tourist visits to cultural objects and events undoubtedly increased, as evidenced by the
expansion of cultural tourism in the modern tourism market.

According to predictions by the UNWTO, international tourist traveling will grow
from so far achieved 1.087 million per year (in 2013. year), to 1.8 billion in 2030. Income of
international tourism has reached 1.075 billion dollars all around the world in 2012,
compared to 1.042 billion in 2011. According to UNWTO projections by 2030, it will be
expected that the number of international tourist arrivals in the world will be increasing by
an average of 3.3% per year, in the period from 2010 to 2030. Such upward trend will make
tourism a leading global economic activity (http:/ unwto_annual_report_2013_web.pdf).

Crucial role and influence in that has an increase in education levels, as well as,
rising living standards (countries of Northern, and later Southern Europe), and also, an
increase of demand in countries of Eastern Europe (in which citizens have an interest
primarily for cultural cities of Western Europe). For newly opened market demand from
Eastern Europe and Asia,the attractiveness of traditional culture is more pronounced, while
for repeated visitors and general cultural visitors, the need for the authentic culture is less
pronounced. For them, a combination of learning and fun of high and pop culture, tradition
and innovation is the most attractive factor. Within the expansion of the tourist offer,
cultural tourism has been also important in expanding the cultural opportunities and growth
of tourism impacts, as well as in development of pan-European tourism and cultural policy.
In addition, it has proved to be the solution for the various areas of Europe, from the decline
of traditional industrial cities of England to the congested coasts of Spain. In traditional
cities of England, the most common source are the heritage and tourism based on promotion
of the industrial heritage, while in monocultural tourist destinations the cultural tourism is
trying to be the solution to overcrowding, seasonality and decrease in the number of tourists
by longer stay.The important role of tourists from North America and the Far East in the
modern tourism market is pointed out, as these tourists are much more motivated by cultural
attractions than European tourists, are retaining longer and generate much more profit
(Vujovic S., 2006; Richards G., 2009). In the last fifteen years, tourism is moving to the top
of the world's leading business, among other things, by directing the values of cultural
heritage in the economic trends, which also raises the question of the protection and
preservation of cultural-historical goods of certain institutions and investors. In response to
the aforementioned risk, the long-term strategies for conservation of the cultural heritage at
national levels were taken, giving tourists means for their better understanding, which
ensured the participation of the local population in the process and allowed a profit through
the development of tourism (Vujovi¢ S., 2006).

The difference between cultural tourism and everyday life is being reduced, and
cultural tourism is beginning to include activities that represent "soaking up the destination
atmosphere". In this way, cultural tourism includes not only the culture of passive vacation,
but also the active consumption of high culture through the concepts of classical music and
targeted visits to museums, and the elements of popular culture and entertainment as well,
which also becomes part of the cultural tourism (Hadzi¢ O., 2005).
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Therefore, a significant contribution to the development of cultural tourism was
given by an education system that "high" culture made available to the general population,
that, in the last 25 years, resulted in a sharp increase of interest of tourists in many countries
for visiting museums, and innovative ways of combining them with other cultural resources.

Today, the tourist movements are motivated by culture, the increasing importance
is given to specific museums (RichardsG. and Wilson]J., 2006). Visiting the famous
Museum of Modern Art - The Guggenheim in Bilbao, (in the Spanish city of Bilbao, the
center area of the Basque area), shows how the industrial heritage can be presented to
tourists in an innovative and interesting way. Namely, the museum was built in 1997. year
in the industrial part of town, in the middle of the dock for ships and steel mills. Permanent
exhibition consists of a collection of works of significant artists of the 20th century, which
consists mostly of installations and variety of electronic forms, while traditional forms of
artistic expression (paintings and sculptures) are represented in much smaller amount. In
2008. it recorded the highest number of visitors (951.369) (Hadzi¢ O., 2005). This museum
is an example of an indicator of revival and presentation of the industrial heritage of this
area and the new concept of lending cultural values in the modern tourist market.

On a global tourist scale, culture and rich cultural heritage of certain areas have
become a significant factor affecting the vitality of the competitiveness of the overall
tourism product of a country. Today, in the culturally most developed areas, visits to
museums, cultural monuments, exhibitions, concerts, events, are still very massive, and very
often are also the main motive of organized tourist trips (Tomka D., 2006; Hadzi¢, O.,
2005).Cultural events in Italy and southern France, are especially recognizable in the
tourism market and are the motive for many tourist developments.

Therefore, today in the world a trend of increasing interest in cultural tourism
products is evident, and the WTO predicts that the market of cultural tourism will be one of
the five major segments of the tourism market in the future (in addition to adventure travels,
eco-tourism, cruises and thematic tourism). Pacific Asia Travel Association (PATA)
identifies the rise of religious tourism and the emergence of secondary cities (which can be
classified into types of cultural tourists travel) as important aspects of tourism in the future.
The role of congress-business tourism and other forms of business traveling is growing, so
the demand for cultural and educational activities is more increasing (Baki¢ O., 2009) .

For most tourists, who are motivated by culture, the most interesting are still the
tourist attractions of the UNESCO List. World cultural heritage includes monuments,
construction units, sites of historical, scientific, ethical and archaeological value. Until 1997,
in the list of world cultural heritage 506 goods were enrolled (out of which 380 were
cultural, 107 natural and 19 mixed), while today (in 2014), the UNESCO List has a total of
981 monuments - of which: 759 cultural, 193 natural and 29 combined in 160 countries
(http://whc.unesco.org/en/list).

Typology and basic socio-demographic characteristics of "cultural tourists"

To preserve the cultural tourism, but also improve its place in the modern tourism
market, it is necessary for their tourist offer to be, in the best possible manner, directed
towards the tourism demand, to continuously changes, adapts and improves. Therefore, it is
important to recognize (define) a "real" cultural tourists, point out some key features and
display a typology of such tourists. Because, according to the widely known characteristics
of cultural tourists (high level of education, higher income, more frequent traveling,
including business travel, the fact that they spend more per trip than the average tourist)
cultural tourism is achieving significant economic benefits for its destinations by attracting
tourists of increased spending power, it is less susceptible to the effects of seasonality, and is

identified as a significant source of employment in the future. This has contributed to a
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number of studies and their authors deal with the classification of cultural tourists, with the
aim of helping tourism offer specific receptive destinations, through its offer to recognize
and attract a certain market segment demand, and in their favor, to provide a competitive
advantage in the tourism market.

Lambert T. (2011) "cultural tourist" "is defined as" any individual who visits
cultural institutions or places, such as museums, archaeological and cultural heritage,
operas, theaters, festivals and architecture, all while away from home ".

Considering the fact that there are certain disadvantages in comparison standards
between variables such as motivation, behavior, and the willingness of tourists to participate
in cultural activities, a number of authors (McKercher B. et al., 2002; Kim H. et al., 2007;
Lambert T., 2011; Gnoth J. and Zins H.A., 2013) agree that there are some differences
between the tourists, which may affect the "moderate" and "target" interest which is
directed towards the culture of the overall tourist experience. They suggest the separation of
five different types of cultural tourists, and on the basis of their typology define-measure
their total involvement / participation in cultural activities, in tourist visiting certain
destinations. So, they stand out:

1. The purposeful-highly motivated cultural tourist which is characterized by

(highquality/deepexperience);

2. The sightseeing cultural tourist- their interest lies in visiting only the main tourist
attractions (high quality/shallow experience);
3. The casual cultural tourist- culture is an element of little importance to them

(modest quality/shallow experience);

4. The incidental cultural tourist, cultural - culture is not an element of interest and
contacts and experience are so shallow (low quality/shallow experience);

5. The accidental/unexpected cultural tourists - culture is not main interest, but if
there is contact, it is achieved deep experience (low quality/deep experience).

Authors indicate that not all cultural tourists are equally motivated or interested in
culture and that the more motivated tourists will be more involved at a deeper level, with
cultural attractions, and as a result will have a significant tourist experience. From the above
it is clear that the tourism offer in cultural tourism must anticipate and properly analyze each
of these types of tourists and adapt its offer to them.

Kim H., et al. (2007), consider that being active consumer of cultural products
requires a certain level of skills and knowledge (cultural capital), which is
disproportionately available to different social classes, whereby symbolic meaning is related
to the consumption of cultural products. According to this view, it is more probable that
tourists from high-class consume highbrow culture (eg. art galleries, opera, classical music
concerts), while the lower class individuals consume rather "simpler cultural" (eg. films,
rock concerts, folk festivals, etc..) as a result of disproportionate cultural capital. Thus, one's
socio-economic status, which is often seen as an indicator of cultural capital, can play a
central role in determining the share of such tourists in cultural tourism and consumption of
cultural tourism products. Apart from socio-economic, some demographic characteristics
such as sex and age, may also be associated with a form of cultural consumption.

Dealing with empirical research in their work, these authors, come to the general
conclusion that women are known to be more active consumers of cultural values in relation
to men; and also that, tourists of mature old age are more active in cultural tourist
movements and consumption of cultural values, such as. art festivals.

As the tourist movements are caused by recreational and cultural needs, higher
cultural level of the population means more intense and frequent tourist movements
(Stankovic¢ S., 2008).
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Current forms of cultural tourism in the modern tourism market

Cultural values and elements involved in tourist offer, have a significant meaning
for both, tourism offer and demand: tourist offer is made richer and contribute to the larger
commercial effects, while for the tourist demand they mean meeting their specific needs (for
new knowledge, enjoyment in the visual effects, more knowledge about the life of some
former civilizations, active participation, and similar). In regard with this are the interests of
modern tourists, who in the modern tourism market expect something new, innovative and
creative, and which cultural tourism can offer by its popular and current forms in the
following: rich industrial heritage, participation in cultural routes, cultural landscapes,
cultural projects such as the ,,European cities of culture®.

When planning the development of tourist offer of a specific destination, it is
necessary to take into account all the available resources with an objective of tourism
sustain abilityof that area. Great emphasis, in fact, is put on the necessary building facilities
as an important part of the tourist offer. One of solutions, but also more expensive, is the
design and construction of new facilities for the accommodation and catering, recreation,
entertainment and cultural events. However, often in the vicinity of the newly built, are
rising up the walls of dilapidated and abandoned buildings that they could be also used for
tourism purposes (Kulenovi¢, 2000-2001).

Industrial heritage is defined as the remains of industrial culture of the historical,
technological, social, scientific and architectural value, which includes industrial facilities,
machinery, mining, infrastructure, houses built for workers and similar. It is a memorial of
the life of workers, often a symbol of progress and pride for the local community, a part of
local history and identity, and today many buildings represent important benchmarks in a
city (Industrial heritage: the hidden face of European identity, 2004).

History, architecture, and more recently, industrial history, are attracting more
tourists, so, the former industrial zones are being more visited® (The NizhnyTagil Charter
for the Industrial Heritage, 2003, English Heritage, 2004). The development of tourism
based on industry involves opening of the museums of industry (such as, the already
mentioned the Guggenheim Museum in Bilbao) and joining to the existing cultural routes
and programmes that connect industrial monuments of Europe, such as the European
Heritage Days, European Cultural Routes and ERIH (European Route of Industrial
Heritage). Tourism based on heritage would create jobs, bring revenue and tourists, but also
revive the former city districts and centres.

Prespective in regard to planning related to industrial heritage shows that
adaptation and application of industrial facilities can lead to improvements in the area,
which still has a synergistic effect on creating of an image, economic growth and promotion
of the area. Promotion of specificity of areas, which is located exactly in the cultural
heritage is particularly important for those areas that have experienced a decline in the
industry.

Number of examples in the world points to the industrial heritage as a catalyst for
urban renewal and opportunities for additional revenue through tourism.

Castlefield, a former industrial district in the center of Manchester, which today is
an example of successful reactivation of industrial heritage.

Emscher park in Germany is important for an integrative approach to renovation
and the great commitment regarding the environmental issues, and shows how even polluted

3The industrialization of the XIX century in Europe meant the moderniztion and entering the modern era. In this
context,industrial heritage is an essential element of modern European identity. Industrial heritage has social value
as a memory of the life of ordinary people, many factories were everyday environment for the generations of
workers and represented an example of industrial progress and pride for the local population.
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industrial areas can be transformed into a green, clean and sustainable places, and also
preserve the tangible remains of former industries.

Positive attitudes and examples of the use of abandoned industrial facilities for
tourism purposes, we also see in Croatia, where as ,,one of the best ways to reduce pressure
on key tourist attractions, the revitalization of old factories along the Adriatic coast is
considered, abandoned military buildings and warehouses, ruined castles of continental
Croatia and messy industrial facilities” (Fero T., 2011, p. 5).

“Culture is today considered as the magical exchange for all the missing factories
and warehouses, as an instrument to create a new image of the urban environment, making
the city more attractive for capital and professionals” (Hall C.M., 2000, p. 640).

Industrial heritage can represent a significant potential in the development of
cultural tourism as a cultural resource which involvement in the tourist offer contributed to
its attractiveness and content enrichment that did not fall into the category of typical tourist
activities. In support of the same thesis, is the fact that, in the modern tourism market, a
larger number of companies that organize different activities for its business partners and
employees, events seeking unusual environment, atypical and original that will improve the
company's image or motivate employees to more quality working results, is growing. In this
regard, a number of countries in the world, including Serbia, should see their chance.

In the European Union, from the Council of Europe, in 1987, the programme
Cultural Routes was founded, which main objectives were: to raise awareness of the
European cultural identity, promote the inter-cultural and inter-religious values to better
understanding of European history,as well as, to preserve and promote the cultural and
natural heritage in order to improve the quality of life, socio-economic and cultural
development. Until 2012.year, 173 agreements on cultural routes have been signed and 998
events were completed
(http://www.coe.int/t/dg4/cultureheritage/culture/Routes/default _en.asp).

Existing routes include the following corridors: Danube Road, Diagonal Road,
Eastern Trans-Balkan Road, Cultural Corridor Sofia-Ohrid, Via Adriatica, Via Anatolia, Via
Egnatia, Via pontica and Western Trans-Balkan Route, while among the most popular
cultural routes in the area of Europe certainly are the following: Santiago de Compostela,
Valley of the Kings Route, Hadrian's Wall Path, Limes Road, Via Claudia Augusta, Country
of Qatars, Dracula Tour, Via Romana, Roads of Mozart ...

One of the first European Cultural Routes, the Route of Santiago de Compostela
(also known as the Camino Francés) was established in 1987, and already in 1993 entered in
the UNESCO List of world heritage sites. It spreads through Spain, France and Portugal.
The importance of the route arises from the growth in popularity of pilgrimages, spiritualism
and religion in Europe. The importance of the route follows the growth of the culture, the
popularity of the pilgrimage, spirituality and religion in Europe, and that tourists receive
specific certificate it is necessary to walk at least 15 km or 200 km cross bike (Murray M.
and Graham B., 1997).

Among the most visited in Europe are the following thematic routes: Baroque
Routes, Celtic Routes, Viking Routes, Phoenician Routes, Roman Routes, Gypsy
Route,Routes of Humanism, Route of the Military Defense Architecture, and more and more
significant, cultural routes related to the industrial heritage. The most famous cultural route
in Europe, related to the industrial heritage, is the Ruhr Industrial Heritage Route, which
includes: visits to museums (six), panoramas (nine) and monuments of the industrial
heritage (Hadzi¢ O., 2005). Out of the non-European cultural routes, the following are
known: Silk Road, Salt Road and Slaves Road.

In addition to affecting the promotion of cultural and natural heritage and
contributing to intercultural exchange between different countries, the importance of cultural

routes is reflected in the fact that they create a distinctive brand of countries, they are
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characteristic by a developed tourist infrastructure and include a larger number of tourist
motives.

Their tourism value is in the richness of motives, which can attract tourists of
different profiles (tourists motivated culture, nature-oriented, enthusiasts) and allowing
through a shorter roundtrip to see, experience and meet the growing number of tourist needs.

Cultural landscapes, as well as the cultural routes, are gaining increasing
importance in cultural tourism, as they provide opportunity for tourists to learn about the
development of nature and civilization in a complex and educational way. Combined works
of nature and humankind, they express a long and intimate relationship between people and
their natural environment. Cultural landscapes were placed on the World Heritage List in
1996, and to ensure the adequate protection, a "buffer zone" around them was established.
There is a great variety of cultural landscapes which are representatives of different regions
of the world. Tourists find Mongolian-Manchurian steppe, their nomades, horses and cattle
specially interesting, which all form cultural landscape as “logoatraction” a recognizable
touristic region value (Buckley R., Ollenburg C., Zhong L., 2008).

For example, in many destinations, particularly in Western Europe, strolls are
being organized, which include places where the significant writers and scholars lived and
created, where the famous movies were filmed etc.. Center "Georges Pompidou" in Paris
organizes literary strolls through Paris entitled "TirelessParade" aimed at exploring the
important places in the city (Hadzi¢ O., 2005).

Tourists are also interested in cruising the large rivers, which include a visit of
cultural goods to destinations that are located on the banks of these rivers. In this sense, the
growing importance have the world-famous rivers (Volga, Danube, Rhine, Mississippi,
Neva and many others).

In Montenegro, a protected area of Boka Bay has a huge potential for the
development of cultural tourism. It shows an example of the best used, extremely valuable
historical heritage, through the introduction of modern cultural trends. With such a rich
heritage, which is historically linked with the different nations, religions and cultures, with
unique architectural and natural beauty, the Bay area can be an important cultural point of
Europe and the Mediterranean.

There are numerous examples of cultural landscapes in the world that attract
tourists every day, and the most beautiful of them are on the UNESCO World Heritage List:

Costiera Amalfitana (Italy); Landscape of the Pico Island Vineyard Culture
(Portugal); Tongariro National Park (New Zealand); Royal Hill of Ambohimanga
(Madagascar); Prehistoric Caves of Yagul and Mitla in the Central Valley of Oaxaca
(Mexico); Le Morne Cultural Landscape (Mauritius; West Lake Cultural Landscape of
Hangzhou (China); and many others.

Key factors of the development of cultural tourism in the world in the coming period

End of the XX century has been marked by a progressive increase in cultural
tourism in the world, with a tendency to be even faster in the XXI century (Jovici¢ D.,
2009). UNWTO in the Tourism Development Strategy until 2020 forecasts that international
arrivals will reach the figure of approximately 1.6 billion, and that Europe (with 717 million
anticipated tourists) will still remain the most important tourist region of the world (although
it is anticipated that in the future period a lower rate of growth than the usual will be noted).

In Europe prevails a holiday with the aim of getting to know the culture (34%),
then circular (22%) and urban travels (21%). In the last decade, an increase in the growth of
cultural tourism in Europe by 15-25% has been observed (European Cultural Tourism
Network, 2006). This data is expected in relation to demographic changes.
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ECTN (European Cultural Tourism Network) presents socio-cultural and
demographic trends affecting the growth of cultural tourism in Europe.

The following trends are present:

- population ageing;

- increase in wealth of the population by strengthening the middle class;

- lack of time, increase in the impact of stress;

- more sophisticated consumers;

- growth of Internet use;

- liberalization of transport, internal market and common currency (the euro).

WTO highlights that an increase in tourism market will be significantly affected by
tourists from the growing middle classes of China and India. They will not be attracted of
the European beaches, since they already come from areas where there are such natural
beauties. They will be interested to discover and enjoy in the European cultural heritage.
The European tourism industry must adapt to these changes in demand for new tourists from
the Asian market.

From the aspect of cultural tourism, an upward trend in urban tourism is significant
(City brake), which records the highest rate of growth in the tourism market in Europe.
Approximately 20% of tourists visiting the cities give the opinion that the main motive of
their visit is the culture. It should be borne in mind that there is a much larger number of
participants in cultural activities who visit the cities. These percentages are expected since
the primary and secondary motivations of cultural tourists, taking into consideration also the
ones that often unplanned and unconsciously engage in cultural trends, thus consuming the
cultural products (Baki¢ O., 2009).

A modern tourist is characterized by very sophisticated demands, which are based
on the need and desire to get to know the authentic and traditional specifities of the local
communities in the receptive fields. If we take into account the fact that the local population
is the most relevant in the interpretation, appropriate presentation of the cultural values of
the local community, that is why it is very important that local people have a positive
attitude and contact with tourists and to recognize the positive effects and benefits that may
have been from development of cultural tourism in their environment. In order to achieve
this, it is primarily necessary to raise the cultural and educational level of the local
population to a higher level, because lack of education can lead to cultural conflicts (due to
differences in the value systems and the difference between the host and guest), and which
can become a barrier to social-cultural exchange and sustainability, but also impact on
creating a bad image ofa destination in the tourism market. Cultural tourism development
cannot be achieved at a satisfactory level, unless local communities are aware of the
importance of tourism and the tasks associated with its development.

Concluding observations

Cultural tourism, which was originally developed as an alternative to mass tourism,
that over time acquired specific characteristics of mass tourism, today is undergoing a
significant change that is reflected, among other things, in the close interaction of supply
and demand (guest and host), rapid growth and strengthening role in modern tourism
market.

Taking into account the statistical information which disposes to the World
Tourism Organization, rising trends in tourism will be continued on, with a high percentage
of tourists who have considerable cultural capital. Expansion of cultural tourism in the
modern tourist market have contributed to new forms of tourism in an innovative and
creative way to combine movement with education and recreation (cultural routes, cultural
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landscapes, industrial heritage), providing a unique and authentic experience of what
modern tourists today trace.

From the interaction that occurs in meetings of tourists with locals, rise new ways
of communication, reaching new insights and create new value. The new trend is evident in
cultural tourism - a shift from tangible to intangible tangible cultural value as a lifestyle,
atmosphere and image of a destination, which permanently remains in the memories of
tourists. At the same time, it is of great importance to establish cultural level of motivation
and desire to make contact with the local population of tourists who come, to adapt such a
source of demand, at any time, by giving them quality service and motivating them to do
something more. This interactive and proactive relationship between supply and demand,
which allows tourists himself to actively participates in the creation of their own experiences
during the trip, suggesting that cultural tourism has prospects in developing countries.

As important prerequisites of successful development of cultural tourism in the
modern tourism market are considered to be knowledge, respect and belief in the value of
area in which is lived, and in order to be properly presented to others, local population
should have a cultural habit and desire to spread further, need to understand the benefits that
can derive from cultural, but also other forms of tourism.
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HEPCHEKTHUBE KYJTYPHOI TYPU3MA HA CABPEMEHOM
TYPUCTUYKOM TPKUILITY

MAPUHA WJIMHUUE**, JIOBPULIA JOBUUNR!

'Vuueepsumem y bBeozpady, I'eocpagcxu gpaxynmem, Cmyodenmcxu mpe 3/3, 11000 Beozpao

HU3Boa: Ilocnensse ferieHnje ABaJECETOr BeKa, Koje Cy YjeAHmEHE Haluje MPOIacuie 3a ICLCHH]y KyITypHOT
TypH3Ma y CBETY, JONPHHENE Cy MOJACTHIAbY JbYIH Ha Pa3MHUIIBAKBE O MHTAbY KAKO TypU3aM MOXKE JIONPHHETH
BaJIOpH3alMju Hacneha U KynType WM Kako TypH3Ma MCTe MOXeE yrposuTH. MehyTum, KynTypHa moHyzna naHac,
[pEACTaB/ba He3ao0minazaH M OMTaH €0 MOACPHE TYPHUCTHUKE MOHyAe, Oe3 Koje ce OHa BHINE HE MOXKE HU
3aMHCIIUTH, jep KyITYpHH TypH3aM IIOCTaje CBE 3HAYajHUjU CETMEHT Ha CBETCKOM TYPHCTHYKOM Tpxumrty. OH je
UMao BEJIMKO ydemhie y eKCNaH3MjH TYPUCTHYKE TPaXKibe M TYPHCTHYKE IOHYJE M HHXOBOM HpOdUIHCamy,
noBoiehn 1o 4mraBor Hu3a crenu(UYHMX OOJIMKA TypH3Ma y CBOM OKPHJbY, Na C€ [aHAC CBE BHUIIC MaXKEbE
HIOKJIakha WHAYCTPHjCKOM Hacliel)y, KyITypHUM pyTamMa, KylITYpHHM Iej3aKHUMa M CII., Kao aKTyeJIHUM BHJIOBHMA
KyTATYPHOT TypH3Ma Ha CaBPEMEHOM TYPHCTHYKOM TPXKHIUTY. 3alpaBo, TEOPETHYapH TypH3Ma Cy JaHAC CyOYCHH
ca OpOjHHM M HOBHM THIIOBHMa TYPHCTHUYKHX KpETama KOjH MMajy 3a MOCICOULy CTBapame Pa3iIHIUTUX OOINKa
KyJNTYpPHOT TypU3Ma O KOjHMa C€ HHje HM TOBOPHIJIO Yy NPOILIOM BEKY, a YHICHHUI@A je 1a MPOMEHA TYPHCTHYKE
TpaKi¢ JOHOCH HOBE HAaBUKE M HOBE MOTpeOE Koje Ce MOTY pealn30BaTH caMo Kpo3 IoceOHe BUJIOBE TypH3Ma.

KibyuyHe peun: KynTypHH Typu3aM, KyITYpHH TypUCTa, CAaBPEMEHO TYpPHCTHUKO TPIKHINTE, HHIYCTPHjCKO Haciehe,
KyATypHE pyTe, KyITypHH I1€j3aXK1

YBoa

KyntypHu Typusam oOyxBaTa TakBy NOHYLY KOja yKJbydyje aTpakTHBHE yMETHHUKE
cajpkaje, Kako OHE Be3aHE 3a CBAKOJHEBHU XXHMBOT JIOKAJIHE CpeiuHe, obmdaje W decruBaie,
Tako M OHE BE3aHE 3a NpEe3eHTallje TYpUCTHUKHX nobapa u cneuuduuHocTd oapeheror
nokanurera. KynrypHe aTpakimje cy ImocTale KJ/byYHAa KOMIOHEHTa Yy HpEJCTaBbamy
aTpakTuBHOCTH TypucTruke aectunaimje (Kim H. u ap., 2007).

3ampaBo, KyITypHO-UCTOpHMjCKA IIOHyJa jelHE 3eMJbe, OJf KOje M 3aBUCH DPa3Boj
KyATYPHOT TypH3Ma, MOXeE C€ carjeJaTd ca ABa acIeKTa: MaTepHjaHOT — MOHYIAa Y CMUCIY
KyTaypHOr Hacieha (rpaheBuHe, My3eju M UCTOPUjCKU CIIOMEHUIM...) M HEMaTEpHjalHOI —
MOHyZla y cMUCITy oOWuaja, je3uka, KyiauHapcrsa, ¢oikiopa (Vicentijevic D. u Krasojevi¢ B.,
2004). CymTuHa TakBe IIOHYJE CacToju ce, Ipe CBera, y HHTEpIpeTaluju KyJITypHOT
(MatepujanHOT M HemarepujanHor) Haclieha. MHTepakTHBHA MHTEpIIpeTalMja W Mpe3eHTalIy]a,
perrMo y My3ejuMa M apXeoJIOMIKUM HajasumrtiMa (momyT JeBpejckor Myseja y bepmuny,
I'yrenxajm my3ej y bunbay, my3eja y Jlonnony, Ha Kunpy, utn.) npyxa MoryhHOCT TypucTHMa
HE caMmo, CIMKOBUTHjEe MHTeprperanuje, Beh u MoryhHocT nuyHOr ydemha y mbHMa, JOK HOBH
BUJOBH KYNITYpPHOT TypH3Ma Kao INTO Cy KyITypHE pyTe, KYITYpHH Iej3axu H OoraTtor
uHaycrpujckor Hacneha (y nopehemy ca octanum BUAIOBHUMA TypU3Ma) y HajBUILIO] MEPH Cliajajy
KpeTame ca eXyKallHjoM, IIOJCTHIY HHTEICKTYaIHH U HHTPAKyJITYPHHU JIHjaJIorT.

V3 ummno3zantHe Opojke (mpema UNWTO, on mo cama ocrBapenux 1.087 munmona
Typucta y 2013-T0j roguHY), y KOjUM KYJITYPHHU TypuU3aM y3UMa 3HauajHO ydeuihe, BUIUMO JAa
KYJITYypHH TypH3aM HHjE€ caMO IAacCHBHO NOCMAaTpame M yrno3HaBame Hacieha, Beh u akTuBHO
CyZeJIOBame, PasMUILBAEke U JOXKHBIBA] OCTBAPEH Y COLMO-KYITYPHHM Inpouecuma. JlaHac,
npemMa munubewy D. Joviciéa (2014), ckopo CBakO TYpPHCTHUYKO IMYTOBamE YKJbY4yje HEKe
KyITypHE caipKaje M 3aJ0BOJbaBambe KyITYpHHX MOTpeba OapeM Ha OCHOBHOM HHBOY,
rmocMaTpameM oJpel)eHHX KYITYpHHUX aTpakiiija H CTHIAKkEeM OCHOBHUX HH(pOpMAILIHja O BbUMa.

To moxasyje na, JoOpa MHTEpIIpeTalyja U KBaJUTETHA TYPUCTHYKA MOHYAA JOBOJE 1O
Behe carucdakiuje moTpoimiaya, a KyJITypHH Typu3aM jada CBOjy MO3HIHUjy Ha CaBPEMEHOM
TYPUCTHYKOM TPIKHIITY.

*marinailincic@gmail.com
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IlojaM KyATYpHOT TYpU3Ma U HeroBa yJiora Ha CaBpeMeHOM TYPHCTHYKOM TPKULITY

CBeTcka TypuCTHYKa opraHusauyja je 1985. rogune nana nse AedUHULMje KyITYpHOT
TypusMa — YKy U mHpy. Y yXKeM CMHUCIy, KyITypHH TypH3aM HOJApa3yMeBa KpeTame JbYIH ca
jaKkoM KyITYpHOM MOTHBAI[HjOM — JIe[le YMETHOCTH, ITyTOBamba 10 (PECTUBAICKUX HIH IAPYTUX
KyATypHHX Joralaja, moceTe 3HaMEHUTOCTHMA WM CIIOMEHUIIUMA. Y IIHPEM CMHCITY, KyITYpHH
Typu3aM o0yXBaTa CBa KpeTama JbYAU IIPOY3POKOBaHA TEXKIOM Jia Ce 3370BOJbE IMOTpede 3a
pasHoBpcHOmNly, ycMepeHuM Ka moBehamy KyNITYpHOT HMBOA TIOjEAMHIIA U CTBAPamy HOBHX
3uama (WTO, 1995).

Ca acmekTa TypU3MOJIOTHj€, Y MUTABY je KPeTame TyPHCTa MOTUBHCAHUX KYJITYPOHOM
HOHYJOM, JOK jé ca KyITYypOJIOIIKOT acleKTa KyITypHH Typu3aM IIPOMOLMja KYJITYpHOT
Haclieha, 0IHOCHO KyNTypHHX TOTEeHIIMjasia caBpeMeHor crBapanamTsa (bykuh—/ojunnosuh B.,
2005).

VY pany Richards G. (1996) mara je cnencha nepunuumja: ,,KyntypHu Typuzam
O3HauaBa KpeTame JbYAU KOje je HPOY3POKOBAHO KYITYpHUM aTpakidjaMa H3BaH HHXOBOT
yoOHuajeHOT MecTa CTaHOBama, Ca HaMEpOM CaKyIlbakha HOBHUX HMH(OpMalMja M HMCKYCTaBa,
Kako OHM 3aJl0BOJbUIIM CBOje KyITypHe HOTpebe”. 3a HajjeAHOCTaBHUjY M HajupuxsaheHujy
NeUHUI]Y CMaTpa ce OHa, Y KOjOj Ce KYJITypHH Typu3aM Ae(UHHIIE Kao ,,yuelmhe Typucre y
6U10 KO0jOj BPCTH KYITYpHE aKTUBHOCTU WM J0xuBjbaja‘ (Xawmh O., 2005).

V cBakoj oJf MOMEHYTHX AC(UHHIMja MOXKEMO YOUHTH Ja, KaKO je TPXKHUIITE KyITypHOT
TypU3Ma paciio HEroBO TEXHUIITE je MOMEpPaHO O, MPBOOMUTHOT (IIACHBHOT) IMOCMaTparma
cnomeHuka (Tabema 1), ka MHTerpauuju ca peKpeaTMBHOM IOTPEOOM HpU TYPHUCTHUKOM
KpeTamy’, Aa OWM Haj3ax, HOBH KYITYPHH TypH3aM JOBEO [0 HHTErpAIije MPOM3BOIMmE M
HOTpoIIe cTBapajyhu uBpcTy Besy m3Mmely nmpomsBolaua u moTpomaya, OMOryhHBIIN TYpHCTH
KpeaTHBaH U MPOAKTUBAH MPHCTYII Y 3a0BOJbaBamY KyIATYpPHUX MOTpeda.

Ta6ena 1. EBosrynuja KyJTypHOT TypHu3Ma

ITouerak 1990-Tux, ykasyje Ha 3Ha4ajaH Nepuoj TpaHcHopMallje KYITYpHOT Typu3Ma
KOjH je, 3a Pa3IuKy OJf OPrHHAIIHE OpHjeHTalllje Ka eIUTHO] KIMjeHTeNd (LOK je MpeACTaBbao
aNTepHATHBY MAaCOBHOM TYPH3MYy, DO IIOMEHYTOT IEepHOJa), HAllla0 HOBY NPWIHKY 33 Pa3Boj Y
OpHjCHTALMjH Ka TPKUIITY MACOBHOT TYpH3Ma, & HAKOH TOTa U CTapamy HOBHUX TPXKHUIIHUX HUIIA
(Jovici¢ D., 2014). ¥ ToM nepuoay, BEIMKU Opoj CTyauja HASHTU(HUKOBAO je KyATYPHHU TypU3aM
Kao BHJ TypHU3Ma KojH je y mopacty y EBpomm, a u mmpe. CBeTcka TypHCTHYKa OpraHU3aIMja
(WTO) je pacnonarana ca TOAalMMa O BEJIMKOM pacTy, Op»eM OJ CBHX JAPYrHX OOJIMKa
typusma. [Togetkom XXI Beka, cTyanje mokasyjy a cy Te MpeTHOCTaBKe Ouie OCHOBAaHE U Jia je
Op0j TYPHUCTHYKHX ITIOCETa KYJATYpPHHM OO0jeKkTHMMa M MaHHdecTraimjama 0e3 CyMme Mopactao,
IITO MOTBPlyje eKcIaH3mjy KyITYpHOT TypU3Ma Ha CaBPEMEHOM TYPHCTHYKOM TPIKHUIITY.

Cynehu no npornozama UNWTO, mehyHapoHa TyprcTHYKA TyTOBama he mopacru ca,
Jo cajga octBapenux 1.087 munnoHa gonaszaka roaumse (y 2013. rogunu), Ha 1,8 Munujapau 1o
2030. romune. [Ipuxon ox MHOCTpaHOT Typu3ma nocturao je 1.075 Munujapau noiapa mipom
ceera y 2012. roguny, y oxHocy Ha 1.042 munujapae nonapa y 2011-o0j. IIpema npojexiuju
UNWTO pno 2030. roaune, odekyje ce, Aa ce Opoj MehyHapOAHMX TYpPHCTHUKHX 0JIa3aKa y
cBety noseha y nmpoceky 3a 3,3% roaumme, u 10 y nepuoay ox 2010. no 2030. rogune. OBakas
y3Ja3HM TpeHJ ydyuHHhe Typuszam BojachoMm cBeTckoM mpuBpenHoMm jenarnomhy (http:/
unwto_annual report 2013_web.pdf).

IIpecyany ynory u yTuuaj, y ToMe, UMa IOpacT HHBOa oOpa3oBama Kao M IOpacT
’KUBOTHOT CTaHAapjia cTaHoBHHINTBA (3eMibe CeBepHe, a kacHuje M Jyxue EBpore), xao u

' Ceect 0 moTpebu pekpeauuje noapasymeBa ojapeleHH HHMBO KyJIType, ald M OApeljeHn KyIATYpHH caipikaju
MPOM3BOJIC PeKpeaTHBHE e(eKTe (HIp. CIOPTCKO-3a0aBHE MpHpe0e WM pasriie[ame U YIIO3HABAMBE KYJITYPHUX
CIIOMECHHUKA KOje YKJbydyje MelIauke Type, HApOYUTO aKO Cy CIIOMCHHIU JIOIUPAHU HA TPOCTOPHMA aTPAKTHBHHX
nejzaxa) (Jovici¢ D., 2008).
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rmopact Tpaxmwe y 3emibama Mcroune EBpome (uuju rpahaHu uMmajy MHTEpeC MpEeBacXoAHO 3a
KynTypHe rpajgoBe 3ananHe EBporie). 3a HOBOOTBOPEHO TPXKHUILTE Tpaxkie u3 Vicroune EBpone u
Aszyje jaue je u3pakeHa aTPaKTUBHOCT TPAIUIMOHAIIHE KYJITYpE, IOK j€ 32 IOHOBHE TIOCETUOLIE 1
OMIITE KYJITYpHE MOCETHOLEC MOTpeda 32 ayTeHTUYHOM KYJITYpOM Mame U3pakeHa. 3a BHX je
KOMOWHaIMja yuerma 1 3a0aBe BUCOKE W IOM KYIATYpe, TPaaullMje ¥ WHOBAIMje HajIIPUBIAYHH]C
Gbakrop. Y OKBHpY LIMpEHa TYPUCTHUYKE IMOHYJEC KYATYpHH TypU3aM je OHO BaxkaH U y
eKCHaH3WjHU KYyJITYPHHX MOTYhHOCTM W pacTy TYpUCTHYKOT YTHI@ja, Ka0 M Yy pa3Bojy
MAHEBPOIICKOT TypH3Ma M KyInTypHe monutuke. OCHM Tora IMoKa3ao ce Kao pelleme 3a
pasnmuure npoctope EBpome, on mnpomagama TpaaiUIMOHATHAX WHIYCTPHjCKHX TpajioBa
Enrnecke mo 3arymenux obana Illnanuje. Y TpaJulMOHATHUM TpajioBiMa EHriecke M3BOp Cy
Hajuemthe OamThHAa W Typu3aMm Oa3WpaH Ha MNPOMOIMH HHIYCTPUjCKOT Haciieha, HOK y
MOHOKYATYPHHM TYPHCTHYKHM JECTHHAIMjaMa KYJITypHU TypH3aM IMOKYIIaBa Ja Oyae peleme
3a MPEHATPIAHOCT, CE30HAJTHOCT W OmNajame Opoja Typucra ca aykum OopaBkoM. Mcruue ce
3HauajHa ynora typucrta u3 CeBepHe Amepuke U Janekor McToka Ha caBpeMEHOM TYPHCTHIKOM
TPXKUIITY, jep Cy TH TYPUCTH MHOTO jaye MOTHUBHCAHU KYJITYpHOM OAalITHHOM H
MaHudecTanjaMa, Hero eBPONCKH TYPHCTH, 33/piKaBajy ce AYKE M T'CHEpHUIY MHOTO BHILE
noburu (Vujovi¢ S., 2006; Richards G., 2009). V nocieamux neTHAeCTaK roJHHa, TypU3aM ce
moMepa Ka caMOM BpXy BoaehmX JemaTHOCTH y cBery, u3Mely ocranor, ycmepasajyhu
BPEIHOCTH KYJITYpHOT Haciieha y eKOHOMCKE TOKOBE, IITO HCTOBPEMEHO IIOBJIAUM IHTAame
3allITUTE U OYyBamba KYJITYpHO-UCTOPHjCKUX J00apa oapeleHHX MHCTUTYIHMja U MHBECTHTOPA.
Kao oAroBop Ha NIOMEHYTH PH3UK JOHETE Cy AYTOpOYHE CTpaTeruje 3a O4dyBame KYITypHE
OamTHHE Ha JPXKaBHUM HUBOMMA, Jajyhu TypHCTHMa CPEACTBO 3a 00JbE pa3yMeBame UCTUX, JOK
Cy JIOKQJIHOM CTHOBHHMIUTBY 00e30eamse yuemhe y ToM mpouecy M omoryhuie mpodur Kpos
pa3Boj typuzma (Vujovic S., 2006).

Paznuka u3meljy KynTypHOT TypU3Ma U CBaKOJHEBHOT JKUBOTA CE€ CMambyje M KYITYPHHU
Typu3aM TIOYHMIbE Ja YKJbydyjeé AaKTUBHOCTH KOje TMpPEICTaBibajy ,ylHjamke arMmocdepe
necruHanuje”. Ha Taj HaYMH KyNTYpHHU TypH3aM oOyxBaTa HE caMO IacHBHY KYyJTYpYy OAMOpa,
Beh M aKTUBHY KOH3YMaIlljy BHUCOKE KyIAType KpO3 KOHLEpPTe KIacCMYHE MY3WKE M IHJbaHe
HoceTe My3ejuMa, alll U eJIeMEHTe HOoIyapHe KylIType U 3a0aBe, koja Takohe moctaje neo chepe
kynrypHor typusma (Hadzi¢ O., 2005).

Hakie, 3Ha4yajaH JOMPUHOC Pa3Bojy KYATYPHOT Typu3Ma a0 je OOpa3oBHH CHCTEM,
KOjH je ,,BUCOKY" KYJITYpY YYHHHO JIOCTYITHOM IIMPOKO] MOMYJAIMjH, ITO je Y HOCICABUX 25
TOJIMHA PE3YNTHPAJIO U3Y3€THUM IOPAaCTOM HHTEPECOBama TYPUCTa, Y MHOTUM 3eMJbama, 3a
1oceTe My3€juMa, ¥ MHOBAaTHMBHOM HAauyMHY HHXOBOT KOMOMHOBama Ca OCTAIUM KYITYpHHM
nobpuma.

Janac, npy TypHCTHYKMM KpeTambUMa MOTHBHCAaHUM KyNTypoM, cBe BehH 3Hauaj
npunaje ce cnenupuyHuM Mysejuma (Richards G. u Wilson J., 2006). ITocere uyBeHOM MYy3€jy
caBpeMeHe YMETHOCTH - [ yeenxajm y bunbay, (y mmanckom rpaay buibay, cpenuinty obnacTtu
backuje), moka3syjy Kako ce MHIYCTPHUjCKO Haciehe Moxe Mpe3eHTOBAaTH TYpUCTUMA Ha jelaH
WHOBaTHBAaH W 3aHMMJbMB HaumH. Hamme, my3sej je msrpahen 1997. roguHe y MHIYCTPUjCKOM
Jleny Tpaja, y cpei Joka 3a OponoBe u yenmdaHe. CTalHy MOCTAaBKY YMHH YMETHHYKA 30MpKa
3Ha4yajHuX yMmeTHuka 20. Beka, KOjy y Jajeko Behoj MepH YMHE HHCTalaluje U pasHe
eNIEKTPOHCKe (opMe, NOK Cy TpaaulMOHamHe (OopMe YMETHHUYKOT H3pa)kaBama (CIHKEe M
CKYJINTYpE) 3aCTYIJbeHE Y MHOro MameM Opojy. 'omune 2008. 3abenexen je Hajpehu Opoj
nocerunana (951.369) (Hadzi¢ O., 2005). OBaj My3ej je IpaBu IpUMep M IOKa3aresb
OXHBJbABalha M IPE3CHTOBAWAa HHAYCTPHjCKOT Hacieha oBe 00JacTH W HOBOT KOHIENTa
IUIaCMaHa KYJITYPHUX BPEAHOCTH Ha CABPEMEHOM TYPHCTHYKOM TPIKHIITY.

VY robGanHUM TYpPUCTHYKHM pa3MepaMa KyliTypa M 0orato KyiTypHO Haciehe
oIpeljeHnX MpocTopa MOCTANM CYy 3HAYajaH YMHMIAL KOjU YTHYE HA BUTATHOCT KOHKYPEHTHOCTH
YKYIHOT TYPUCTHYKOT IIPOU3BOJA HEKe 3eMJibe. JlaHac, y KyITypHO Hajpa3BHjeHHjHM CpelrHaMa
MoceTe My3ejuMa, CIIOMEHUIIUMA KYJIType, U3l10k0ama, KOHIIepTHMa, MaHUuecTaljama, 1 1ajbe
Cy BeoMa MacoBHE, a BpJIO YEeCTO C€ CMarpajy ¥ OCHOBHHM MOTHUBOM OpTraHH30BaHHX
Typuctnukux nmyropama (Tomka D., 2006; Hadzi¢ O., 2005). KynrypHa nemasawa y Urtanuju u

44



jyxHo] DpaHIyCKOj, MOCEOHO Cy MpEno3HAaT/bUBa HAa TYPUCTHYKOM TPXKHUIITY U MOTHB CYy
MHOTHX TYPHCTHYKHUX KPETamba.

Jakie, y cBeTy je OaHac €BHAEHTaH TPEHA IOpacTa HMHTEpeca 3a KyITypHUM
TypUCTHYKUM npousBogumMa, a WTO npensuba na he Tpkuiite KyaTypHor TypuzMa OUTH jeIHO
o mer Bojehux cermMeHara TYpHCTHYKOT TpXKHIITa y OyayhHocTu (mOpea aBaHTYPUCTHUYKHX
IMyTOBamba, €KO TYPH3Ma, KpCTapema U TeMaTCKOT TypusMa). I[IyTHHYKO yapyxeme manuduike
obiact (PATA) uneHTu(uUKyje MOpacT PENUTHO3HOT TypH3Ma Kao BaXKHOT BHJA TypuU3Ma Y
OymyhHOocTH. PacTe ymora KOHIPECHO-IIOCIOBHOT TypH3Ma M JPYrHX BHIOBa HOCIOBHUX
MyTOBamWa, Ma je cBe Behu 3axreB 3a KynTypHUM U oOpazoBHuM aktuBHocTuMa (Bakuh O.,
2009).

3a BehuHy Typucra, MOTUBHCAHUX KYJITYPOM, U JIajb€ CY HAj3aHHUMJbUBHjE TYPUCTHUKE
BpeaHocty ca UNESCO-e mcrte. CBercka KynTypHa OamTuHa o0O0yXBaTa CIOMEHHKE,
rpaheBUHCKe LIeNMHE, JIOKAIUTETe HUCTOPHjCKe, HaydyHe, eTHUKe W apXeoJolKe BpeaHocTH. 1o
1997. roaune y MTUCTY CBETCKE KyJITypHe OamrTuHe ynucano je 506 no6apa (u to 380 KynTypHUX,
107 mpupoanux u 19 MemoButux), 1ok nanac (y 2014-toj ronunn), UNESCO-Ba sucra 6poju
ykynHo 981 crnomeHuk — of udera: 759 xynrypHuX, 193 npupoana u 29 xomOuHoBaHux y 160
npkasa (http://whc.unesco.org/en/list).

Tumosoruja u ocCHOBHe cOLHO-IeMOrpadcke KapaKTepucTUKe ,,KYJITYPHUX TypucTa®

Jla Ou KynTypHH TypU3aM O0YyBao, alM U IOOOJBIIA0 CBOje MECTO Ha CaBPEMEHOM
TYPUCTHYKOM TPIKHIITY, HEOIMXOAHO je Ja CBOjy TYPHCTHUYKY MOHYAY Ha mrTo 0oJbu Moryhwu
HAa4YMH YCMEpH Ka TYPUCTHYKO] TPAXIbH, 1 je KOHTHHYHPAHO Mema, puiarohasa u ycaBprasa.
CamuM TuM, OUTHO je mperno3HaTH (AeduHUCcaTH) ,,IPaBOr* KyJATYPHOT TYPUCTY, YKa3aTH Ha
HEeKe KJbyYHE KapaKTepUCTHKE U IIPHKAa3aTH THUIIOJOTHjy TakBHX Typucra. CXOIHO oOmIITe
MIO3HATUM KapaKTepUCTHKaMa KYITypHHX TypHcTa (BHCOK HMBO 00pa30Bama, BUCOKA IPUMAamba,
gemrha ImyToBama, YKIJbydyjyiH U IIOCIOBHA ITyTOBAbha, YHIHCHHIY Ja TPOILIE BHIIE IT0 MYTOBAbY
0/l TIPOCEYHOT TYPUCTE), KYJITYPHH TypU3aM OCTBapyje 3HAuajHE EKOHOMCKE MPEIHOCTH IO
JecTuHanyjy npusiauehu Typucte Behe morpomauke MohM, Mambe je IOMIOXKAH YTULAjJy
CE30HAIIHOCTH, a HJCHTU(PHUKOBAH je U Kao 3HadajaH W3BOP 3amolibaBama y Oyayhnoctu. To je
JIOIPUHENO J1a ce OpojHE CTYAUje U BUXOBU ayTopH 0aBe KIaCU(PUKALMjOM KyITYPHHUX TYypHUCTa,
y IMJbY NTOMarama TYPUCTHYKO] MOHYIU OoApel)eHnX pelenTHBHUX NECTUHAIM]a, J1a KPO3 CBOjY
HOHYAy INpPENO3Hajy M HPHUBYKY OnpeheHM TPXKHUIIHE CE'MEHT TPaXie, a y CBOjy KOPHCT,
00e30e1e KOHKYPEHTCKY IPEJHOCT Ha TYPUCTHYKOM TPIKHIITY.

Lambert T. (2011), ,,xynTypHOTr TypHCTY* Ae(UHHIIE Kao ,,0MI0 KOI MOjeAUHLA KOjU
[IOCeTH KYNTYpHE HMHCTUTYLOHj€ WJIM MECTa, Kao IUTO Cy MY3€jH, apXeoJOIIKO M KyIATypHO
Hacnehe, onepe, no3opuilta, ecTUBAIU U APXUTEKTYPa, CBE AOK je naneko o kyhe“. ITonazehu
0J1 YHILCHUIIC JIa TOCTOje U3BECHU HeAocTal y nopehemy cranaapaa usMel)y Bapujadbau kao
ITO Cy MOTHBAIMja, MOHAMIAKE W CIHPEeMHOCT TYPHUCTAa Ja YYeCTBYjy y KyITypHHM
akTUBHOCTHMA, OpojHu aytopu (McKercher B. u gp., 2002; Kim H. u ap., 2007; Lambert T.,
2011; Gnoth J. u Zins H.A., 2013) ce ciaxy Ja mocroje u3BecHe pasiuke Mel)y Typuctuma, Koje
MOTY yTHULIATH Ha ,,yMEpeH"* U ,,IMJbHH * HHTEPEC YCMEPEH Ka KyJITYpH Y YKYITHOM TyPUCTHIKOM
uckyctBy. OHH TIpemIaxy M3JBajarbe IeT PAa3IMIUTHX THIIOBA KYITYPHHUX TYPHCTa, U HA OCHOBY
BUXOBE THIOJOTHje ofpelyjy (Mepe) BUXOBO YKYIHO aHraxoBame/ydemhe y KyJITypUM
aKTUBHOCTUMA, IPU TYPUCTUUKO] oceTu oapeheHuM nectuHanyjaM. Jlakie, u3nBajajy:

1. Cepcucxo0Ho2-8UCOKOMOMUBUCAHO2 KYIMYPHO2 MYpUcmy KOora KapaKTEpHIle BHCOK

KBaJIUTET/yOOKO UCKYCTBO;

2. Paszenedaua KynmypHux 6peoHocmu — HHUXOB HHTEPEC je Y MOCETH CaMO IJIaBHHM

TYPUCTHYKHM aTpakiyjamMa (BUCOK KBAIUTET/IUIUTKO UCKYCTBO);

3. Ilospemenoc xKynmyproe mypucmy — KyATypa jeé eJIeMEeHT O Major 3Hadaja 3a HBHX

(cKpOMaH KBaJUTET/TUIMTKO UCKYCTBO);

4. Cnyuajuoe kynmypHoe mypucny — KyATypa HUje eIeMEeHT HHTepeca, KOHTAaK H UCKYCTBO

Cy CTOra NOBPIIHK (HU3aK KBAJUTET/TUIMTKO UCKYCTBO);
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5. Cnyuajuoe/neouexusanoz KyimypHoe mypucmy — KyATypa HUje TJIaBHH HHTEPEC, alld
YKOJIMKO nohe JO KOHTAKTa, MOCTIDKE CE BEIMKO HCKYCTBO (HHM3aK KBAJIUTET/ITyOOKO
HCKYCTBO).

AyTtopu yKasyjy Oa HHCY CBH KYyIATYpPHH TYPUCTH jE€AHAKO MOTHBUCAHH WU
3aMHTEPECOBAHM 3a KyNTYpy M Ia he BuIlle MOTHBUCAHHM TYypHCTH OWTH BHILIE aHTAXXOBAHH, Ha
ny0JbeM HHBOY, Ca KYJITYpHUM aTpakiujaMa, ¥ Kao pe3ynrar hie uMaTh 3Ha4ajHHje TYPUCTHIKO
ucKycTBO. M3 HaBemeHOr je jacHO Aa TypUCTHYKa IOHYJa Y KYITYpHOM TYpU3My Mopa
NpPEABUICTH W TPABUJIHO aHAJNM3HPATH CBaKd OJ HABEJCHUX THIIOBA TYPUCTE W HCTHMA
[IPWIArOJUTH CBOjY TOHYLY.

Kim H. u gp. (2007) cmatpajy fa OMTU aKTHUBaH IOTpOLIAY KyIATYpHHUX IPOMU3BOJA
3axTeBa ojpeheHH HHMBO 3HAaWa W TO3HaBama (KYJATYpPHH KamuTal) KOjU je HeCcpa3MEepHO
JOCTYIaH Pa3IMYUTHM JPYIITBEHHM Kiacama, IpH 4eMy C€ OCTBapyje CHMOOIMYHO 3HAUYCHE
BE€3aHO 3a MOTPOLIKY KyATYpHHUX NpousBozaa. [Ipema oBoM cxBaTamy, BUILE je BepoBaTHO 1a he
TYPHUCTH U3 BUCOKE KJIace KOH3YMHPATH KYITYpY HpeHI-EHOT yKyca (HIIp. YMETHUYKE TallepHje,
orepa, KOHIEPTH KIACHYHE MYy3HMKe), JOK he TOjeAMHIM HHXE Kiace Npe KOH3YMHpaTH
,IPOCTHjy KynTypy™ (Hmp. ¢uiamoBe, pok KoHuepTe, (oyik QecTuBajie HUTH.) Kao pe3yirar
HEeCcpa3MEepHOT KYITYpHOT Kamurana. Jakie, HEUMju COLMO-EKOHOMCKH CTaTyC, KOjU €€ 4eCTO
JOKMBJbABA KA0 TI0Ka3aTesb KYIATYPHOT KamuTaia, MOXE WrpaTH ICHTPAHy YIOTY Y
onpehuBamy yduemha TakBOT TYpHCTE€ Y KYATYPHOM TYpU3MY U KOH3YMHpAamy KYITYPHHX
TYPUCTHYKHX NPom3Boga. OCHM COIMO-EKOHOMCKHX, HeKe aeMorpadcke KapaKTepHCTHKE Kao
IITO Cy ITOJT U CTapOCT, MOTY OUTH ITOBE3aHe ca 00pacueM KyJITypHE IOTPOIIhE.

baBehin ce eMNUpHUjCKUM HMCTPaKMBAKEM y CBOJUM paJlOBUMa, MOMEHYTH ayTOpH,
Jonaze N0 reHepanu3yjyhux 3akipydaka Ja Cy JKeHE MO3HaTe Kao BHUILNE aKTHBHU MOTPOILIAYH
KyATYPHHX BPETHOCTH Y OJHOCY Ha MYIIKapIle; Kao U J1a cy TypHCTH 3peJie CTapOCTH aKTUBHUjU
Yy KYAITYpPHUM TYPUCTHYKHM KpETalhMMa W KOH3YMHpPAlhy KYITYPHHUX BPEIHOCTH, Kao0 IITO CYy
HOp. yMeTHHYKH (ecTtuBaad. Kako Cy TypHCTHYKa KpeTama YCIOBJbEHA PEKPEaTHBHOM H
KyJATYpHOM MOTPeOOM, BHIIM KYJITYPHH HUBO CTAHOBHHMINTBA 3HAYM WHTE3WBHHjA M yYECTAJIHja
Typuctnika kperamwa (Crankosuh C., 2008).

AKTYyeJHH 00/1MIH KYJITYPHOI TypU3Ma Ha CABPEeMEHOM TYPHCTUYKOM TPKUIITY

KynTypHe BpemHOCTH W €NEeMEHTH YKJbYYEHM Yy TYPUCTHUKY IIOHYAY, HMajy
BUILECTPYKH 3HA4aj, KAKO 3a TYPUCTUYKY MOHYIY, TAKO M 32 MOTPAXKIbY: TYPUCTHYKY MOHYIY
4yiHe 0OraTHjoM U JomnpuHoce Behum koMepuujaiHUM edekTuMa, JOK 32 TYPUCTHUYKY TPAKEbY
3HauYe 3aJ0BOJbABAE FUXOBHUX CHEUU(PUYHUX MOTpeba (32 HOBHM Ca3HAWmUMA, Y)KUBAHEM Y
BU3YEIHUM €()eKTHMa, BUIIIC Ca3Hamba O JKUBOTY MOjEAMHUX OWBIIMX LUBHIN3AIMja, aKTUBHO
yuemthe u ci.). Ca TUM y BE3U U jeCy MHTEPECOBamba MOJEPHOI TYPUCTE KOjU HA CaBPEMEHOM
TYPUCTHYKOM TPXKHMIUTY OUYEKyje HEIITO WHOBATHUBHO M KPEATHBHO, a IITa KYATYPHH TypH3aM
MOXeE J1a TIOHYJH CBOjHM MOMYJNAPHHM U aKTYSITHUM OOJIMIMMA Y BHIY: OOTaTOr WHIYCTPH]jCKOT
Hacneha, yuemha y KynTypHHM pyTama, KyJITypHHM II€j3aKUMa, KyJATYPHHUM IPOjEeKTUMAa Kao
LITO CY, Ha pUMED ,,EBPOIICKHU rpaioBU KynType .

IIpunukom miaHupama pa3Boja TypUCTHUKE MOHYAE oapeheHe nectunanmje, morpeGHO
je y3eTn y o03Mp CBe PacIONONKHBE pecypce ca IHJbEM OAPKHBOCTH TypHU3Ma TOT IIPOCTOpA.
Benuku Harmacak ce, mpu TOMe, CTaBJba Ha MOTpeOHE rpaljeBUHCKE 00jeKTe Kao 3HaudajaH JIeo
TypUCTHYKE MHOHyHe. JemHa OX  CONyIHja, ald yjeqHO M CKYyIUba, jeCTe IIPOjeKTOBAKE H
U3rpajilba HOBUX oO0jekara 3a CMEIITa] W YrOCTHTEJCTBO, pEKpeanujy, 3abaBy M KyJITypHE
caapkaje. MehyTuM, HepeTko ce y OIM3UHU HOBOM3Tpal)eHUX, Y3IIDKY M 3HANHE OPOHYINX U
HamylmTeHUX rpaljeBHHa Koje cy ce, HCTO TakKo, MOIJIE MCKOPHUCTUTH Yy TYPUCTHUYKE CBpXE
(Kynenosuh P., 2000-2001).

Hnoycmpujcko _nacnele je nepuHUCAaHO Kao OCTAlld HMHAYCTPHjCKE KYIATYpe OJ
UCTOPHjCKE, TEXHOJIOMIKE, IPYIITBEHE, HAyYHEe M apXMTEKTOHCKE BPEIHOCTH, KOjU 00yXBaTajy
UHIYCTpHjcKe 00jeKTe, MalluHe, pyJHUKE, UH(pacTpykTypy, crambOeHe objekre rpahene 3a
pamnuke U ciuuHOo. OHO je MeMopHjal 0 )KUBOTY pajJIHUKa, 4eCTO CUMOOJ Iporpeca U moHoca 3a
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JIOKAJIHY 3ajelIHHILY, JIe0 JIOKAJTHEe UCTOPHUjEe U UICHTHUTETA, a JAHAC MHOTH 00jEKTH MPENICTaBIbajy
BaxkHe penepe y rpany (Industrial heritage: the hidden face of European identity, 2004).

Hcropuja, apxurekTypa, a y HOBHje BpeME M HAIyIITEHH WHIYCTPHUjCKA OOjEKTH,
NpHBIAYe CBE BMIIE TYPHCTa, Ma Cy HEKAJallbe MHIYCTpHjcke 30He cBe mocehemmje ° (The
NizhnyTagil Charter for the Industrial Heritage, 2003; English Heritage, 2004). Pa3Boj Typusma
6a3upaHOr Ha MHAYCTPUjU HOJpa3yMeBa OTBapame My3eja MHIycTpuje (kao Ha mpumep, Beh
nomeHyTH ['yrenxajm mysej y busnbay), u mpuapyxuBawme nocrojehum kynTypHUM pyTama u
ImporpamMuMa KOjH IIOBe3yjy HWHIYCTpHjcke croMeHHke EBpore, kao mTo cy [laHH eBpoICcke
6amrrune, European Cultural Routes i ERIH (European Route of Industrial Heritage). Typuzam
Oasupan Ha Haciehy OM Kpempao 3amocliee, TOHEO IPHXOJEC U TYPHCTE, ald H OXKHBEO
HEKaJallibe TPaJicKe YeTBPTH U LICHTPE.

INepcnexkTrBa y OAHOCY IpeMa IUIaHHpamy y BE3W Ca HHIYCTpHjcKMM Haciehem
Mmokasyje lla ajganraiuja ¥ MpuMeHa WHAYCTPHjCKUX o0jexaTa MOXe JOBECTH A0 yHampehema
HOpOCTOpa, IITO JaJbe MMa CHHEPTUYKH edekaT Ha M3rpajlby HMMHIA, €KOHOMCKOT pacra U
nmpomoijy mpocropa. IIpomMoBucame MOCEOHOCTH MPOCTOpa, KOjU C€ Hala3W YIpaBo Yy
KyITYpHOM Hacliehy, je moceOHO 3HauajHO 3a OHE IPOCTOPE KOjU Cy NOXUBEIU OIaJame
HHIyCTpH]E.

Huz mpumepa y cBeTy ykasyje Ha HHIYCTPHjCKO Hacielje xao kaTamusarop ypOaHe
00HOBe U MOT'YRHOCTH OCTBapuBama JOAATHUX NPUX0a KPO3 TypH3aM:

Kacmaguno je Hekajamima HHIYCTPHjCKA YETBPT y LEHTPY MamdecTepa, Koja JaHAC
IpeJcTaBiba IPUMep yCIIeIIHe peakTHBAIYje HHIYCTPHUjcKor Haceha.

Emwep napx y Hemaukoj je 3Ha4ajan 300T HHTETPATHBHOT PUCTYIa OOHOBH U BEIIUKO]
nocBeNeHOCTH MUTaky €KOJIOrHje, M MI0Ka3yje KaKo 4ak U 3arajeHe UHIYCTPUjCKE 00TaCTU MOTY
OWTH TPETBOPEHE y 3€JleHe, YUCTe W OAPXKMBE NPOCTOPE, W TO Y3 OUYBambe MaTEePHjalTHHX
OCTaTaKa HeKaJallkhe HHIYCTPH]e.

ITo3uTHBHE CTaBOBE W MpuUMepe KOpHUINhema 3alylITeHUX MHIYCTPHjCKHX oljekara y
TYpUCTHYKE CBpXe, Hala3uMO U y XpBaTcKoj, Ile ce Kao ,jefaH O HajOOJbHX HadHWHA
CMambHBaka NPHUTHCKA Ha KJbYYHE TYPHCTHUKE aTpakiuje, CMaTpa pPEBHTAIM3aLHja CTapHX
TBpJaKa Y3IyX jajgpaHcke oOalle, HaIyIITEHUX BOJHUX o0jekaTa M CKIAJUINTA, JEPYTHUX
JIBOpalla KOHTHHEHTaJIHE XpBaTCKe, T¢ HEypeAHUX uHaycTpujckux objekara” (Fero T., 2011,
p.5). ,,Kyarypa ce maHac cmarpa 3a MarndHy 3aMeHy 3a cBe HecTale (habpHKe M MararuHe, Kao
WHCTPYMEHT Koju he KpewpaTw HOBY CluKy ypOaHe cpenuHe, unHehu rpaja NMPUBJIAYHUjUM 32
karnutan 1 npodecuonanue’ (Hall C.M., 2000, p. 640).

Wupyctpujcko Hacnehe Moxke na mnpeicraBjba 3HAuajaH IMOTCHIUjall y PasBojy
KyITypHOT TypH3Ma, Kao KyITYpHH pecypc dHje OM YKJbyYHMBAaKkE y TYPUCTHUKY HOHYIY
JIOTIPHHENIO HCHOj aTPaKTUBHOCTH M oOorahuBamy cajapikaja KOjU HE CHalajy y Kareropujy
TUIMIYHUAX TYPUCTHYKHX aKTHBHOCTH. Y NPHIOr WCTOj TE3W, TOBOPUM U YHECHHIA Ja je Ha
CaBPEMEHOM TYPHCTHYKOM TpPXHMIITY cBe Behu Opoj BENMKHMX KOMIIAaHHMja KOj€ OpraHu3yjy
pasiIMYUTe AaKTHBHOCTH 3a CBOje IIOCIOBHE INApTHEpE U 3allocieHe, jporahaje Koju Tpaxe
HyOOH4YajeHO OKPYKEHE, aTUITHYHO M ayTEHTHYHO, a Koje he moOoJblIaTi HMHII KOMIAHH]j€ WITH
MOTHBHCATH 3aIllOCJICHE Ha KBAIUTETHHjE pPe3yiTaTe pajga. Y TOM CMHCIY, OpojHE 3eMJbe CBETa,
ykipydyjyhu u CpOujy Tpeba ia BuIe CBOjy IIAHCY.

Ha Tepurtopuju EBponcke YHuje, on ctpane Casera Espone, 1987. roguse ocHOBaH je
nporpam  Ilymeseu Kynamype 4YHWju Cy OCHOBHHM IMJBEBH: IOIU3AHE CBECTH O €BPOICKOM
KyITypHOM HICHTUTETY, NpOMOIHja MehyKynTypHUX M Melypenurujckux BpPEeIHOCTH Y CBPXY
00JbET pa3zyMeBama CBPOICKE UCTOPHUjE KAa0 U YyBamke M yHarpeheme KyJATYPHOT M MPUPOIHOT
Hacsieha pagu moOosblIama KBAINTETa KUBJBCHA, COMMO-CKOHOMCKOT M KYJITYpPHOT pa3Boja. Jlo

3 Mupycrpujanusanuja XIX Bexa y EBponu je 3Haumia MOJEpHM3AIM]y M yJNa3ak y caBpeMeHO 106a. Y jaToM
KOHTEKCTY, MHIYCTPHjCKO Haciehe mpencraBjba OHWTaH €IEMEHT CaBPEMEHOT EBPOICKOT MHJCHTHUTETA.
Wnpycrpujcko Haciehe Mma IpymTBEHY BPEIHOCT Ka0 MEMOpPHja O JKMBOTY OOMYHMX JbyaH, MHore (abpuke cy
Omie CBaKOJHEBHO OKPYXKCHE 3a TeHepaluje paJHUKa M IIPeACTaBJbale MpUMEp HHIYCTPHjCKOT IIporpeca U
MOHOCA 32 JIOKAJHO CTAHOBHHUIITBO.
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2012. ronune, nornucana cy 173 cnopazyMa o KyJATYpHHUM pyTaMa U peanu3oBano 998 norahaja
(http://www.coe.int/t/dg4/cultureheritage/culture/Routes/default_en.asp).

ITocrojehe pyre oOyxBarajy cneaehe kopupope: JyHaBcku myt, J[ujaroHanHu myr,
Hcrounu TtpancOankancku nyt, Kyntypuu kopunop Coduja—Oxpun, Via Adriatica, Via
Anatolia, Via Egnatia, Via Pontica v 3anaqHu TpaHc-OallkaHCKH MyT, 0K Mely HajrmomynapHuje
KyITypHE pyTe Ha npocTtopy EBpomne cBakako cnanajy Santiago de Compostela, pyra Jlonune
kpasbeBa, Craza XazapujanoBor 3upaa, Ilyr mmmeca, Via Claudia Augusta, 3emiba Katapa,
Jpakyna typa, Via Romana, nyresBuma Mouapra...

Jemna on npBux kynrypHux pyra EBpome, Santiago de Compostela (mo3Hara u xao
Camino francés) ycnoctaBibeHa je 1987. rogune, a Beh 1993. roqune ynucana y UNESCO-By
JUCTY cBeTcke OamTrHe. Pyra nponasu kpo3 [lnanujy, ®pannycky u [lopryranujy. 3Hauaj pyre
HOPOU3WIIA3N M3 pacTa KylType, IOMYyNIapHOCTH Xojpodamrha, CHHpHUTyanu3Ma U peluruje y
EBpomnu, a na 6u Typucra n1o6uo oapehenu ceprudukaT moTpeOHO je na mpenenayn HajMame 15
km wim na npehe 200 km Ounuxiiom (Murray M. u Graham B., 1997).

Meby najnocehenunjum y EBpomnu cy cnenehe temarcke pyre: 6apokHE pyTe, KEITCKE
pyTe, BUKUHIIKE pyTe, (peHHUaHKCe, pUMCKe pyTe, murancka pyra (Gypsy), pyra XyMaHH3Ma,
pyTa BojHE o1OpamMOeHe apXUTEKType U CBE 3HAa4YajHHUje, KYJITYpHE pyTe Be3aHE 3a HHYCTPH)CKO
Hacnehe. Hajmo3naTtuja KynTypHa pyra y EBponu, BezaHa 3a uHIyCTpHjcKo Haciuebe, je Pypcka
pyma undycmpujckoe Hacieha, koja o0yxBara: mocere MysejuMa (Iect), naHopamama (JIeBeT) U
cnomenuuma uHaycrpujckor Hacieha (Hadzi¢ O., 2005). Ox BaHEeBpONCKHX KYINTYpHHX pyTa
HO3HATE Cy: IIyT CBUJIE, ITyT COJU U ITyT poOoBa.

Ocum 1mTO yTH4y Ha yHampeheme KyITypHOT ¥ IPUPOAHOT Hacieha u mTo gonpuHoCce
MelykynTypHOj pasMenu m3Meljy pasinunTHX 3eMasba, 3Hauaj KYITYpHHX pyTa OIJiefa ce Uy
TOME, IITO OHE CTBapajy MPENo3HATJEUB OpEeH]l 3eMajba, KapaKTEPHCTHUYHE CY IO Pa3BH]jCHO]
TYpUCTHYKO] HUH(QPACTPYKTypu M oOyxBarajy Behu Opoj Typucruukux MortuBa. Ibuxosa
TYpUCTHYKA BPEOHOCT je y OorarcTBy caipkaja MU MOTHBA, KOjuMa MOTY mpuByhH Typucre
pasIMUUTUX IpouiIa (TypHUcTe MOTHBUCAHE KYJITYPOM, IIPUPOJHO OPHjeHTUCAHE, CHTY3HjacTe)
u mro omoryhaBajy na ce kpo3 kpahe Kpy>XKHO NyTOBame BUIM, TOKUBH M 3370BOJbU Behu Opoj
TYPUCTHYKHX IIOTpeda.

Kynmypuu_nejzaxcu xao u KyntypHe pyre no6ujajy cBe Behu 3Hauaj y KyaTypHOM
TypU3My, jep HOpyxajy MOIyhHOCT TypuCTHMa [a yIO3Hajy pa3Boj NPUPOJAE U LUBUIM3ALMjE HA
jenaH KOMIUIEKCaH M elyKaTHBaH HaynH. KOMOWHOBaHMM pajoBHMa IPHPOIE U YOBCUAHCTBA,
OHHU H3pakaBajy Ayry M HHTHMHY Be3dy HU3Mel)y JbyIM M HBUXOBOT IPHUPOJHOT OKPYKEHa.
KynrypHau nej3axu cy craBibeHn Ha JIucty cBercke Oamrune 1996. roauHe, a paan aJeKBaTHE
3aIlTUTE YTBPhEHa je ,,TaMIIOH 30Ha“ OKO BbUX. IlocToju Benuku u360p KyATypHUX I1€j3aKa Koju
Cy MpPEeACTaBHULHU PA3IMYATHX peruoHa y cBeTy. IloceOHO Cy TypuCTHMa HHTEpECaHTHE
MoHroJcke crene ¥ BHXOBH HOMAIW, KOBU M roBela KOjH (HOPMHpajy KYITYpHH Iej3aX Kao
,,JIOTO aTPAKLKjy* U NPENO3HATIbUBY TYPUCTUUKY BpeaHocT pernoHa (Buckley R., Ollenburg C.,
Zhong L., 2008).

Y MHOrMM JieCTHHAIIMjaMa, HApOYHUTO y 3amanHoj EBponu, opranusyjy ce meTmhe, Koje
YKJBY4yjy MecTa IJie ¢y OOpaBHIIM M CTBapaly 3Ha4YajHH MHCIU M HAYYHUIU, TC Cy CC CHUMAIH
no3Hatu puimoBu uta. Llenrap ,,Georges Pompidou® y ITapusy opranusyje KibHKEBHE IICTHEC
ITapu3om, 1oz HacIOBOM ,,HeyMOpHHH meTa4yd™, YUjH je IUJb yHO3HABamkEe 3HAYajHHX MECTa Y
rpany (Hadzi¢ O., 2005).

Typuctu cy Takohe 3aMHTEpEecOBaHU ¥ 3a KPCTapemha BEIUKAM peKaMa, Koja yKIbYdyjy
1 o0uIIa3ak KyJITypHHX j00apa Ha JeCTHHAIMjaMa Koje ce Hajla3e Ha o0ajaMa OBHX peka. Y TOM
cMmucity cBe Behu 3Hauaj uMajy cBETCKH no3Hate peke (Boara, lynas, Pajua, Mucucunu, Hesa u
MHore apyre). Ha teputopuju Llpue T'ope, 3amruhenn npocrop BokokoTropckor 3anmBa mMMa
orpoMaH IOTEHLYjal 3a pa3Boj KyITypHOI TypHu3Ma, jep [OKazyje Ipumep H00po
uckopuuheHor, u3y3eTHo BpeaHor ucropujckor Hacieha. Ca tako OoratiM HacieheM koje je
KpO3 HCTOPHjy IOBE3MBAJIO pa3IHYUTE HApPOAE, DPENUTHje M KYNType, Ca jeqUHCTBEHHM
APXUTEKTOHCKMM M NPHPOJHHUM JieTloTaMa, IpocTop boke Moxke OMTH BakHa KyITypHa Tadka
Menutepana u Espone.
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BpojHu cy mpuMepH KyNTypHHX Iiej3axKka Y CBETY KOjU MpHBIAYe TYPUCTE, & HajJICIIIN
mehy muma Hamaze ce Ha UNESCO-Boj smctu cBercke Oawrtune: Costiera Amalfitana
(Uranuja); Landscape of the Pico Island Vineyard Culture (Iloptyran); Tongariro National Park
(Hosu 3eunann); Royal Hill of Ambohimanga (Manarackap); Prehistoric Caves of Yagul and
Mitla in the Central Valley of Oaxaca (Mekcuko); Le Morne Cultural Landscape (Maypuuujyc);
West Lake Cultural Landscape of Hangzhou y Kunu u OpojHu IpyTrH.

K/by4HH YHHUOLHM Pa3Boja KYJTYPHOT TYpU3Ma Yy CBETY Y HAPEJIHOM MEPHOLY

Kpaj 20. Beka o0enexkuo je pacT KyATypHOr Typu3Ma y CBETY, ca TeHAELMjoM Ja Oyne
jour yopsanuju y 21. Bexy (JoBuumh 1., 2009). UNWTO y Crpateruju pa3Boja Typusma o
2020. rogune npensuba na he uHTepHAUUMOHATHU Aojacuu goctuhu mudpy ox npubnmwkHo 1,6
Mmuwijapau, a na he Epoma (ca 717 munmoHa npeaBuheHMX TypuCTa) M Jlajbe OCTATH
Haj3Ha4ajHUjU TYPUCTUYKU PErMOH cBeTa (UMako ce npenasuba na he y HapenHom mepuony OuTH
OernexeHa HUXKa CTOIa pacTa 01 yoOuuajeHe).

Y Esponu mnpeoBnahyje oamop ¢' mmibeM yno3HaBama Kyiarype (34%), 3aTum
KpyxHa (22%) u rpaacka (21%) myroBama. Y HOCIenmH0j AeKaad yodeHo je mosehame pacta
KyaTypHor TypusMa y Esponu 3a 15-25% (European Cultural Tourism Network, 2006). OBaj
MOJIATAK je OYEKHBAH Y OJHOCY Ha JAeMorpad)cke mpoMeHe.

ECTN (European Cultural Tourism Network) nuzHocu conuo-kyiarypHe u aeMmorpagcke
TPEeHJOBEe KOjU yTHYY Ha pacT KyITypHOT Typu3Ma y EBpomnu. IIpucyrHu cy TpeHIOBH:

- cTapeme MomyJaluje;

- HopacT 6oraTcBa MOIyNallje jayambeM Cpelbe K1ace;

- MambaK BPEMEHa, TI0pacT yTHI[aja CTpeca;

- cBE COUCTHIIMPAHH]U TOTPOIIAYN;

- TIopacT ynoTpebe HHTepHeTa;

- Tubepanu3alyja TPAHCIOPTa, YHYTPAIbe TPXKUILITE U 3ajeAHUYKA BalyTa (€BpO).

WTO wucruue na he Ha MOPACT TYPUCTUYKOT TPKHUILNTA 3HAYAJHO YTHIIATH TYPUCTH U3
pacryhe cpenme kinace Kune u Mnauje. bux nehe npusiaauutu eBporcke miaxe Oynyhu na seh
Jonase ca IPOCTOpa Ha KOjUMa MMa TaKBUX MPUPONHHX Jerota. buhe 3amHTepecoBanm na
OTKPUBAjy W YXKHBAjy y €BPOICKOM KyITypHOM Haciel)y. EBponcka Typucridka HWHAyCTpHja
Mopa ce IPHIarOUTH OBHM IIPOMEHAMa TPaKEke HOBUX TYPHCTA Ca a3MjCKOT TP KHUIITA.

Ca acnexra KyITypHOI TypH3Ma 3HadajaH je TpeHJ mopacta rpajckor typusma (City
brake) xoju Oenexn HajBely cTomy pacrta Ha TypucTHUKoM Tpxumrty Espome. Oxo 20%
TypucTa Koju nocehyjy rpafoBe olemyje 1a je IIaBHU MOTHB BUXOBE HoceTe KynTypa. Tpeba
UMaTH y BUAY M Ja je MHOro Behu OpoOj yuecHHMKa KYITYpPHHUX aKTUBHOCTH KOjU mocehyjy
rpagose. OBH IPOLEHTH Cy M OYEKHBAHU ¢’ 003MPOM Ha NPHMAPHY U CEKYHIAPHY MOTHBALHUjy
KYJITYypHHX TYpHUCTa, y3uMajyhu U OHEe KOjU Ce YeCTO HEMJaHHPAaHO W HECBECHO YKJbYUYjy Y
KyITYpHE TOKOBE KOH3yMHpajyhu Ha Taj HauuH KynTtypHe npoussone (bakxuh, O., 2009).

CaBpeMeHOT TYPHCTY KapaKTEepHILy BPJIO COGUCTUIHPAHH 3aXTEBH, KOjU ce TeMeJhe Ha
HOTPEOH U JKEJbU 32 YIIO3HABAKE AYTCHTHYHUX M TPAIUIHMOHATHHUX CICIU(HIHOCTU JOKATHUX
3aje[IHAIA Y PELENTUBHUM oOO0jacTUMa. AKO ce y3Me Yy 003Hp YHMICHHUIA Ja je JIOKAIHO
CTaHOBHMIITBO HajpeleBaHTHUjEe y UHTEPIPETAlUjUu U OAroBapajyhoj mpezeHTauuju KyITypHUX
BPEIHOCTH CBOj€ JIOKAIHE 3aje/IHUIle, YnpaBo 300r Tora, OUTHO je /a JIOKAJIHO CTaHOBHHIITBO
JIP>KU TIO3UTHBAH CTaB U OCTBapyje KOHTAKT Ca TypPUCTHMA ¥ Ja MPENo3Ha MO3UTUBHE e(eKTe
KOPHUCTH KOj€ MOXX€ MMaTH O] pa3Boja KyJITYpPHOT Typu3Ma y HeroBoj cpeaunu. Jla Ou ce To
OCTBapUIIO, HEOIXOAHO je moauhu KynTypHH M OOpa3oBHM HHBO JIOKAJHOI CTAaHOBHHINTBA HA
BUIIIM CTETICH, jep HEIOBOJbHA EAyKallMja MOXE JOBECTH A0 KyITYpHUX KoH(pukara (300r
pasinKa y BpeTHOCHHM CHCTEMUMa H Pa3lIiKa y OTHOCY ,,JOMAaHH-TOCT), a KOjH MOTY IIOCTaTH
Oapujepa COLMjATHO-KYJATYPHO] pa3MEHH M OJPXKMBOCTH, ajld U YTHLATH HA CTBAapame JIOLIET
uMmula onapeheHe JecTHHalMje Ha TYPUCTHYKOM TPXKHUIITY. Pa3Boj KynTypHOTr Typu3Mma ce He
MOXKE OCTBAPUBATH Ha 3aJ0BOJbaBajylieM HHBOY, YKOJMKO JIOKAHE 3ajefHHIC M TYPUCTHYKU
PaIHUIN HACY CBECHH 3Ha4aja TypH3Ma U 3a/[aTaKa y Be3H Ca HErOBUM Pa3BOjeM.
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3ak/py4yHa pa3mMaTpama

KynarypHu Typu3aM Koju ce IPBOOUTHO pa3BHjao Kao alTepHATHBA MACOBHOM TYpPH3MY,
Jla OM TOKOM BpeMeHa CTeKao oJpeleHe KapaKTepHCTHKE MacOBHOT TypU3Ma, JaHac JOXKHBJbaBa
HOBE U 3HayajHe IPOMEHE Koje ce oruesajy, uaMehy ocraiuor, y OIUCKOj UHTEpaKLUjU IOHYIE U
Tpakme (rocta W momahuHa), Op3UM PAacTOM U jayarmeM YJIOTe€ Ha CaBPEMEHOM TYPUCTHYKOM
TPXKHUILTY.

V3umajyhu y o03up craTucTHUKe MOAATKE, KojuMma pacrojiaxke CBETCKa TypHCTHUKA
OpraHm3alMja, y3Ia3HH TPSHAOBH Yy TypH3My HacTaBuhie ce W 1ajbe, Y3 BHCOKO HPOIEHTYaTHO
yuenthe TypucTa KOjU pacloliaXXy 3Ha4ajHUM KYJITYpHHM KanuTanoMm. EkcrnaH3uju KynrypHOT
TypU3Ma Ha CaBPEMEHOM TYPHCTHYKOM TPIKUIITY TOIPUHENHN CY HOBU BHJIOBH TypHU3Ma KOjU Ha
WHOBaTHBAaH W KPEaTHMBaH HAYMH CIajajy KpeTame ca CAYKAlHjoM M peKpeanujoM (KyJITypHe
pyTe, KyATypHH H€j3axu, UHIYCTpUjCcKO Haciehe), npyxajyhu jeqUHCTBEH M ayTeHTHYaH
JTO’KUBJBA] 32 KOJUM MOJICpPHH TYPHCTA JJaHAC Tpara.

VI3 wHTepakuuje Koja HAcTaje y CycpeTMMa TYpPHCTa ca JOKATHHUM CTaHOBHHIITBOM
HACTajy ¥ HOBHM HaYMHU KOMYHHKaIHje, JOCEXKY ce HOBA Ca3Hama M CTBapajy HOBE BPEAHOCTH.
EBuzieHTaH je HOBH TPEH] y KyITYPHOM TYpU3MY — IIOMAaK OJf ONHUIJBHBHX MAaTEepHjalIHUX Ka
HEMaTepHjTHUM KYJITYpHUM BPEJHOCTHMA Y BUIY CTHJIA XKHUBOTa, aTMocdepe U ciuka oapehene
JieCTHHALYje, Koje TpajHO ocTajy y cehamy Typucre. Ilpu ToM, on BEIMKOI je 3Hauaja,
YCTaHOBHUTH HUBO KYITYpHE MOTHBHCAHOCTHU U KeJbE 32 OCTBAPHBAKEM KOHTAKTA CA JOKATHUM
CTaHOBHMIITBOM TYPHCTa KOjU HoOJlase, MpriiarohaBambeM TaKBOM H3BOPY TPaKIbe, y CBAKOM
TPeHyTKy Npyxkajyhm My KBaJHTETHy YCIyry H MOTHBHIIyhM ra Ha HeEIITO BHile. Takas,
MHTEPAKTHBAH U IPOAKTHBAH OJHOC H3Mel)y oHye U TpaxKibe, KOju TypUCTH oMoryhasa na cam
aKTUBHO YYeCTBYje Yy KpeHpamy BIACTHTOI HCKYCTBA TOKOM ITyTOBama, ykKasyje Ha TO Ja
KyATYpHH TypU3aM MMa IIEPCIEKTUBY Y Pa3Bojy.

Kao BakHHje NpPETIOCTaBKE YCIICIIHOI pa3Boja KyATYpHOT TypH3Ma Ha CaBPEMEHOM
TYPUCTHYKOM TPXKUIUTY CMaTpajy ce IO3HaBame, IOIUTOBAkE M BEPOBAKBE Y BPEIHOCTH
IpPOCTOpa y KOjeM ce XKUBH, a Ja OM Ha IpaBU HAUMH OMIC NMPE3EHTOBAHE APYrHMa, JIOKAITHO
CTAaHOBHMIITBO Tpeba Ja umMa ojapeheHn HHMBO 00pa3oBama, KyJITypHE HaBHKE U JKEJby Ja UX
HOPEHOCH JaJhe, TpeOa Ja CXBATH KOPHCTH KOje MOXKE HMATH OJ] KYJITYPHOT alli U APYTHX, BeMy
KOMIUTEMEHTApHUX BHIOBA TypHU3Ma.

Jluteparypy Bunetu Ha ctpanu 40
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